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From plans, sketches, etc. we create full-color ren- 
derings of any architectural project. The renderings 
although painted in color for maximum impact of 
the original, reproduce very well in black and white. 
All perspective layouts made by "'Illustromat 1200" 
computer. The average time required to complete 
a rendering is two weeks. |п an emergency, this 
time can be reduced. АП renderings are insured and 


OREST ASSOCIATES shipped via Air Express. 
ARCHITECTURAL RENDERINGS 
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Coconut Grove, Fla. 33133 
(305) 446-8159 
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Graphically portrayed is the logo for the 
55th Annual Convention & Building 
Product Exhibits. The logo was designed 
by Bruce Roberts of Coconut Grove. 


“How to Shape Man to Earth’s Need is a 
theme both splendid and challenging. 


“This Man-Earth complexity is intimately 
interrelated and even indivisible with the 
mind-body complexity. When both these 
human ecological factors are recognized 
by creative minds of those who are, in 
some measure, the controllers of Human 
Ecology, there is hope that technological 
promise can be uncoupled from techno- 
logical threat. 


“The FAAIA is to be congratulated for 
choosing such a theme; it should be of 
profound concern for all architects and 
allied professional individuals of aware- 
ness and creativity.” Dr. $. Р. В. Charter 
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THE FLORIDA ARCHITECT, Official 
Journal of the Florida Association of the 
American Institute of Architects, Inc., is 
owned and published by the Association, 
a Florida Corporation not for profit. It is 
published monthly at the Executive Of- 
fice of the Association, 1000 Ponce de 
Leon Blvd., Coral Gables, Florida 33134. 
Telephone: 444-5761 (area code 305). 
Editorial contributions, including plans 
and photographs of architects' work, are 
welcomed but publication cannot Бе 
guaranteed. Opinions expressed by con- 
tributors are not necessarily those of the 
Editor or the Florida Association of the 
АГА. Editorial material may be freely re- 
printed by other official AIA publica- 
tions, provided full credit is given to the 
author and to THE FLORIDA ARCHI- 
TECT for prior use . . . Controlled circu- 
lation postage paid at Miami, Florida. 
Single copies, 75 cents, subscription, 
members $2.00 per year, industry and 
non-members $6.50 per year. February 
Roster Issue, $10.00 . . . Handbook & 
Directory of Architectural Building Prod- 
ucts © Services, single copy $5.00... 
McMurray Printers. 


Editorial 


The annual October issue of “The Florida Archi- 
tect’’ will be known as The Handbook and Directory 
of Architectural Building Products & Services. The 
new format for this particular issue of the publica- 
tion was approved by the Association’s Board of 
Directors in 1968, some 16 months ago, and since 
then programming has been put into effect. 


The October issue can actually be considered as a 
two part publication: (1) the Handbook and (2) 
the Directory. One of the ideas underlying the 
Handbook was to tie it in with the Annual Conven- 
tion. As a year-round reference guide, the Hand- 
book contains material that should be of interest 
to architects and others in the construction in- 
dustry. 


Also new this year is the 1969 Directory of Archi- 
tectural Building Products G Services (first edi- 
tion). The FAAIA headquarters receives on the 
average of 4 telephone calls per week requesting a 
name and/or phone number of a manufacturer or 
his representative in Florida. These telephone calls 
are usually urgent requests for technical product 
information and the architect, engineer, or con- 
tractor/builder does not want to call or write the 
main office of the manufacturer since time is of 
the essence. 


Thus, the idea was born to create a Florida Direc- 
tory which would include manufacturers (located 
in Florida and other states), their representatives, 
and/or distributors located in Florida or nearby 
states. This Directory would then provide a daily 
reference guide when information regarding prod- 
ucts and services is required by the professionals 
and/or contractor / builders. 


The Directory has been set up to coincide with the 
Construction Specification Institute's (CSI) sixteen 
(16) Product Division, since this is the standard 
reference work utilized throughout the country for 
specification writing and filing of product literature. 


Naturally, the Directory does not contain every 
manufacturer of architectural products. Participa- 
tion in the first edition of the Directory was en- 
couraging. However, we anticipate that the Direc- 
tory will expand each year and that its value will 
increase proportionately. In fact, our programming 
for 1970 provides for the Directory to be a sep- 
arate book, Part || of the October “Florida Archi- 
tect" Handbook. 


| urge that architects utilize the Handbook and 
Directory in your daily practice of architecture. The 
Association would also like to take this opportunity 
to express its deep appreciation to the manufac- 
turers, representatives, and other participants, who 
enabled us to turn this idea into a reality. 


Fotis N. Karousatos, Editor 
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"WHAT A NEAT HOTEL, You JUST 
PARK IN Your ROOM.” 
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Corporate 
Practice 


by W. Taylor Moore 


Peeples, Smith & Moore 
Attorneys at Law 


Гог many years, Florida professionals, 
including architects, could not prac- 
tice their. professions through the 
corporate medium. There were sev- 
eral advantages to corporate practice, 
namely, limitation of liability and 
more favorable tax treatment. The 
primary objection to corporate prac- 
tice was ethical. 


As the tax advantages enjoyed by 


corporations and their shareholders 
increased, various means to bring 
themselves under these provisions 


were attempted by many profession- 
als. Responding to their pressure and 
in light of some new thinking on the 
ethical problems, the Florida Legisla- 
ture, in 1961, passed the Professional 
Service Corporation Act. This Act 
permitted architects, doctors, lawyers 
and other professionals to practice in 
the corporate form in a limited way. 
The Professional Association, how- 
ever, was shortlived as a way of life 
for most professionals. The Internal 
Revenue Service immediately began 
to attack the associations on the 
ground that they did not have all the 
requisites of a corporation as required 
by the tax laws. Consequently, most 
lawyers and tax consultants refused to 
recommend the use of the Profes- 
sional Service Corporation Act. 


At a joint meeting of the Board of 
Directors of the FAAIA and the 
State Board of Architecture in August 
of 1968, the problem of corporate 
practice was discussed. As a resutl of 
that mecting and others, a bill was 
presented to the 1969 Florida Legisla- 
ture which would add corporate prac- 
tice provisions to Chapter 467, the 
statutes governing the practice of ar- 
chitecture. This bil was passed by 
the Legislature and became effective 
July 1, 1969. After it is implemented 
by rules and forms by the State Board, 
an additional vehicle of corporate 
practice will be available to Florida 
architects. 


WHAT THE NEW STATUTE 
DOES 


The new statute permits an architect 
to practice and offer to practice archi- 
tecture through the medium of a 
corporation. The word through must 
be emphasized. The individual archi- 
tect 15 still the one practicing archi- 
tecture and he must be registered and 
must sign and seal all documents. 
Other requirements are: (1) One or 
more principal officers of the corpo- 
ration must be a registered architect 
and all personnel who act in its be- 
helf as architects must be registered. 
(2) Control of the corporation must 
be in the hands of registered archi- 
tects, registered professional engineers 
or registered landscape architects. (3) 
Application must be made to the 
State Board prior to incorporation, 
along with payment of a fec. 


If all the requirements are met, the 
Board will issue a certificate of au- 
thorization to the corporation. The 
Board also has the power to issue reg- 
ulations pertaining to names, and, of 
course, revocation of certificates of 
authorization. 


The most striking part of the act is 
found in subsection (1). This says: 


“The fact that individual register- 
ed architects practice architec- 
ture through a corporation in this 
section shall not relieve such 
architects from personal liability 
for their professional acts, and 
each such corporation and such 
stockholders who are architects, 
or partnership shall be jointly or 
severally liable for the profes- 
sional acts of agents, employees, 
officers or partners." 


This provision, of course, means that 
the architectural corporation is very 
different from the normal corporation 
where there is no personal liability. 
It is also somewhat different from the 
professional service corporation. Note 
that in the provision above, each 
architect and each stockholder who is 
also an architect, is personally, jointly 
and severally liable for professional 
negligence of the corporation's agents, 
employees and officers. Under the 
Professional Service Corporation Act, 
the individual architect would only be 
personally liable for his own profes- 
sional negligence or that of those em- 
ployees under his direct supervision 
and control. Of course, the corporate 
assets would be liable in either case. 


There are other differences between 
the two acts which the following table 
indicates: 


PSCi CORP? 
1. All stockholders 


registered Yes № 
All officers registered Yes No 
Personal liability Partially Yes 
Engage in other 

business No Yes 


+ wh 


The professional service corporation 
may make passive investments in real 
estate, mortgages, stocks and bonds, 
etc., but not in other operating busi- 
nesses. 


THE TAX STATUS 


Although the government has at- 
tacked the corporate status of profes- 
sional associations, many taxpayers 
have fought back. Consequently, the 
issue has been brought before the 
courts and, fortunately for the tax- 
payers, the government has lost in 
every case. Federal Courts in at least 
half a dozen states, including Florida, 
have decided cases against the gov- 
ernment. Due to this fact, and to the 
fact that there is a bill pending in 
Congress to call off the government, 
most tax experts are now recommend- 
ing the use of the professional service 
corporations in the appropriate cir- 
cumstances. 


The use of the corporate form of prac- 
tice, whether association or regular 
corporation, has many tax advantages. 
The two primary ones are the split- 
ting of income between two taxpayers, 
i.e. the corporation and the salaried 
architect, and the more liberal pen- 
sion and profit-sharing plans available 
to corporations. For the practitioner 
making in excess of $20,000 a year, 
there can be substantial benefits. 


Practitioners should consult their law- 
yers and tax advisers as to which, if 
any, of the alternatives now available 
would be best suited for his or their 
particular situation. The least that can 
be said about the current status of the 
law is that there are two more alter- 
natives which offer hope to the pro- 
fessional to retain for himself a greater 
share of the fruits of his labor. 


1. Professional Service Corporation 

Act, Chapter 621, Florida Statutes 

(1967). 

2. Section 467.19, Flonda Statutes, 

(Senate Bill 610, effective 7/1/69). 
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O things to remember 
when you specify redwood: 


Arcata Redwood Company 
Main Sales Office 
Arcata, California 


(707) 443-5031 


Georgia-Pacific Corporation 
Ford Conger 


Augusta, Georgia 
(404) 724-7151 


AN 


Miller Redwood Company 


Harold Bratten 
Crescent City, California 
(707) 464-4884. 


PAL CO, 


The Pacific Lumber Company 


E. Burke Hill 
Tucker, Georgia 
(404) 939-2349 
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Simpson Timber Company 
Ed Day 


Memphis, Tennessee 
(901) 683-5291 


@ 


Boise Cascade Corporation 
Union Lumber Region 

Mark Langham 

Westport, Connecticut 

(203) 227-8495 


Willits Redwood Products Co. 
Leo Hulett 

Willits, California 

(707) 459-5595 


The preceding trademarks belong to 
member mills of the California Redwood 
Association. They assure you of high quality 
redwood products for use in residential 

and light commercial building. 


CALIFORNIA REDWOOD ASSOCIATION * 617 Montgomery Street, San Francisco, California 94111 


Rules and Regulations for Corporate Practice 


RULE 9 
CHAPTER 40-9 


APPLICATION BY A CORPORATION 
OR BY A PARTNERSHIP FOR 
CERTIFICATE OF AUTHORIZATION 


40-9.01 Initial Application. — A corporation desiring to 
practice or offer to practice architecture in its corporate 
name under Section 467.19 FS applies to the Board for a 
Certificate of Authorization upon a form furnished by the 
Board. The application shall disclose that one or more of 
the principal officers and one or more of the directors and 
one or more of the owners of such corporation and all per- 
sonnel of such corporation who act in its behalf as archi- 
tects in this state are registered architects and that the 
control of such corporation shall be in registered archi- 
tects, registered professional engineers, or registered land- 
scape architects. 


40-9.02 Processing Applications.—A corporation seeking 
a Certificate of Authorization first shall file with the 
Board a iequest for the Board's approval of its Articles of 
Incorporation or amendments thereto to be filed with the 
Secretary of State as required by Section 467.19 (6) Flor- 
ida Statutes. The fee fixed by the Board for its approval 
of Articles of Incorporation shall be forwarded at that 
time. Thereafter the fee fixed by the Board for the Cer- 
tificate of Authorization shall be paid when application 
therefor is made. The approval of the Articles of Incor- 
poration or the Certificate of Authorization may be con- 
sidered by the Board at any meeting. If authorization 18 
approved a Certificate will be issued by the Board for the 
period to and including January 31 next. Each Certificate 
shall be issued as of the date it is approved by the Board. 


40-9.03 Application by Corporation. — The application 
by a Corporation for Authorization shall be signed by a 
person who is the President and a person who is the Secre- 
tary and each signature shall be acknowledged before a 
Notary Public. Each application shall be accompanied by 
a copy of the Articles of Incorporation certified by the 
Secretary of State. The Board may require evidence the 
corporation is legally qualified under the Florida Statutes. 


The corporation shall file the name and addresses of all 
officers and board members of the corporation including 
the principal officer or officers duly registered to practice 
architecture in Florida who shall be in responsible charge 
of the practice of architecture by the corporation in 
Florida. 


A Corporation shall at all times plainly and predominately 
set forth its Certificate of Authorization and shall indicate 
the name of the architect acting for the corporation with 
respect to any project. 


40-9.04 As to Partnerships.——An application for Authori- 
zation shall be signed by a partner who is registered to 
practice architecture in the State of Florida. This signature 
shall be acknowledged before a Notary Public. 


40-9.05 Fees. — А corporation seeking approval of its 
Articles of Incorporation before filing them with the Sec- 
retary of State, when submitting these to the Board shall 
pay a fee of $50.00; and thereafter, if its Articles of Incor- 
poration are granted, it shall pay an additional sum of 
$25.00 as the fee for its Certificate of Authorization, the 
total amounting to $75.00. 


A partnership shall pay a fee when its application is filed 
of $75.00 for its Certificate of Authorization. 


Thereafter, annually the renewal fee shall be $25.00. Late 
renewal shall be an additional $10.00. 


40-9.06 Revocation or Suspension of Certificate of Au- 
thorization.—Revocation or suspension of a Certificate of 
Authorization held by a corporation or held by a partner- 
ship shall be subject to the requirements of Rule 40-5 of 
the Board, and in accordance with Sections 467.19 (4) 
and 467.14 of the Florida Statutes. 


40-9.07 Authorization Required. — No partnership or 
corporation shall engage in the practice of or offer to prac- 
tice achitecture or use in connection with its name or 
otherwise assume, use or advertise any title or description 
conveying the impression that it is engaged in the practice 
unless the partnership or corporation has complied with 
the Florida Statutes and the rules of the Board and has 
obtained a Certificate of Authorization. 


40-9.08 Corporation Control of Architecture.— The con- 
trol of such corporation which seeks and obtains a Cer- 
tificate of Authorization shall mean the coordination of 
architectural direction and production by the corporation 
and this control shall be exercised only through registered 
architects who are officers or directors of the corporation. 
In the event a change in any of these persons occur during 
the period for which the Certificate of Authorization is 
granted, such changes shall be reported to the Board 
within 30 days after the effective date of such change. 


40-9.09 Execution of Contracts.—Each contract made 
by a corporation shall be signed by the corporation and by 
an individual duly registered as an architect. Payments due 
thereunder may be paid directly to the corporation for all 
architectural services performed for the corporation by an 
architect. 


40-9.10 Approved Corporate Name. — А corporation 
which seeks a Certificate of Authorization shall include in 
its corporate name the last name of a living registered 
architect. 


The examples below approved: 


John Doe Architect, Inc. 
John Doe & Associates, Architects, Inc. 
John Doe & Associates, Architects 
& Engineers, Inc., (Doe is the Architect) 


Doe and Roe, Architects & Engineers, Inc. 
(Doe is the Architect) 


General Authority, 467.19 (1969); Law Implemented, 
467.08, 467.10, 467.19 


(Editors Note: This new FSBA Rule & Regulation was 
adopted by the FSBA Board at a meeting held on 
September 13, 1969 and since forwarded to the Secretary 
of State for certification after a 45 day distribution 
period. ) |] 
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fire-fighting 


Some 78,000 bd. ft. of Non-Com lumber studs, plates, blocking and framing were used in construction and remodeling of this J. C. Penney department store. 


super 


wood 


Architect: Мах Kaufman, А.1.А., Phoenix, Arizona 


Peril i itt ii thts ы 


cut construction 


Here’s how the J. C. Penney Com- 
pany built lasting fire protection 
into their newly enlarged and 
modernized store in Phoenix, 
Arizona. By using Non-Com® lum- 
ber on the job, construction costs 
were cut an estimated 10%! 
Non-Com lumber is the Koppers 
super wood with proven fire re- 
tardant qualities. It has gained 
Code acceptance from coast to 
coast, and its use can often re- 
sult in lower insurance rates. 


costs 10 


Non-Com lumber gets its deep- 
in-the-cell protection against fire 
through pressure-treating with 
chemicals — yet Non-Com lumber 
keeps all of wood’s workability! 
That’s where real savings come 
in: Carpenters can do all the 
work. Hardware, wiring, plumb- 
ing are easier to install or attach. 
Wouldn’t savings and fire protec- 
tion like this make Non-Com lum- 
ber the ideal choice for your next 
construction project? 
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Pick a card. Any card. 


New PCA computer programs cut your design time on plain 
or reinforced concrete, give you more design options, provide 


an accurate check on your work. 

You don't have to know too much about computers or computereze 
to use them. 

Simply select the program that covers your problem and contact 
your PCA man. He will advise you on the computerized cards 
that cover the program, plus input sheets and any explanations 


you may need. 
Then just send the input sheet to your favorite computer. 


If you have none, your PCA man will furnish you a list of computer 
service companies. 

The computer will provide you with the answers you want 
in minutes. The answers that it takes you days— perhaps 
weeks—to calculate by hand. Another reason why 
concrete is good for yov. 

Call your PCA man today. 


Suite 205, Essex Bidg., | 


3101 Maguire Blvd, O:lando, Fla. 32803 
PORTLAND CEMENT 


ASSOCIATION 


PCA—IMPROVING AND EXTENDING THE USES OF CONCRETE 
11 
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Now you can put up a 
glass-walled building in Miami 
and forget about the heat. 


Mutual of Omaha did. 
With PPG Performance Glass. 


PPG's Solarban® Bronze Twindow? 
made possible an open building 
design for Mutual of Omaha's new 
Regional Home Office in Miami — 
and enabled the architects to 
reduce the size and cost of the 
building’s cooling system. 

The building’s HVAC system is a 
single-duct air system with radiant 


heating and cooling panels in the 
ceiling. The Solarban Twindow 
units offer a reflective coating 
which turns back much of the solar 
radiant energy, rather than per- 
mitting it to become a load on the 
cooling system. And this same low- 
emissivity reflective film enables 
Solarban Twindow, an insulating 
glass unit with 14” airspace, to 
perform like triple glazing in reduc- 
ing the conducted heat loss during 
Е|огїда 5 winter months. Combined 
with PPG's Solarbronze plate glass 
in the Solarban Twindow unit, the 
reflective coating reduces the over- 
all light transmission to 12%, thus 
much of the outdoor brightness is 


shaded with no obstruction to 
the occupant's view. 

Other factors influenced the 
selection of Solarban Bronze 
Twindow. Its excellent insulating 
capabilities permit higher, more 
comfortable humidity levels to be 
maintained without condensation. 
This heat-strengthened glass also 


Indoors 
75 Е 


Outdoors 
89F 


Solarban 
Reflective 
Surface 


230 Btu 


16 Btu 
Transmitted 


85 39 
Btu Btu 
Reradiated Reradiated 


& Convected & Convected 


5 Btu 
Conducted 


Total Heat 
Gain 60 Btu 


This diagram is illustrative of relationships 
for a given specialized set of conditions. 


meets strength requirements, and 
its color complements the bronze 
tone of the exterior metals. 

The new structure has eight 
floors with over 93,000 square feet 
of space. Building costs were 
$27.22 a square foot. Usable floor 
area is 8096 of the total 
square footage. 

Put the financial advantages of 
PPG Performance Glass to work for 
your clients. Contact a PPG Archi- 
tectural Representative for tech- 
nical data or write: PPG Industries, 
One Gateway Center, Pittsburgh, 
Ра. 15222. 


Architect: Houstoun, Albury, Baldwin & 
H. Maxwell Parish, Miami 

Interior Design: Houstoun & Parish, Miami 
Consulting Design Architect: Leo A. Daly 
Co., Omaha 

Consulting Engineer: Breiterman, Jurado 


& Associates, Miami 

PPG is Chemicals, Minerals, 
Fiber Glass, Paints and Glass. 
So far. 


INDUSTRIES 


NORTHEASTERN FLORIDA CHAPTER 


THE ASSOCIATED GENERAL CONTRACTORS OF AMERICA 


Phones 


398-0544 398-0545 


WILLIAM E. ARNOLD COMPANY 
P. O. Box 371, 32201 
Wm E. Arnold, Jr. — 356-4237 


THE AUCHTER COMPANY 
P. O. Box 1193, 32201 
Wilbur Glass, Sr. — 355-3536 


BATSON-COOK COMPANY 
P. O. Box 4963, 32201 
Wm. Neil Campbell — 354-1443 


WILLIAM E. CELLAR 
1914 Beachway Road, 32211 
Wm. E. Cellar — 398-6463 


C G J COLEMAN CONSTRUCTION CO. 
1036 Kipp Ave., 32207 
Bud Coleman — 398-5622 


FRED M. COX, INC. 
4102 Lenox Ave., 32205 
Fred Cox — 388-0564 


DANIEL CONSTRUCTION CO 
P. O. Box 10197, 32207 
Joel Thornton — 398-6851 


DANLEE CONSTRUCTION COMPANY 
P. O. Box 8466, 32211 
Louis Letellier, Jr. — 724-9244 


M. E. ELKINS COMPANY 
P. O. Box 2396, 32203 
M. E. Elkins — 384-6455 


FLORIDA STATE CONSTRUCTORS, INC. 
P. O. Box 6747, 32205 
Fred Conrad, Jr. — 389-6373 


ROBERT GAY CONSTRUCTION CO. 
P. O. Box 5715, 32207 
Robert Gay — 389-5679 


GEISMER & MITCHELL 
Р. О. Box 3231, 32206 
Gene Geismer — 356-6382 


HOLMBERG CONSTRUCTION CO. 
Р. О. Box 8188, 32211 
Phil Holmberg — 721-3944 


PRESTON HASKELL COMPANY 
128 Riverside Ave. 
Preston Haskell —~ 356-5861 
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1615 Hendricks Avenue 
Jacksonville, Florida 32207 


GENERAL MEMBERS 


JACKSONVILLE CONSTRUCTION CO. 
P. O. Box 2917, 32203 
Dick Spence — 355-4676 


JAX UTILITIES CONSTRUCTION CO. 
5109 Stepp Ave., 32216 
J. A. Mixon — 733-5081 


S. S. JACOBS COMPANY 
P. O. Box 4152, 32201 
Omer Lannom — 355-8441 


E. C. KENYON CONSTRUCTION CO. 
P. O. Box 7445, 32210 
Dana Kenyon — 387-5597 


W. G. LUMPKIN, JR.,INC. 
P. O. Box 6545, 32210 
Bill Lumpkin, Jr. — 771-0117 


В. B. McCORMICK & SONS, INC. 
P. O. Box 248, Jax. Beach, 32050 
Ralph Macauley — 249-5661 


McMULLEN CONSTRUCTION CO. 
1705 E. Adams Street 32202 
John McMullen — 353-0946 


THARP CONSTRUCTION CO. 
P. O. Box 1118, Jax. Beach, 32050 
George Tharp — 246-4855 


A. J. TODD CONSTRUCTION CO. 
P. O. Box 5615, 32207 
Art Todd — 398-8614 


CONRAD WEIHNACHT CONSTRUCTION CO. 


P. O. Box 5579, 32207 
Conrad Weihnacht — 398-5691 


WESLEY OF FLORIDA, INC. 
P. О. Box 4158, 32201 
Dan Cheatwood — 356-7148 


MILTON WOOD COMPANY 
P. О. Box. 568, 32202 
Milt Wood — 353-5527 


O. P. WOODCOCK COMPANY, INC. 
P. O. Box 4520, 32207 
Perry Miller — 398-8628 


WOOD-HOPKINS CONTRACTING COMPANY 


P. O. Box 43, Stat. G, 32206 
Hay Jones — 353-5521 


2/Professional Society 


BYLAWS 


THE FLORIDA ASSOCIATION OF THE 
AMERICAN INSTITUTE OF ARCHITECTS, INC. 


As adopted by the Membership at the 1967 Convention. 


ARTICLE 1. THE ORGANIZATION 


Section 1. Name. 

а. The name of this organization is the FLORIDA 
ASSOCIATION OF ARCHITECTS OF THE AMERICAN INSTITUTE 
OF ARCHITECTS, Їмс., a non-profit incorporated, State or- 
ganization chartered by The American Institute of Archi- 
tects and the State of Florida; however, excepting for 
reports to governments, property transfer and transactions 
requiring legally correct identification, the name for 
common use shall be contracted to: Florida Association 
of The American Institute of Architects. 


b. In these bylaws the corporation is called the Asso- 
ciation, the American Institute of Architects, The Institute, 
and the Articles of Reincorporation, the Charter. 


Section 2. Purposes. 


a. The purpose of the Association shall be to orga- 
nize and unite in fellowship the architects of the State of 
Florida to combine their efforts so as to promote the 
aesthetic, scientific and practical efficiency of the pro- 
fession; to advance the science and art of planning and 
building by advancing the standard of architectural edu- 
cation, training and practice; to coordinate the building 
industry and the profession of architecture to insure the 
advancement of the living standards of our people through 
their improved environment; and to make the profession 
of ever-increasing service to society. 


b. The Association shall function as the statewide 
representative of and unifying body for the various Chap- 
ters and Sections of Chapters of The Amcrican Institute 
of Architects chartered within the State of Florida on 
matters of statewide and regional interest affecting the 
interests of such Chapters and Sections of Chapters. 


c. The Association may borrow and lend money and 
own property of all kinds, movable or immovable, and 
engage in other activities which may be incidental to any 
of the above purposes. 

d. The Association may act as trustee for scholar- 
ships, endowments or trusts of philanthropic nature. 

e. This enumeration of purposes shall not be con- 
strued as limiting or restricting in any manner the powers 
of this Association but the Association shail have all of the 
powers and authority which may be conferred upon non- 
profit corporations under the provisions of the laws of 
the State of Florida. 


Section 3. Composition. 

a. The Association shall consist of all members of 
The Institute in its component chapter organizations in 
the State of Florida. 


b. The domain of the Association is the State of 
Florida. 


с. The domain of the Region shall be as designated 
by the Institute. 


d. The membership is organized into members, Board 
of Directors, (herein called the Board), officers and com- 
mittees with dues, privileges and classifications of mem- 
bership; functions and responsibilities of the Board and 
committees; and the qualifications and duties of officers, 
all as set forth hereinafter. 


ARTICLE П. MEMBERSHIP 


Section 1. 


а. АП Corporate Members and Members Emeritus 
of all Chapters or Sections of Chapters of the American 
Institute of Architects within the State of Florida shall 
automatically be Members of the Association. 


b. АП Professional Associates and Associates of all 
Chapters or Sections of Chapters of the American Insti- 
tute of Architects within the State of Florida shall auto- 
matically be Professional Associates and Associates of the 
Association. 


Section 2. Student Associate 


а. A student in an architectural school or college in 
the State of Florida who is a Student Associate of The 
Institute is a Student Associate of the Association. 

b. The Association or any Chapter may establish 
and sponsor student chapters in schools of architecture in 
Florida under conditions established by The Institute. 
When sponsorship is by a Chapter, the Student Chapter 
is related to the Association through the sponsoring 
Chapter. When the Association sponsors a Student Chap- 
ter, the relationship will be directly with the Board which 
will supervise the preparation of its constitution and by- 
laws and obtain approval of them from The Institute. 


Section 3. Member Emeritus. 

A member, who qualifies for status as Member Emeri- 
tus of The Institute, shall be a Member Emeritus of the 
Association and shall be exempted from payment of dues, 
but his rights and privileges, benefits and obligations of 
full membership shall remain unabridged. 


Section 4. Honorary Associate. 


d. А person of esteemed character who is not eligi- 
ble for corporate membership in The Institute, but who 
has rendered a distinguished service to the profession of 
architecture or to the arts and sciences allied therewith 
may become an Honorary Associate. 
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b. The nomination for Honorary Associateship may 
be made in writing by any member of the Board at any 
regular Board meeting. The written nomination shall be 
signed by the nominator and shall give the full name of 
the nominee, reasons for the nomination, the biography 
of the nominee, a history of his attainments апа his 
qualifications for the honor. When he is elected by two- 
thirds vote of the Board membership, the Secretary shall 
ascertain if the nominee desires to accept the honor. If 
he accepts, he shall be presented with a certificate of 
membership at the next annual mecting of the Associa- 
tion. 


с. An Honorary Associate shall be privileged to attend 
the annual conventions of the Association and speak and 
take part in the discussions thereat on all matters except 
those relating to the corporate affairs of the Association, 
but he may not vote thereat nor shall he pay dues. 


Section 5. Other Membership. 


Other types of membership may be created as the 
need arises and when permitted by The Institute. 


Section 6. Status of Members. 

a. The status of a member admitted prior to an 
amendment of the bylaws relating to the eligibility or 
qualifications for membership shall not be changed be- 
cause of the amendment. 


b. ‘I'he giant to and the exercise and use by a mem- 
ber of the rights and privileges vested in him by the 
Charter and bylaws shall be conditioned upon his pro- 
fessional conduct and the payment of dues to his Chapter, 
the Association, and The Institute. 

с. The secretaries of the Florida Chapters of The 
Institute at the beginning of the fiscal year and mid-year 
shall file with the Secretary of the Association lists of 
their Chapter members in good standing by name and 
classification and shall inform the Secretary of the Asso- 
ciation at all times of any additions or changes to the lists 
filed. The Secretary of the Association shall issue cards 
indicating membership in the Association to those mem- 
bers who become in good standing. 


Section 7. Termination of Membership. 


a. A corporate membership shal! be terminated by 
the death of a member, by his resignation, or by his con- 
viction of a felony, or by his default under the conditions 
prescribed in these bylaws, and it may be terminated by 
action of the AIA Board after it finds him guilty of un- 
professional conduct. 


Ь. None of the above Members, Professional Associ- 
ates or Associates may resign from the Association, nor 
may they resign from the American Institute of Archi- 
tects or one of its Chapters or Sections of Chapters and 
remain a member of the Association. 

с. А Professional Associate or Associate may be sus- 
pended or expelled by the Chapter of The American 
Institute of Architects of which he is a member and shall 
automatically be suspended or cxpclled by the Association. 


Section 8. Privileges of Members. 


a. А Corporate Member in good standing may ex- 
ercise all the rights and privileges granted him under these 
bylaws. 
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b. A Professional Associate and Associate in good 
standing may: 

(1) Serve as a member of any committee of the 
Association that does not perform any duty of the Execu- 
tive Committee or that is not concerned with disciplinary 
matters or Institute business or affairs. In addition, the 
Professional Associate may serve as chairman of such com- 
mittees; 

(2) Speak and make motions at any mecting of the 
Association and vote thereat on any matter that does not 
concern the affairs of business of the Institute, or the nom- 
ination of a delegate to an Institute meeting; 


(3) Not hold office or a directorship of the Associ- 
ation. 


ARTICLE Ili. MEETINGS OF THE ASSOCIATION 


Section 1. Annual. 

a. There shall be an annual Meeting, herein referred 
to as the Convention, which shall be the annual meeting 
of the Association and the Florida Region of the Institute. 


b. Time and place of the annual Convention shall 
be fixed by the Board if not fixed by the preceding Con- 
vention. 


с. All members in good standing may discuss the 
business and debate the issues brought before the Conven- 
tion. The voting necessary to enact the business before 
the Convention shall be done by the Chapter Delegates, 
and the President of the Association in case of a tie vote. 
The Officers of the Association shall conduct the business 
of the Convention. 


d. Delegates to the Convention shall be selected by 
each Chapter. 


(1) The number of delegate votes entitled to each 
Chapter shall be based on its number of Corporate Mem- 
bers in good standing with Chapter, Association. and 
Institute and whose dues have been paid in full to the 
Association thirty days prior to the Annual Convention, 
as certified by the Secretary of the Association. 


(2) Each Chapter shall have two delegate votes for 
the first six and one additional delegate vote for each 
additional seven (or fraction thereof) such certified Cor- 
porate Members. 


(3) At the discretion of each chapter, its delegation 
may consist of a single delegate, or as many as four dele- 
gates for each certified delegate-vote. 


(4) Chapters shall be furnished with credential cards 
by the Secretary of the Association and these shall be 
certified by the President or Secretary of the Chapter that 
each delegate is in good standing with his Chapter, the 
Association and The Institute. 

(5) The Board, at a meeting held prior to the meet- 
ing of the Association, shall elect three Corporate Mem- 
bers having the qualifications of delegates to act as the 
Credentials Committee of the meeting. The Secretary, ex- 
officio, shall act as secretary of the credentials committee, 
and the committee shall elect one of its members as its 
chairman. The term of office of every member of the 
credentials committee shall expire when the report of the 
committee has been accepted by the meeting. 

e. An Annual Report shall be made in writing to the 
Convention by each of the following: President, Secre- 
tary, Treasurer, Director-at-Large, and Board. The report 


of the Board shall include such committee reports and 
special reports as the Board deems advisable. 

f£. Approval by the Convention of the Annual Re- 
ports and the recommendations contained therein shall 
constitute Convention endorsement of the policies and 
proposals reflected by the reports. 

g. New Officers for the ensuing year shall be elected 
to succeed those whose terms are about to expire. 

(1) Nominations shall be made during the first 
business session of the Convention. 

(2) The nominating committee shall report its 
nominations to the Convention following which nomina- 
tions may be made from the floor. If the Nominating 
Committee finds the member nominated from the floor 
eligible to hold office and his nomination is seconded by 
two accredited delegates from different Chapters, then 
he is nominated for office. 

(3) In the event no contest develops, the election 
may be declared by acclamation. 

(4) For contested elections, voting shall be by 
ballots made available to each delegation. A ballot box 
shall be open for voting for not less than four hours after 
nominations have been closed. 

(5) The President shall announce the results of all 
balloting at the last business session of the Convention 
and declare all elections. 


Section 2. Special. 

а. А special meeting of the Association shall be held 
if a call therefor, stating its purpose, is made by any of the 
following: 

(1) The Convention, by concurring majority vote. 

(2) The Board, by concurring vote of two-thirds of 
the Board. 

(3) Not less than one-half of the Chapters, provided 
each such Chapter has obtained the concurring vote of 
not less than two-thirds of the membership of its gov- 
erning body. 

(4) Written petition to the Board signed by not 
less than twenty-five per cent of the total number of 
members in good standing of the Association. 

b. Chapter representation shall be by delegate, 
under the same rules governing the conduct of the Con- 
vention. 

с. The number of delegates for each Chapter shall 
be the same as for the last preceding Convention. 

d. A new Chapter chartered subsequent to the last 
previous Convention shall be entitled to delegate votes 
in accordance with the Secretary's count of such Chapter's 
Corporate Members in good standing fifteen days prior to 
the special meeting. 

Section 3. Notice. 

Notice of the Convention or Special Meeting of the 
Association shall be served on each member and Chapter 
of the Association by letter or in an official publication of 
the Association. Notice of the Convention shall be served 
not less than thirty days before the opening session, and 
in case of Special Meetings, not less than fifteen days 
before such meetings. 


Section 4. Rules of Order. 


All meetings shall be conducted in accordance with 
Robert’s Rules of Order. 


Section 5. Voting. 


a. Voting may be by affirmation, unless a vote by 
roll call is requested by a qualified delegate, at which time 
a roll call vote of the delegations shall be taken. 

b. The Chairman or acting Chairman of each dele- 
gation shall cast the votes for his Chapter’s delegation, 
but Chapters shall not be required to vote as a unit. 


с. No Chapter may vote by proxy. 


d. An officer of the Association shall be entitled to 
vote only as a member of his Chapter delegation except 
that the President shall have an independent vote in the 
event of a tie. 


e. Minimum number of votes required for action. 
Unless these bylaws otherwise require, any action or de- 
cision of an Annual Convention or other meeting of the 
Association shall be by the concurring vote of a majority 
of the delegates voting, except that on a roll call vote any 
action or decision shall be by the concurring vote of a 
majority of those accredited votes which are cast. 

f. A quorum for a mecting of the Association shall 
consist of no less than 25 Corporate Members, and at 
which meeting there is present at least one Corporate 
Member from a majority of the Chapters in the State. 


Section 6. Letter Ballots. 
Мо vote shall be taken by letter ballot. 


Section 7. 
Delegates to American Institute of Architects Convention 

The Delegate representing the Association at the An- 
nual Convention of the American Institute of Architects 
shall be the President of the Association. Should the Pres- 
ident be unable to attend, the delegate representing the 
association would be, in order of descending priority, the 
President designate, the Secretary, the Treasurer, or а 
Director elected by the Board. 

Section 8. Suspension of Bylaws. 

These bylaws may be suspended at any meeting for 
the transaction of any special business by a two-thirds roll 
call vote of the delegates present. When the special busi- 
ness has been consummated, the bylaws shall be immedi- 
ately in force again. 


ARTICLE IV. BOARD OF DIRECTORS 


Section 1. Membership. 

a. "There shall be a Board of Directors, in these by- 
laws referred to as the Board. The Board shall consist of: 

(1) The Officers of the Association; 

(2) One or more directors from each Florida Chapter 
as hereinafter provided. 

(3) A Directorat-Large, who shall be the Director 
of the Florida Region of The American Institute of 
Architects; and 

(4) The immediate past president, who shall be a 
member of the Board the year following his term as 
president. 

b. The Directors, one or more from each Chapter, 
shall be elected by each Chapter at its Annual Meeting. 

(1) An Alternate Director, one for each Director, 
shall be elected by each Chapter at its annual meeting 
to function for the Director when the Director cannot 
attend Board meetings or serve as a Director. 

(2) 'The number of Directors from each Chapter 
shall be based on The Institute membership in the various 
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Chapters as determined by the current membership roster 
of The Institute as follows: 
No. of Members in Chapter No. of Directors 
1 to 59 2 
60 or more 3 


(3) At least one dircctor and his alternate director 
shall be members of the Chapter Executive Committee. 


с. The Florida Student Associates of Chapters of 
The American Institute of Architects shall be represented 
on the Board by Student Representatives who shall main- 
tain liaison between the Association and their Student 
Chapter. 


Section 2. Vacancies. 
Vacancy of a Director on the Board shall be filled as 
set forth in the Charter. 


Section 3. Authority. 


a. The Board shall manage, direct, control, conduct 
and administer the property, affairs and business of the 
Association, and between annual Conventions, within the 
appropriations made therefor, put into effect all general 
policies, directives and instructions adopted by the Asso- 
ciation at a meeting of the Association. 

b. The Board shall issue and mail such bulletins and 
publications to its members and to others as determined 
by the Board. 

с. The Board shall establish and adopt rules and 
regulations supplementing, but not in conflict with the 
Charter and these By-laws, to govern the use of the 
property, name, initials, symbol and insignia of the Asso- 
ciation and to govern the affairs and business of the 
Association. 

d. Each Director, and Alternate Director in the ab- 
sence of the Director, shall convey to the Board the 
actions and requests of the Chapter he represents. 


Section 4. Meetings. 

a. Regular Meetings: The Board shall hold at least 
four regular meetings each year. 

(1) Time and place of the meetings shall be fixed 
by the Board. 

(2) One regular meeting shall be held immediately 
preceding the opening of the annual Convention and 
another meeting within thirty days after the beginning of 
the new fiscal year. 

(3) Ten members of the Board shall constitute a 
quorum and all decisions shall be made by concurring vote 
of not less than a majority of those members present. 

(4) Upon the request of the Director-at-Large the 
Board shall convene as the Regional Council. 

b. Special Meetings: A special meeting of the Board 
may be called by the President, or by a written notice by 
a majority of the Officers or by six members of the Board. 

(1) Time and place for the special meeting shall be 
fixed by the person or persons calling the mecting. 

с. Notices and Minutes: 

(1) Notice of each meeting of the Board shall be 
sent in writing by the Secretary to each member of the 
Board at least five days before the date fixed for the 
meeting. 

(2) Minutes of the meetings of the Board shall be 
recorded by the Secretary and approved by the Board in 
its succeeding meeting. 
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Section 5. Rules of Order. 


All meetings shall be conducted in accordance with 
Robert's Rules of Order. 


ARTICLE V. OFFICERS OF THE ASSOCIATION 


Section 1. Election. 


a. The Officers of the Association shall be members 
of the Board and elected by a majority vote of accredited 
delegates present and voting at the annual meeting. 


b. The officers of the Association and Board shall 
consist of a President, President Designate (Vice Presi- 
dent), Secretary, and ‘Treasurer. The officers shall be 
Corporate Members and shall be elected by the Member- 
ship of the Association at the Annual Meeting, as desig- 
nated herein. 


с. The President shall not be elected directly, but 
shall assume office by automatic succession from the 
Office of President Designate (Vice President), except 
the President shall be elected when the President Desig- 
nate (Vice President) is unable or unwilling to assume 
the Office of President. 


4. The Secretary and Treasurer shali be eligible for 
re-election. 


e. All terms of office shall begin with the post-con- 
vention Board of Directors meeting. 

f. Any or all officers shall hold office until their 
successors have been elected and qualified. If a vacancy 
occurs in any office of the Association, other than the 
expiration of the term of office, such vacancy shall be 
filled as set forth in the Charter. 


9. Only such members who have been officers or who 
have scrved on the Board for at least one year are eligible 
for nomination for President Designate (Vice President). 


Section 2. President. 

a. The President shall be the administrative head of 
the Association and shall exercise general supervision of 
its business and affairs, except such thereof as are placed 
under the administration and supervision of the Secretary 
and of the Treasurer, respectively, and he shall perform 
all the duties incidental to his office and those that are 
required to be performed by him by law, the Charter, 
these bylaws, and those that are properly delegated to 
him by the Board. 

b. The President shall preside at all meetings of the 
Association and the Board and shall be Chairman of the 
Executive Committee. 

с. The President shall serve a term of one year. 


Section 3. 
The President Designate (Vice President). 

a. The President Designate (Vice President) shall 
possess all the powers and shall perform all the duties of 
the President in the event of the absence of the President 
or of his disability, refusal, or failure to act. 

b. The President Designate (Vice President) shall 
perform other duties that are properly assigned by the 
Board. 

с. The President Designate (Vice President) shall be 
Chairman of the Council of Commissioners. 

d. The President Designate (Vice President) shall 
serve a term of one year. 


Section 4. The Secretary. 
a. General Duties of the Secretary. The Secretary 
shall be an administrative officer of the Association and 


shall act as its recording secretary and its corresponding 
secretary and as the secretary of each meeting of the Asso- 
ciation, the Board and the Executive Committee. He shall 
perform the duties usual and incidental to his office and 
the duties that are required to be performed by the law, 
the Charter, these bylaws and the duties properly as- 
signed to him by the Board. 


b. Specific Duties of the Secretary. 


(1) Custody of Property. The Secretary shall have 
custody of and shall safeguard and shall keep in order all 
property of the Association, except that property with 
which the Treasurer is charged. 


(2) Issue Notices. He shall be responsible for the 
preparation and issuance of all notices and all calls and 
notices of all meetings of the Association, the Board and 
the Executive Committee. 


(3) Conduct Correspondence and Maintain Records. 
He shall conduct the correspondence, keep the member- 
ship roll and corporate records, minutes, annual reports. 


(4) Affix Seal and Sign Papers. He shall keep the 
seal of the Association and affix it on such instruments as 
require it and sign all papers that require the attest or 
approval of the Association. 

(5) Prepare the Board’s Annual Report. In collabor- 
ation with the Officers of the Association, he shall prepare 
the annual report of the Board. 

(6) Meetings. He shall have charge of all matters 
pertaining to the arrangements for and recording of 
meetings. 

(7) The Secretary shall obtain from all Chapters of 
The American Institute of Architects in the State of Flor- 
ida by February of each year the names, classifications and 
addresses of all the Chapter Corporate, Professional Asso- 
ciates, Associates, and Emeritus Members in good standing 
on the first day of January of that year. 

с. Delegation of Duties. Delegation of the actual 
performance of his duties is the prerogative of the Secre- 
tary, however, he shall not delegate his responsibility for 
the property ot the Association, or affixing the seal of the 
Association, or the making of any attestation or certifica- 
tion required to be given by him, or the signing of any 
document requiring his signature. 

d. The Secretary shall serve a term of one year. 


Section 5. The Treasurer. 

a. General Duties of the Treasurer. The Treasurer 
shall be an administrative officer of the Association and 
shall exercise general supervision of its financial affairs, 
keeping the records and books of account thereof. He 
shall assist the Finance and Budget Committee to prepare 
the budget, collect amounts due the Association and shall 
have the custody of its securities, funds and moncys making 
the disbursements for the Association therefrom. He shall 
have charge of all matters relating to insurance, taxes, 
bonds, instruments and papcrs involving financial trans- 
actions. He shall conduct the correspondence relating to 
his office. He shall sign all instruments of the Association 
whereon his signature is required, and perform all duties 
required to be performed by him by law, these bylaws, 
and the duties that are properly assigned to him by the 
Board. 

b. Reports of the Treasurer. The Treasurer shall 
make a written report to the Board at its regular meetings 


and to the delegates at each annual meeting and other 
meetings of the Association if required. Each report shall 
describe the financial condition of the Association, a 
comparison of the budget to appropriations as of the date 
of the report, the income and expenditures for the period 
of the report, and the Treasurer’s recommendations on 
financial matters. 


с. Liability of the Treasurer. The Treasurer, per- 
sonally, shall not be liable for any decrease of the capital, 
surplus, income, balance or reserve of any fund or account 
resulting from any of his acts performed in good faith in 
conducting the usual business of his office. When a new 
treasurer takes office, the retiring treasurer shall turn over 
to his successor a copy of the closing audit of the treasury 
and all the records and books of account and all moneys, 
securities, and other valuable items and papers belonging 
to the Association that are in his custody and possession. 
The incoming treasurer shall check the same and, if found 
correct, shall give the retiring treasurer his receipt therefor 
and a complete release of the retiring treasurer from any 
liability thereafter with respect thereto. 

d. Delegation of Duties. The Treasurer may not 
authorize any person to sign any financial instrument, 
notice or agreement of the Association that requires the 
signature of the Treasurer, unless such delegation or 
authorization is expressly permitted by these bylaws or 
the Board, but he may delegate to assistants the actual 
performance of the clerical, bookkeeping, statistical, col- 
lecting, and recording work of his office and may author- 
ize designated assistants to sign, under their respective 
titles, records, vouchers, receipts and other documents if 
such is not prohibited by the bylaws. 


e. The Treasurer shall serve a term of one year. 


ARTICLE VI. 
EXECUTIVE COMMITTEE OF THE BOARD 


Section 1. Composition. 

There shall be an Executive Committee of the Board 
composed of the President, the President Designate (Vice 
President), the Secretary, the Treasurer, the Director of 
the Florida Region and the immediate Past President who 
shall serve on the Executive Committee the year following 
his term as President. 


Section 2. Powers Delegated to the Committee. 

The Executive Committee shall have full authority, 
right and power to act for the Board during periods be- 
tween Board meetings on all matters except that it shall 
not: 

(1) adopt a general budget; 

(2) change the policies, rules of the Board or the 
bylaws; 

(3) make an award of honor; 

(4) purchase, sell, lease, or hypothecate any real 
property; 

(5) form an affiliation; 

(6) fix assessments and annual dues; however, it 
shall be allowed to act for the Board on any of the fore- 
going excepted matters which have been delegated spec- 
ifically to it by two-thirds vote of the Board. 


Section 3. Decisions of the Committee. 
a. The President, who shall be the chairman of the 
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Executive Committee, shall fix the time and place for the 
meetings of the Executive Committee. 

b. A quorum of two-thirds of its members shall be 
necessary in order to transact business at a meeting. 

с. The Executive Committee must actually meet in 
order to transact business, otherwise the acts and decisions 
of the Executive Committee are not binding on the 
Board or the Association. 

d. The actions of the Executive Committee shall be 
recorded in minutes and ratified by the Board at its 
meeting following such action. 


Section 4. Rules of Order. 


All meetings shall be conducted in accordance with 
Robert’s Rules of Order. 


ARTICLE УП. ADMINISTRATIVE AND 
EXECUTIVE DEPARTMENT 


Section 1. Executive Officer. 

a. The administrative and executive offices shall be 
in the charge of an executive officer, who shall be known 
as the Executive Director. The Executive Director shall 
be employed by and shall report to the Board. 


b. The Executive Director shall be the Assistant 
Treasurer and shall perform such duties in this capacity 
as the Treasurer may direct and under his direct super- 
vision. 

Section 2. Duties of Executive Director. 


a. The Executive Director shall be and act as the 
chief executive officer of the Association, and as such shall 
have general management of the administration of its 
affairs, subject to the general direction and control of the 
Board and the supervision of the administrative officers of 
the Association. 


b. Не shall stimulate programs under the various 
departments and coordinate all inter-departmental affairs. 


с. Не shall be the officer in whom the Board shall 
place the responsibility for carrying out its general policies. 

d. He shall maintain contacts with other professional 
societies particularly those in the fields allied to architec- 
ture and with trade associations in the construction indus- 
try so that he may be constantly informed as to the activi- 
ties in those fields, extending the cooperation of the Asso- 
ciation as circumstances may warrant. 


Section 3. Functions of Executive Director. 


a. Administrative Functions. He shall direct the ad- 
ministrative functions of the Association office as provided 
in Article VII of the bylaws. He shall serve as Chief Exec- 
utive Officer of The Association in charge of the adminis- 
trative and executive offices, and shall maintain liaison 
with professional societies. The Executive Director will 
limit his employment to the Association. 

b. Editorial Functions. He shall be responsible for 
the publications of the Association, including the official 
journal, carrying out Board directives as formulated by the 
Publications Committee and the Board. 

с. Legislative Functions. He shall establish continu- 
ing and effective relationships with the Florida Legislature, 
carrying out Board directives as formulated by the Legisla- 
tive Committee and the Board. He shall serve as Legisla- 
tive Representative for the Association on a continuing 
basis, with such specialized legal assistance as may be 
necessary from time to time. 
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4. Legal and Accounting Function. He shall co- 
ordinate legal and accounting functions of the Association 
as required, acting to carry out directives of the Board. 


e. Liaison Functions with State Board. Не shall 
establish and maintain effective liaison with the Florida 
State Board of Architecture subject to the direction and 
control of the Board and supervision of the officers of the 
Association. 


Section 4. Assistants to the Executive Director. 


Upon the recommendation of the Executive Director, 
the Board may employ assistants to the Executive Director 
to perform such duties as may be assigned to them by the 
Board and by the Executive Director, including the details 
of the administrative work of the Association. 


Section 5. Council of Past Presidents 


a. There shall be a Council of Past Presidents con- 
sisting of all past presidents of the Association. 


b. The Council of Past Presidents shall meet when 
called by the President. 


с. The Council shall give advice and counsel to the 
President and shall perform such peculiar duties 
related to the Association or the Profession best 
done by a prestigious group as the President re- 
quests and the Council agrees to perform. 


ARTICLE VIII. COMMISSIONS 
Section 1. 


The Association shall establish commissions to act as 
supervisory and liaison agents for the Board and the Asso- 
ciation. 


Section 2. 


Each commission shall consist of a Commissioner 
elected by the Board at the post-convention Board meeting 
and at least one member who shall be the Vice-Commis- 
sioner appointed by the President with the concurrence 
of the Board at its first regular meeting. At least one mem- 
ber of each commission shall be a member of the Board. 


Section 3. 


The tcrm of office of the members of a commission 
shall be one year and that term shall coincide with the 
term of the President. 


Section 4, 


The number and type of commissions shall be similar 
in title and functions to those of the national commissions 
of The Institute which presently include the Commission 
on the Professional Society, the Commission on Education 
and Research, the Commission on Professional Practice, 
the Commission on Architectural Design and the Commis- 
sion on Public Affairs. 


Section 5. 


a. The Commission on the Professional Socicty shall 
have jurisdiction over committees whose functions relate 
to the administration of Association affairs or business. 


b. The Commission on Education and Research 
shall have jurisdiction over committees and its functions 
relating to architectural education, pre-registration train- 
ing, the registration or licensing of architects, continuing 
adult education of the practitioner and research as a source 
of knowledge to be integrated with educational con- 
stituents. 


c. The Commission on Professional Practice shall 
have jurisdiction over committees whose functions relate to 
the practice of architecture. 

d. The Commission on Architectural Design shall 
have jurisdiction over committees whose functions relate 
to architectural design. 

e. The Commission on Public Affairs shall have 
jurisdiction over committees whose functions relate to 
public affairs or governmental relations. 

f. А list of Commission Committee jurisdiction shall 
be published in the Rules of the Board or in a supple- 
mentary publication thereof. 


ARTICLE IX. COMMITTEES 
Section 1. Structure. 


a. The Association Committees shall consist of Re- 
gional Committees, of Special Committees required for 
specific short term activities of the Association, and Stand- 
ing Committees, established by these bylaws, of two types: 

(1) FAAIA Standing Committees which serve the 
special needs of the Association and cooperate with similar 
committees of the Chapters or Sections of Chapters of 
The Institute located in the State of Florida. 


(2) Standing Committees which are equivalent to 
those Chapter and Institute committees with similar titles 
and duties. 

b. Regional Judiciary Committee. The Regional Judi- 
ciary Commitee shall conduct initial hearings on charges 
of unprofessional conduct against a Corporate Member of 
the Association which have been referred to it by The 
Institute and which hearings shall be conducted according 
to the bylaws and Rules of the Board of The Institute. 

The Regional Judiciary Committee shall be com- 
posed of three Corporate Members, elected to serve stag- 
gered three year terms, and an Alternate, elected to serve 
a one year term. Membcrs and Alternate shall be members 
in good standing in Thc Institute, shall be from different 
chapters in the Region, and shall not be the Regional 
Director nor Officers of the Chapters, The Association or 
The Institute. 

c. Special Committces may be created by the Presi- 
dent or by the Board. When created by the President, 
the Board, at its next mecting thereafter, shall review 
such action and may continue or discontinue such Com- 
mittces, or make changes in personnel as it may deem 
proper. 

(1) Special Committees shall expire with the fiscal 
year, but may be recreated to continue to function into 
the following fiscal year. 

(2) Chairman and members for special committees 
shall be appointed from the membership and their terms 
shall expire with the committee. 

d. FAAIA Standing Committees shall be а Nomi- 
nating Committee, Committee on Finance and Budget, 
Committee on Governmental Relations, Committee for 
Publications, Committee for Conventions, Committee for 
Joint Cooperative Council. 

(1) The membership of these committees shall be 
sclected by the President from the membership according 
to thse bylaws and policies established by the Board. 

e. The President Designate (Vice President's) rec- 
ommendations for committee Chairman for the following 


fiscal year shall be presented to the Board at its regular 
meeting immediately prior to the Convention of the 
Association for Board approval and advice. The committee 
chairman for the subsequent fiscal year shall be announced 
at a business session of the preceding Convention. 


f. The President may, at any time, discontinue spe- 
cial committees, alter classification, or make any changes 
in the personnel of Special and FAAIA Standing Commit- 
tees and report such action to the Board at its next 
meeting. 

g. Other Standing Committees shall be the chairmen 
of the Chapter Committees performing the same functions 
of the Association Committee at the Chapter level. 


Section 2. Nominating Committee. 


a. There shall be a Nominating Committee whose 
duty shall be to nominate members in good standing with 
The Institute, the Chapter and the Association, qualified 
to become Officers in the Association for each of the 
offices about to be vacated. 


b. The Board, at least sixty days before the Conven- 
tion of the Association, shall elect the committee com- 
posed of a chairman and four members from separate 
geographical areas of the Region. Chairman and members 
shall be Corporate Members. 


c The Committee shall apprise the membership of 
their nominations prior to the convening of the Conven- 
tion and shall report their nominations to the Covention 
at the first business session. 


d. The powers of the Committee shall terminate 
with the adjournment of the Convention. 


Section 3. Committee on Finance and Budget. 


a. There shall be a Committee on Finance and 
Budget whose duty shall be to prepare the annual budget 
for the Board and to recommend fiscal policies for 
adoption by the Association. 

b. The Committee shall consist of five members who 
are serving or have served as a Director or who have held 
office in the Association, appointed by the President with 
the Board approval, to serve for the initial year terms as 
follows: 2 members for onc year; 2 members for two years; 
1 member for three years. As their terms expire appoint- 
ments shall be made for three year terms. The President 
annually shall designate one of the senior members to act 
as chairman. 

с. The annual budget for the fiscal year following 
the annual meeting shall be presented in draft for the 
Board meeting immediately before the Convention for 
its comments and report to the Convention. 

d. The final recommended budget shall be prepared 
for the Board approval at the first meeting of the Board 
in the new fiscal year. 

e. The Committee shall provide for long-range fiscal 
planning for the Association and recommend policies 
related to funding, investments, travel and expense ac- 
counts, control of service projects, supplemental income 
and other financial matters which will enhance the Asso- 
ciation's financial stability and accrue benefits to the 
members and the total profession, present and future. 


Section 4. Committee on Governmental Relations. 
There shall be a Committee on Governmental Rela- 
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tions consisting of one member from each Chapter of the 
Region, either Corporate or Professional Associate. It shall 
be the duty of this Committee to promote the usefulness 
of the profession and The Association to the various gov- 
ernmental bureaus and agencies having charge of the plan- 
ning and designing of public buildings and monuments 
and their environment; to promote the employment of 
architects in private practice to plan and design such pub- 
lic works; to maintain liaison with the legislature of the 
state to forward statewide and local legislation that will 
promote the welfare of the architectural profession and 
the construction industry and the public health and wel- 
fare. It shall cooperate with the national Commission on 
Public Affairs of The Institute. 


Section 5. Committee on Publications. 


a. There shall be a Standing Committee for Publica- 
tions consisting of 3 Corporate Members. Terms of mem- 
bers shall be such as to assure one retiring member per 
year. 


b. It shall be the duty of the committee to act as 
liaison between the editor of the official publications of 
the Association and the Board, be responsible for publica- 
tion programs, and recommend publication policies to the 
Board for its consideration. 


Section 6. Committee on Conventions. 


a. There shall be a standing Committee for Con- 
ventions consisting of 4 Corporate Members, one of which 
shall be the Host Chapter Committee Chairman of the 
Convention immediately past. Terms of members shall be 
such as to assure one retiring member per year. 


b. The duties of this committee shall be to recom- 
mend convention policies to the Board for its consideration, 
to develop convention format and organization consistent 
with the professional and educational needs of Florida 
architects and consistent with good public relations, and 
to act for the Board with Host Chapter Committees in 
coordinating programs in harmony with the Association 
interests and policies. 


Section 7. Committee for Joint Cooperative Council. 


a. There shall be a standing Committee on Relations 
with the Building Industry, consisting of 4 Corporate 
Members and 4 Professional Associates. 


b. It shall be the duty of the committee to foster a 
cooperative relationship between architects and contractors, 
producers of building materials and equipment and other 
elements of the building industry. It shall cooperate with 
the national Commission on Professional Practice of The 
Institute. 


Section 8. Operations. 


а. The Secretary shall notify the chairmen and mem- 
bers of the various committees of the names and addresses 
of their respective committee members and their various 
assignments. 

b. The President shall be ex-officio a member of all 
committees, and the Secretary may act as secretary for 
the committee if so selected by the committee. 

c. Committees have the right to request and receive 
all information and records in possession of the Association 
and necessary to discharge the duties assigned them. 

d. Committees shall act as advisors to the Board and 
shall report their findings, recommendations and actions 
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to the Board except the Regional Judiciary Committee 
whose reports are confidential and required by The Insti- 
tute to be made directly to the Exccutive Director thereof. 


e. The majority of members of a committee shall 
constitute а quorum. Findings, recommendations and 
actions of a committee shall be made according to the 
concurring vote of the majority of members present at a 
committee meeting or a concurring majority vote of 
letter ballots. 


f. The chairman of any committee requiring an 
appropriation shall submit a written request to the Board 
for the amount required and reasons thereof, and if 
granted, file with the final report of the committee a 
detailed accounting of moneys appropriated and expended. 


(1) Expenses of the members of the Regional 
Judiciary Committee attending meetings shall be reim- 
bursed by The Institute in the manner and amount as 
prescribed by the Treasurer of The Institute. 


9. No committee nor any member or chairman 
thereof shall incur financial obligations unless funds are 
available in its appropriation and it is authorized to do so 
by the Board. No committee nor any member or chairman, 
shall commit the Association, orally or otherwise, on any 
matter unless specifically authorized to do so by the 
Board. 


h. When their terms expire, committee chairmen 
and members shall transmit to their successors all informa- 
tion and records necessary to continue the work of the 
committees. 


ARTICLE X. FINANCIAL 
Section 1. Fiscal Year. 


The fiscal year of this Association shall be established 
at the discretion of the Board of Directors. 


Section 2. Dues. 


a. Annual dues equal to the pro-rata share required 


to defray the expenses of the Association for the ensuing 
fiscal year shall be recommended by the Board and deter- 
mined and fixed by the Convention. 


b. Each member shall contribute annual dues in an 
amount determined by the Convention. 


c. Dues shall be for the Association's fiscal year and 
shall be due and payable on the first day of the fiscal 
year, January Ist. 


d. Any member, whose dues and assessments are not 
paid in full at the end of the fiscal year, is in default to his 
Chapter and Association, and his membership may be 
terminated. 


e. The Secretary shall send sixty days prior to the end 
of the fiscal year a written notice, by registered mail, to 
each such member who has not paid his dues and assess- 
ments by that time, with a copy to the Secretary of his 
Chapter, warning such member of pending termination 
date. 


f. The Board may terminate the membership of all 
types of Associate Members for non-payment of dues and 
assessments any time after the end of the fiscal year for 
which the Associate Member is in default. The Secretary 
shall remove from the rolls of the Association, the name 
of any Associate Member upon receiving notice of termi- 
nation of membership from the Board, from his Chapter, 


ог by other appropriate instrument signed by the person 
or his Chapter. 

9. If a Corporation Member is in default to his 
Chapter and the Association for non-payment in full of 
his dues and assessments at the end of the fiscal year, the 
Secretary shall so advise the Institute, and request the 
termination of his membcrship. Copies of such notice and 
request shall be sent to the delinquent member and to the 
secretary of his Chapter. 


в. Termination of membership for any Corporate 
Member shall be only by action of The Institute. 


i. Each Chapter treasurer shall collect dues from cach 
member assigned to his Chapter and shall promptly remit 
dues collected to the Treasurer of the Association at the 
office of the Association. At the option of any component 
Chapter of the Association, the Treasurer of the Associa- 
tion will collect Chapter and Association dues from each 
member of the Chapters which elcct the option, and shall 
promptly remit dues collected for the Chapters to their 
respective treasurers. 


Section 3. Contributions. 

The Board, at any regular meeting, by а concurring 
vote of two-thirds of the members present, or at any 
special meeting called therefor, may authorize the raising 
of, and thereupon raise, moncy by voluntary contribution 
from its members, in addition to annual ducs, for any 
designated special purpose consistent with the objectives 
of the Association, and prescribe the manner in which 
such contributions shall be collected. Non-payment of 
contributions shall not abridge, suspend, or terminate the 
privileges and rights of any member. 


Section 4. Funds and Securities. 

a. All moneys received by the Association shall be 
promptly deposited, in thcir original form, in a depository 
approved by the Board. 

b. Every disbursement of money, except for petty 
cash, shall be by check of the Association, signed by the 
Executive Director and countersigned by the Treasurer 
or by another officer designated by the board. 


с. The Treasurer shall establish petty cash accounts 
as authorized by the Board. These funds shall be disbursed 
for the usual petty cash purposes, by the person named 
in the Board’s authorization of the account. Statements of 
expenditures shall be duly recorded and the expenditures 
approved by the Treasurer before the account is re- 
plenished. 

d. Reserve or funds in excess of required operating 
funds shall be deposited by the Treasurer in an intcrest- 
bearing depository approved by the Board. Or when 
authorized by the Board, such funds may be invested in 
short term government or municipal bonds or equivalent 
securities. 


Section 5. Annual Budget. 

a. The Board shall adopt an annual budgct at its 
first meeting each year, by a concurring vote of not less 
than two-thirds of its membership present. The Budgct 
shall show in detail the anticipated income and expendi- 
tures of the Association for the fiscal year. 

b. Unless authorized and directed to do so at a 
Convention or special meeting of the Association, the 
Board shall not adopt any budget, make any appropria- 
tions, or authorize any expenditure or in any way obligate 


or incur obligation for the Association, which, in the 
aggregate of any fiscal year, exceeds the estimated income 
of the Association for such ycar. 

с. Lach expenditure of money and each financial 
liability of the Association shall be evidenced by a voucher, 
от persons authorized to incur the expense or liability, 
except petty cash expenditures which shall be subject to 
the approval of the Treasurer, and shall be accounted 
against appropriated and/or budgeted items. 


Section 6. Audits. 


The Board shall authorize employment of a Certified 
Public Accountant to audit the books and accounts of 
the Association for report at the first Board mecting of 
each fiscal year. 


ARTICLE XI. AMENDMENTS 


Section 1. By Meetings of the Association. 

The Charter and Bylaws of the Association may be 
amended at any annual or spccial mceting of the Asso- 
ciation provided: 

(1) Written notice stating the purpose and reason 
for each proposed aincndment is sent to each Corporate 
and Associate Member not 1с58 than thirty days 
prior to the date of the mceting at which the proposed 
amendment is to be voted on. A copy of the proposed 
amendments shall be included with the notice circulated 
as set forth in the Charter. 


(2) Voting shall be by roll-call only апа shall 
require the concurring vote of not less than two-thirds 
of the total delegates-votes present at the mecting. 


(3) Every resolution or motion of this Association 
amending its Charter or Bylaws shall state that it will 
become effective only if and when it is approved by The 
American Institute of Architects. 


(4) Immediately following adoption of such rcso- 
lution or motion, the Secretary shall submit a copy of 
the amendment and the resolution to the Sccrctary of The 
Institute requesting Institute approval. Upon гессїр 
of such approval, the Secretary shall enter the amendment 
and record its approval in the proper place in the docu- 
ments with the date of the amendment and its approval. 


Section 2. Ву The Institute. 


The Institute, unless the statutes forbid, may amend 
any provision of these Bylaws when the Association fails 
tc enact amendments propcrly requested bv The Institute. 
Fach amendment made by The Institute shall have the 
same force and effect as if made by the Association, and 
shall be effective immediately on receipt of the notice 
of the Secretary of The Institute containing the amend- 
ment. The Secretary shall entcr such amendment in the 
proper place in these Bylaws and notify the Chapters 
of the change. 


Section 3. Title and Numbering. 
The Secretary may rearrange, rctitle, renumber or 


correct obvious errors in the various articles, sections and 
paragraphs of these Bylaws as becomcs necessary. 


ARTICLE XII. RESPONSIBILITY 

The Association shall not be responsible for any vote 
or statement of its officcrs or members пог be pledged or 
bound in any manncr cxccpt Бу the approval of the Board. 
in conformity with these Bylaws. к 
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History of the 


The American Institute of Architects 
(AIA) is the national professional 
society of the architectural profession 
in the United States. It has more 
than 23,000 members who are li- 
censed architects. 


The AIA’s national Headquarters and 
staff are located in Washington, D.C. 
It has 24 state societies and 170 chap- 
ters across the nation, and a number 
of Women’s Architectural Leagues. 
Student chapters are active at many 
colleges and universities. 


The professional society has three 
major missions: 


e to maintain and improve the com- 
petence of today’s practitioners, 


e to create a sufficient supply of well- 
trained practitioners for tomorrow, 
and 


e to represent The Institute before 
professional and industry groups, 
government, and the public so that 
good design is encouraged by law 
and demanded by the community. 


Institute programs are financed 
through members’ dues and include 
a continuing concern with architec- 
tural design, structure, and materials; 
business and production aspects of 
architectural practice; architectural ed- 
ucation and research; urban design, 
public afairs; governmental affairs; 
inter-professional and industry rela- 
tions; and other subjects of interest 
and importance to the AIA's member- 
ship and to the public. 


The AIA's programs and activities are 
guided by its officers, directors, com- 
mittees, and members, and are carried 
out by its members and staff at the 
national, regional, and local levels. 


The AIA's Beginnings 

'The American Institute of Architects 
was founded on February 23, 1857 by 
a small group of architects who met 
in New York City, in a building near 
Trnity Church on Broadway, to ex- 
plore ways of improving their profes- 
sion 


American Institute of Architects 


They had much to do. By all ac- 
counts, architecture was at a low ebb, 
and really did not cxist as a profes- 
sion in this country. Until the middle 
of the 19th century, according to one 
writer, architecture in the United 
States was "the trade of carpenter- 
builders and the game of gentlemen- 
amateurs." 


The architects who met near Trinity 
Church wanted to improve their pub- 
lic status and do something about the 
unbridled competition between archi- 
tects which then prevailed. The result 
of their meeting was a resolution to 
form a professional society. Richard 
Upjohn, architect of Trinity Church, 
was elected president of the new or- 
ganization. 


Raising thc ethics, standards and 
competence of the architectural pro- 
fession was no easy task for the 
founders of The Institute. There 
were no architectural schools and few 
books. Adult education for young 
practitioners was unknown. But, the 
new organization overcame these 
problems one by one, and soon the 
AIA was issuing technical publica- 
tions. It later added standard docu- 
ments on such important matters as 
contracts and owner-architect agree- 
ments. In 1912, the first issue of The 
AIA Journal was published. 


In 1868, the AIA Board of Trustees 
enrolled the first four students of ar- 
chitecture at Massachusetts Institute 
of Technology. One year later, the 
University of Illinois and Cornell 
University both offered their first 
course in architecture. 


In 1899, the AIA acquired tis per- 
manent home, the historic Octagon 
House ш Washington, D. C. Built 
starting in. 1798 and completed in 
1800, The Octagon served as the tem- 
porary White House after the British 
burned the presidential mansion in 
the War of 1812. The Octagon was 
the AIA's national office until after 
World War II when The Institute 
moved to a new Headquarters build- 
ing behind the Octagon House. The 
Octagon was then opened to the 
public and has since been designated 


a National Historic Landmark. In 
1969, additional restoration was un- 
dertaken. 


The AIA Today 

The American Institute of Architects 
today is a growing, professional soci- 
cty which is active in all areas of 
interest and concern to its members. 
Membership in The Institute has in- 
creased rapidly, and future growth is 
expected to be even greater. 


Membership in the AIA is open to 
every licensed architect who is a citi- 
zen of the United States and can 
satisfv his local AIA chapter and The 
Institute’s Committee on Member- 
ship that he has the necessary profes- 
sional qualifications. 


The Institute is vitally concerned 
with architectural education and train- 
ing. Professional schooling of archi- 
tects begins with five or six years of 
study in an accredited school or col- 
lege of architecture. Then, up to 
three years of internship in an archi- 
tect’s office are required. It is now 
mandatory that architects take rigor- 
ous written examinations to be licen- 
sed or registered to practice in all 
states and territories. The National 
Council of Architectural Registration 
Boards serves as a clearing house for 
state licensing boards in this regard. 
In 1940, the AIA helped to organize 
the National Architectural Accredit- 
ing Board. Today, there are 63 
schools of architecture in the United 
States accredited by NAAB. Hun- 
dreds of young men and women grad- 
uate from these accredited schools 
have AIA student chapters. There is 
close cooperation between the AIA 
and the faculties of the colleges and 
schools which are members of the 
Association of Collegiate Schools of 
Architecture. 


From its beginnings, The Institute 
has conducted programs of interest 
and importance to young men and 
women who choose architecture as 
their profession. Recently, the AIA 
sponsored a sweeping research study 
of environmental design education to 
discover wavs of equipping today's 
architectural graduates with the board 


skills and knowledge required of pro- 
fessional practitioners. 


Members of The Institute may be rec- 
ognized by the use of the letters 
"AIA" after their names. The letters 
“КАТА” after an architect's name sig- 
nify that he is a Fellow of the AIA, 
an honor bestowed for achievement 
in these fields: design, science of con- 
struction, literature, education, serv- 
ice to the profession, public service, 
historic preservation, research, urban 
design, government or industry, and 
architectural practice. 


In its awareness to increase public 
awareness of the necessity for com- 
muity improvement, and to devclop 
public understanding of the elements 
of a good physical environment, it 
produces and circulates motion pic- 
tures, filmstrips, slide shows, and 
other material for use at the commun- 
ity level, and it seeks opportunities to 
explain these matters and the pro- 
fession's activitics in newspapers, mag- 
azines, and on radio and television. 


At national Headquarters, the AIA 
maintains a library which has one of 
the finest collections of current and 
historical publications on American 
architecture in existence. 


Early in the 1960’s, The Institute 
recognized a need to make the Ameri- 
can public conscious of the physical 
condition of its cities, and launched 
a broad program of public education 
that successfully focused attention on 
"urban ugliness.” 


In 1968, recognizing that the “urban 
crisis” had created a need for broader 
architectural services and that the 
public was looking to the profession 
for leadership in environmental de- 
sign, an Urban Affairs Center was 
created as part of the AIA's national 
organization. 


In the state of Florida the members 
of the AIA are represented by the 
Florida Association of the American 
Institute of Architects which is the 
state organization, founded in 1912 
and comprised of 17 AIA Chapters 
and Sections. ш 
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Thompson Door Company 3300 NW 67th Street Miami Florida 33147 
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The 

Florida 
Association 
of the 
American 


Institute 

of Architects 
55th 

Annual 
Convention 
and 

Building 
Products 
Exhibit 


Grand Bahama Hotel 
& Country Club 
West End, 

Grand Bahama 
Island 


"How to Shape Man to Earth's Need is a theme both 
splendid and challenging. Indeed, it is the singular 
challenge of our time. 


“This Man-Earth complexity is intimately inter- 
related and even indivisible with the mind-body 
internal complexity. When both these human eco- 
logical factors are recognized by creative minds of - 
those who are, in some measure, the controllers 
of Human Ecology, there is hope that technological 
promise can be uncoupled from technological threat. 


“The FAAIA is to be congratulated for choosing 
such a theme; it should be of profound concern for 
all architects and allied professional individuals of 
awareness and creativity." 


The above statement was written by Dr. S. P. R. 
Charter in his letter of acceptance to our invitation 
to speak before the FAAIA Annual Convention. 


In our daily practice we are confronted with many 
problems evolving from the topic to be discussed 
at the convention. We believe, therefore, that your 
convention program and its speakers will be of 
tremendous interest and value to you. 


Alfred Browning Parker, FAIA 
Robert B. Browne, AIA 

Mark Hampton, FAIA 
Convention Committee 


Dr. S. P. R. Charter is Editor-Publisher of MAN-ON-EARTH, 
a periodical of writings on Human Ecology, and is a physicist 
who has devoted himself since 1945 to the overall area of 
Human Ecology. 


For the past four years he has been visiting professor at San 
Jose State College's School of Engineering in the course 
"Cybernation and Man," which he helped establish there; 
he remains as Consultant to the Dean of Engineering and 
the School. 


Dr. Charter is senior consultant to the Research and Design 
Institute of Rhode Island and to several international busi- 
ness complexes. 


lan L. McHarg is Professor and Chairman, Department of 
Landscape Architecture & Regional Planning at the Univer- 
sity of Pennsylvania and a partner in the firm of Wallace, 
McHarg, Roberts and Todd (Architects, Landscape Archi- 
tects, Regional Planners) of Philadelphia. 


He is a graduate of Harvard with BLA, MLA, and MCP 
degrees. He has written a newly published book "Design 
With Nature." In addition, Mr. McHarg has written several 
articles for national publications such as Ecology of the City, 
The Functions of Open Space in Housing, Ecological De- 
terminism, Blight or a Noble City, and Man and Environ- 
ment. 


Dr. Granville C. Fisher is on the staff of the Psychology 
Department at the University of Miami. He is or has been 
a manual laborer, prize fighter, artist, architect, preacher, 
lecturer, actor, theatrical director and impresario, teacher, 
criminal court expert, consulting psychologist, and sportsman. 


The Editors of Who's Who in America assessed this extra- 
ordinary man in these words: "In the history of the world, 
a very large part of what has been achieved can be traced 
to the work or the influence of a relatively small handful 
of men — men who were dedicated, enterprising, curious 
and able to a degree which sets them apart from their con- 
temporaries. In a real sense the story of their lives is the 
history of the world. Granville Fisher is among those men 
whose civic pride and professional skill have contributed to 
the progress of American life. He is one of the great men 
of our time.” 


Convention Program 


Friday, October 24 


Building Product Exhibits must be set up 
by 4:00 pm (Prince Charles Room) 


10:00 a.m. Executive Committee Meeting (Directors 
Room) 

1:30 p.m. - 4:00 p.m. Registration — Pick up Convention Kits G 
Badges (Prince Charles Room) 

1:30 p.m. - 4:00 p.m. Delegate Accreditation (Prince Charles 
Room) 

2:30 p.m. Board of Directors Pre-Convention Meeting 
(Directors Room) 

4:00 p.m. Business Session | (Abaco Room) 

6:00 p.m. Official Opening of Building Products 


Exhibits (Prince Charles Room) 
Registration — Pick up Convention Kits G 


Badges 

7:00 p.m. Welcome Aboard "Period of Adjustment” 
Party (Prince Charles Room! 

8:00 p.m. “Out Island Steak and Fish Fry" 


Gala Party/Calypso Music/Limbo Show б 
Contest/Wild Native Crab Racing with 
Parimutuel Betting (Pool Patio) 


Late Evening Hospitality Rooms 


Saturday, October 25 


9:30 a.m. - 11:30 a.m. Professional Education Seminar | (Abaco 
Room) 
THE PSYCO-ARCHITECTONICS OF MAN 
Speaker: Dr Granville Fisher 
Moderator: Alfred Browning Parker, FAIA 


11:00 a.m. - 3:00 p.m. Building Product Exhibits open for visitation 
(Prince Charles Room) 


Informal Group discussions with speakers 


3:00 p.m. - 5:00 p.m. Professional Education Seminar || (Abaco 
Room) 
DESIGN WITH NATURE 
Speaker: lan L. McHarg 
Moderator: Alfred Browning Parker, FAIA 


4:30 p.m. - 6:30 p.m. Building Products Exhibits open for 
visitation (Prince Charles Room) 
Informal Group discussions with speakers 


Evening Open Evening 
Suggested Activities: Dine at Hotel/then 
cab excursion to Freeport Casino/or, 
sign up for rustic informal dinner cruise 
aboard authentic Paddle Wheeler 


Ladies Activities for Saturday 

a. Group Cab Excursions to International 
Shopping Bazaar in Freeport 

b. Tour of Nursery on Hotel's Tram 

c. Golf/Tennis/Sailing 
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Sunday, October 26 


9:30 a.m. - 10:00 a.m. 


10:00 a.m. - 11:00 a.m. 


10:00 a.m. 


11:00 a.m. - 3:00 p.m. 


2:00 p.m. 


11:00 a.m. - 2:30 p.m. 


3:00 p.m. - 5:00 p.m. 


6:00 p.m. - 8:00 p.m. 


7:00 p.m. - 8:00 p.m. 


8:15 p.m. 


Organization of GSA's Division of Mainten- 
ance and Construction (Abaco Room) 

Speaker: James L. Larkin 

Moderator: President H. Leslie Walker, AIA 


Professional Practice Session (Abaco Room) 
PROPOSED AIA CODE OF ETHICS 

Speaker: Jack Train, AIA, Chairman, Task 
Force on Ethics 

Moderator: Hilliard T. Smith, Jr., AIA, 
Regional Director 


Ladies — Bahamian Hat Making Contest 
(Pool Side Patio). Bahamian women 
from the village straw market will show 
how to make and decorate straw hats. 
Trophies awarded to the winners. (Reg- 
ister at Hotel Activities Desk — a min- 
imum of 30 ladies required) 


Building Product Exhibits open for visitation 
(Prince Charles Room) 


Informal Group discussions with speakers 


Presentation of Association Awards (Prince 
Charles Room) 


Balloting for FAAIA Officers (Prince 
Charles Room) 


Professional Education Seminar 111 

HOW TO SHAPE MAN TO EARTH'S NEEDS 
Speaker: Dr. S. P. R. Charter 
Moderator: Alfred Browning Parker, FAIA 


Building Product Exhibits open for visitation 
(Prince Charles Room) 


Pre-Banquet "Period of Adjustment” Party 
(Prince Charles Room) 


Annual Banquet (Pool Patio and Lawn) — 
casual wear requested 


Presentation of Architectural Competition 
Awards 


Presentation of 1970 Officers 


Monday, October 27 


8:30 a.m. - 9:30 a.m. 


9:30 a.m. - 10:30 a.m. 


10:00 a.m. 


10:30 a.m. 


12:00 Noon 


1:00 p.m. 


Joint Meeting of Board of Directors and 
Building Product Exhibitors (Abaco 
Room) 


Board of Directors Post-Convention 
Meeting (Abaco Room) 


Building Product Exhibits open for visitation 
(Prince Charles Room) 


Business Session || (Abaco Room) 


Farewell "Period of Adjustment'' Party 
(Prince Charles Room) 


Convention Adjourns 
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Visit These Product 


Aldora Aluminum Products 
4875 М. W. 77th Avenue 
Miami, Florida 
Charles Е. McEwen — 888-4661 


Alliance Wall Corp. 
Wyncote House 
Wvncote, Pennsylvania 
Jerome R. Salton — 215/885-3730 


American Olean Tile Company 
1000 Cannon Avenue 
Lansdale, Pennsylvania 
Robert L. Bunting — 215/855-1111 


American Saint Gobain Corp. 
Box 929 
Kingsport, Tennessee 
W. А. Felknor — 615/245-3121 


Beam Industries, Inc. 
Webster City, Iowa 
Robert L. Sampson — 515/832-4620 


Bigelow-Sanford, Inc. 
4141 North Miami Avenue 
Miami, Florida 
Conway Hamilton — 751-8616 


Bradley Washfountain Co. 
W142 №9101 Fountain Blvd. 
Mencmonee Falls, Wisconsin 
J. L. Loden — 414/251-6000 
Compackager Systems of Florida 
Compackager Systems of Caribbean 
1175 N. E. 125 Street 
North Miami, Florida 
Toby Greene — 891-1452 
Construction Products Division 
W. R. Grace & Company 
1555 М. W. Ist Avenue 
Boca Raton, Florida — 395-2424 
R. L. Asher 


Florida Investor Owned Electric Utilities Companies 
Florida Power & Light Company 
Florida Power Corporation 
Gulf Power Company 
Tampa Electric Company 


Florida Solite Company 

1114 Seaboard Coast Line Building 

Jacksonville, Florida 

1, Н. McLeroy — 353-9653 
Formica Corporation 

27 Almeria 

Coral Gables, Florida 

George К. Haas — 444-7373 
Gem Aluminum Products, Inc. 

715 Barnett Drive 

Lake Worth, Florida 

James II. Henry — 585-1766 
Georgia Pacific Corporation 

P. О. Box 100, Gratigny Branch 

Miami, Florida 

William M. Dilley — 688-6603 


Harris Paint Company 
P. O. Box 1381 
Tampa, Florida 
Ed Thompson — 247-3161 


Heywood-Wakefield Company 
53 Jamestown Drive 
Ormond Beach, Florida 
Тот Gabriele — 677-0291 
Kinney Vacuum Coating Dept. 
7030 Colonial Highway 
Pennsauken, New Jersey 
Р. УУ. Bacon — 609/665-9364 
Kurt Waldmann 
Architectural Photographer 
1905 N. W. 115 Street 
Miami, Florida — 685-2898 
Lehigh Portland Cement Co. 
Р. О. Box 16937 
Jacksonville, Florida 
Е. Harold Smith — 721-1600 
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Exhibits 


Libbey Owens Ford Company 
6660 Biscayne Boulevard 
Miami, Florida 
William Joyner — 758-5529 


Masonite Corporation 
29 N. Wacker Drive 
Chicago, Illinois 
J. M. Sheets — 372-5642 


Michael Winston & Associates, Inc. 
11955 West Dixie Highway 
North Miami, Florida 
Gerald Katz — 759-4566 


Mosaic Tile Company 
6454 N. E. 4 Avenue 
Miami, Florida 
Allen Kern — 751-7551 


Murphy Division of Baltimore 

Paint and Chemical Corporation 
2325 Hollins Ferry Road 
Baltimore, Maryland 


Edward M. Humbert — 301/837-3030 


PPG Industries 

Gateway No. 1 

Pittsburgh, Pennsylvania 

Е. A. Lundberg — 412/434-2302 
Plaza Door Company, Inc. 

P. O. Box 1948 

West Palm Beach, Florida 

Glenn B. Harkins, Jr. — 833-5712 


Roof Structures of Fía., Inc. 
P. О. Box 23221 
Fort Lauderdale, Florida 
John E. Custer — 563-4114 


Southern Vacuum Systems 
P. O. Box 10413 
St. Petersburg, Florida 
Tom Lumpp — 898-8007 


Spec Sales Corporation 

277 East Oakland Park Blvd. 

Fort Lauderdale, Florida 

Michael Denyes — 565-7126 
Stanley Works 

Artex Window Division 

1080 N. W. 70 Street 

Ft. Lauderdale, Florida 

Larry. Privee — 942-1420 

Berry Doors Division 

Р. О. Box 2167 

Ormond Beach, Florida 

George Winfree — 677-0285 
Sun Sauna of Florida 

Suite 3B, 8087 S. Dixie Hwy. 

Miami, Florida 

J. N. Hall — 666-6373 


Texas Instruments, Inc. 
34 Forest Street 
Attleboro, Massachusetts 
Leland J. Katz — 617/222-2800 


Thompson Door Co., Inc. 
3300 М. УУ. 67 Street 
Miami, Florida 
Gene Hipp — 696-5723 


Trafla, Inc. 
8785 S. W. 129 ‘Terrace 
Miami, Florida 
Bernard Flaminio — 221-9530 
Tube-O-Matic, Inc. 
P. O. Box 485 
North Miami, Florida 
A. G. Pedrin — 891-1513 
Plywood 
3675 М. W. 62 Street 
Miami, Florida 
W. M. Davis — 691-3830 
Western Waterproofing Co., Inc. 
4924 La Salle 
Tampa, Florida 
Denton I. Albertson — 877-7646 


U. S. 


4 "x4" 
Woon з STUDS 


1/2” FIRESTOP ETERNAWALL 
LAMINATED VERTICALLY 


м4» GYPSUM SOUND 
DEADENING BOA 
APPLIED VERTICALLY ~] 


„Зо, you don't need battens or other mechanical fasteners. Ask | 


Heres why! 


This is Georgia-Pacific's Ране Eternawall™ ХУЛ ‘covered 
gypsum wallboard laminated directly to Ya” Incombustible E 
Sound Deadening Board. It has a one-hour fire rating. An BAUM Siue 
of 45 over wood or steel studs (even greater on other tested - eee 
assemblies). It's almost impossible to scuff or stain. And шэнэ 
less than conventional vinyl covered wall systems. This unique > 
G-P system requires fasteners only at the top and bottom. `` 


your G-P representative about the low cost. Не’! prove that. 
no other wall does so much for so little. | wa 


LA GEORGIA-PACIFIC/THE GROWTH COMPANY | 


CHATEAU OLD WORLD PECAN В 


CHATEAU BIRCH 


centers 


JACKSONVILLE 
356-4833 


MIAMI 
688-6603 


ORLANDO 
293-5781 


TAMPA 
626-6107 


CHATEAU OAK i CHATEAU WALNUT 


All of a sudde 


restige 
em lot less! 


(When you specify Georgia-Pacific Chateau" Paneling) 


How to add dignity and charm to offices, reception areas, 
conference rooms? G-P Chateau paneling! This distinctively 
beautiful paneling is masculine. Yet warm. Truly elegant. 

The perfect paneling for commercial buildings. But the real beauty 
of Chateau is the price: it looks expensive, but isn't. Chateau 
paneling is available in Walnut, Birch, Elm, Oak, Cherry, and 
Ресап — п select or knotty grades. Ask your G-P representative 
for samples. Once you've seen the samples and the price, 

you'll see why prestige suddenly costs a lot less! 


«Ф. GEORGIA-PACIFIC / THE GROWTH COMPANY 


PORTLAND, OREGON 97204 


Call for information at 
following GP distributing 


Architecture 
For 
Florida 


Living 


The Florida Association of the Ameri- 
can Institute of Architects has pub- 
lished its first annual edition. ARCH- 
ITECTURE FOR FLORIDA LIVING. 
This quality publication presents sig- 
nificant examples of residential, pub- 
lic, multi-residential, educational, and 
commercial architecture. 


Each architect has attempted to reflect 
the environmental, natural, geograph- 
ic, economic, and social forces of 
modern Florida in his structure. We 
believe they have succeeded in in- 
tegrating these forces while maintain- 
ing a sensitive counterbalance between 
function and beauty. 


Brief expository paragraphs give rele- 
vant details regarding the buildings, 
but the main emphasis is placed upon 
dramatic, imaginative photography 
which graphically portrays the sub- 
jects. All of the buildings depicted 
have been constructed in recent years 
thereby assuring the timeliness of the 
material. Yet we believe many of these 
structures transcend the limitations of 
fad and fashion and will remain 
meaningful for future generations. 


This 132 page publication (11" x 13") 
is profusely illustrated with both color 
and black and white photographs. 
For your convenience an order form 
appears below. 


Please send me . .— . copies of “Architecture for Florida Living." The 
cost per copy is $4.00 (3. 00 for the publication and $1.00 to cover postage and 
handling costs). Check or money order should be made payable to FAAIA. 


Name. 4 


Firm Address ҮЭ 


Address. 


Cit E 1155-3851: 81 18 


1 
| 

| 

| 

| 

| 


Zip Code . = 


Mail this form to: Architecture For Florida Living, c/o Florida Association of 
The The American Institute of Architects, Suite 210, 1000 Ponce de Leon Blvd., 
Coral Gables, Florida 33134. 


жарака ee 


ЇШЇН ҮЛ 


lodays systems 


Modern gas heating. 
Fresh, clean, economical 
heating. Old - fashioned 
comfort in a contempo- 
rary package. 

Gas heating puts it all 
together. Compact de- 
sign. The dependability 


of fewer moving parts. 
And the lowest cost of 
any method of heating. 
Your local Gas Utility 
representative has some 
facts and figures that 
will warm your heart. 
He's in the Yellow Pages. 
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FLORIDA 
GAS 


TRANSMISSION COMPANY 
Wint Florida 


3/Public Relations and Communications 


The Office Brochure 


The architect’s brochure is perhaps the best, and in some 
cases the only way that an architect can ethically demon- 
strate his professional qualifications to prospective clients. 
As such it can be considered to be an essential part of the 
architect’s professional armament. As a matter of fact, 
some clients, particularly governmental agencies and cor- 
porations, demand that brochures be submitted by archi- 
tects. 


If they are straightforward and simple, accurate and truth- 
ful, brochures can be a credit and an asset not only to the 
individual architect but to the entire profession. And 
since in so many cases the architect and the architectural 
profession will be judged by these brochures, they should 
be well planned and attractive in appearance. 


But there are pitfalls in the preparation of brochures. 
Their contents must comply with the professional stand- 
ards of the architectural profession. They must also main- 
tain the highest professional relations between architects 
and their public and with other architects. Brochures 
should be the means to show organization, experience and 
general philosophy of architectural offices. 


The following guides are suggested for the production of 
architects’ brochures: 


1. The basic requirement is that any brochures or pro- 
motional material produced by architects must comply 
with the Standards of Professional Practice, AIA Doc- 
ument No. J-330. The guides listed below are merely 
to enlarge upon and clarify this basic requirement 


2. Absolute truthfulness and accuracy must be observed. 
The presentation should be simple, straightforward 
and direct. 

3. In listing “representative work” dates should Бе 


shown, and it should be clearly indicated if the work 
is a completed building, a building under construction, 
a project in the drawing stage, or promotional or pre- 
liminary work. In this regard, photos of representative 
work are generally highly desirable. 


4. Where listed, “costs” should be actual complete costs. 
It should be clearly stated whether they are “complete 


project costs” or “construction costs.” Areas and units 
should go with costs so that full analysis is possible. 


5. The amount and type of information given on organ- 
ization and staffing would vary with different offices 
and perhaps with the type of client each office is 
trying to reach. Some of the information which might 
be listed is: 

a. Physical size and disposition of office. 

b. Number and specialties of employees. 

с. Education and experience of principals and other 
key personnel. 

d. Type of work specialized in — if any. 


6. Where work has been done in association with others, 
the exact nature of the association should be clearly 
stated and the extent or responsibility should be clearly 
defined. "Employment" is not considered to be “asso- 
ciation.” 


7. The exact nature of relationships with specialists or 
consultants, or with other architects listed as “соп- 
sultants" or “associates” should be clearly defined. The 
work of each associate or consultant should be listed 
so that the experience and work of each individual is 
clearly and readily identifiable. 


8. "Consultants" or “associates” not utilized on an exclu- 
sive and full time basis within the architect's office 
should not be listed as part of the “architect’s organi- 
zation." 


9. Work should not be listed by an architect for which 
he has not been the prinicipal professional unless 
approval has been obtained from the principal profes- 
sional, and then only when the relationships are clearly 
spelled out. 


10. Brochures may contain no self-laudatory, exaggerated, 
or misleading statements, nor may they contain testi- 
monials. 


Distribution of brochures should be done on a personal 
basis and in general should be limited to persons whom 
the architect has had previous professional or personal 
contact. The “wholesale” distribution of brochures is 
strictly prohibited. ж 
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ORLANDO CENTRAL TOWERS — 15 stories 


BAPTIST TERRACE — 14 stories 


credits on above structures: 


Architects — Broleman & Rapp 

Structural Engineers — Crain & Crouse, Inc. 
Electrical Engineer — C. Wm. Matten 
Mechanical Engineer — Kenneth G. Ross 


General Contractors — Innanen-Bankston 
(Kinnéret & Baptist Terrace) 


Smith & Sapp (Orlando Central Towers) 
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HARTFORD BUILDING — 15 stories 


Architects — Kemp, Bunch and Jackson 

Structural Engineers — Smith, Hardaker 8 Huddleston 
Mechanical & Electrical Engineers — Van Wagenen 4 Searcy 
General Contractor — Frank J. Rooney, Inc. 


Today, more and more Total Electric buildings are 
gracing Orlando's skyline, and the reasons are 
obvious: 


E As an Architect or Engineer you'll enjoy greater 


freedom of design, with more usable space, there- 
by allowing your clients a higher profit/cost ratio. 


М As a General Contractor you'll be able to build 


faster, better and more economically. 


М As an Investor/Owner you'll realize a better 


return. 


Revenue-producing space and that all important 


lower initial cost is possible through the reduction 


or elimination of equipment required for old-fash- 
ioned energy systems. Most importantly, your ten- 
ants will enjoy a more modern, comfortable and effi- 
cient atmosphere with electric space-conditioning. 
Your turnover will be minimal. So, for greater re- 
turn on your capital investment, make YOUR next 


building Total Electric and you'll be Standing Tall. 
Your inquiries are invited. Just call the Sales Engi- 
neering Division of Orlando Utilities, 841-1230 
(Area code 305). 2 


Owned and operated by the people of Orlando, Florida, who enjoy ALL its profits 


noise muffler 


Solite lightweight masonry units will eliminate up to 50% of room noise with their 
smooth, beautiful texture. Sound transmission loss through walls of Solite masonry 
has been measured in accordance with American Society for Testing and Materials 
E90-66T by Kodaras Acoustical Laboratories. This showed 8"x8"x16" Solite units 
with no surface treatment have an STC of 45. Complete results of these tests will 
be supplied on request. Solite representatives will also be glad to give you test data 
on fire resistance, structural strength, insulation values, and other superior qualities 
of Solite lightweight masonry units. 


® 


Lightweight Masonry Units and Structural Concrete 
Seaboard Coast Line Building, Jacksonville, Florida 32202 


37 


At last... 
U. F.C.-Foam* 


a foamed-in-place ; 


insulation 

that makes sense 
from 

every viewpoint 


Ш Sound Absorption № Thermal Insulation 
Ш Cost м Application Ease 


B Dimensional Stability м Moisture Resistance 


ш Pest Control № Nonflammability 


THERMAL-ACOUSTICAL FOAMS, INC. 
THERMAL & SOUND PROOFING 
INSULATION CONSULTANTS 


RICHARD J. CARRAS 

505 Colorado Avenue, 
Stuart, Florida 33494 

(305) 287-5370 

(904) 253-1141 (Daytona) 


AN To get the full story on the one 
r3 modern insulation system, write 
| 0 T for this booklet, it's free! 


АМ INSULATING MATS 
LI o 


dc 
U. F. CHEMICAL CORP. 


33-69 55th St..Woodside, N.Y. 11377 
Phone: (212) 651-0837 
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О.Е. C-Foam is a superior foam insulation which on an 
installed-cost-per-unit-effectiveness basis is less 
expensive than poured or matted insulation materials 


Application 

U. F. C-Foam is applied from a patented gun within 
which the foaming action takes place. There is no 
further expansion after the foam leaves the gun. Voids 
can be completely filled without fear of subsequent 
pressure build-up. It can be applied in any temperature 
as easily as spreading shaving cream. 

U.F.C-Foam can be used to fill existing voids through 
holes as small as 1 inch, can be applied between open 
frames — floor, wall or ceiling, or can be foamed 
through metal lathe. Once in place it can be smoothed 
with a trowel and sheathed over immediately. 

A typical between-studs void is completely insulated in 
less than 2 minutes. 


Properties 

THERMAL CONDUCTIVITY — k factor nominally .2 at 
70°F mean temperature and 0.18 at 35°F mean 
temperature. 

SOUND ABSORPTION — In plaster walls improves 
sound transmission class (STC) from 37 to 44. In dry 
walls reduces sound transmission 5 to 7 decibels. 
STABILITY — unaffected by heat, cold or moisture. 
WATER RESISTANCE — Its permeability to vapors 
precludes accumulations of moisture, making moisture 
barriers unnecessary. 

NON TOXIC, GERMICIDAL, MOLD RESISTANT, 
RODENT & INSECT DETERRENT. 


*formulated in accordance with the patented Isoschaum process 


Newspaper and Magazine 
Publicity 


Radio and Television Publicity 


Newspaper, Magazine, Radio 
and Television Advertising 


Brochures, Pamphlets, 
Reprints, etc. 


Speeches and Panel Discussions 


Permissive Advertising Practices 


BY THE INDIVIDUAL ARCHITECT 


May furnish material concerning par- 
ticipation in building projects but 
may not stimulate self-laudatory, exag- 
gerated or misleading publicity. 


May initiate newspaper and magazine 
publicity in the public interest and for 
the good of the profession. 


May participate in radio or TV pro- 
grams as part of chapter, region, or 
national AIA activity. May participate 
as individual Architect if the program 
is in the best interest of the profes- 
sion. 


May participate where an endorse- 
ment of the product by the individual 
Architect is not required . . . where 
the participation is not to the detri- 
ment of fellow Architects . . . where 
advertisements (or commercials) pay 
tribute to the profession. 


Photographs of architects may not be 
used in advertising material except 
when special permission has been ob- 
tained from the AIA. May not pur- 
chase space (or time) in own interest 
or interest of the architectural firm. 


May produce a brochure or pamphlet 
covering facts about the firm and can 
use this medium in discussions with 
potential clients, provided it is pro- 
duced at his own expense and that it 
contains no advertisements. 


Distribution of these must be limited 
to those with whom architect has had 
previous professional or personal con- 
tact. 


Мау speak to public service, commu- 
nity and educational groups to better 
explain the profession but not to ad- 
vertise his own professional avail- 
ability. 


BY CHAPTER AND REGION 


May encourage the use of Architect 
credits in. newspaper by diplomatic 
press relations. 


May participate in radio and TV pro- 
grams to better explain the profession. 


May not advertise by person or archi- 
tectural firm in special editions or pro- 
grams. 


May participate in interest of public 
and profession. May purchase space or 
time in any of the above mediums if 
the advertisement is in the interest of 
chapter, region or entire profession. 
May purchase space in special editions 
of newspapers and magazines if there 
is no identification of individual 
Architects or firms. 


May produce brochures, pamphlets, 
etc., for purpose of enlightening pub- 
lic about the services of Architects 
and value of the profession. 


May through a Speakers’ Bureau par- 
ticipate for the express purpose of 
better explaining the profession to the 
public. E 
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The first thing people see when they look at the buildings you design is the paint. 
We have a reputation for making good first impressions. A reputation as strong and 
lasting as our paint. Inside and outside, Harris Paints have added lasting beauty 
to a lot of buildings for a long time. 


Made in the South and tailored to the sub-tropical climate of the South, Harris Paints 
are fashion oriented in contemporary colors that highlight every structure. They are 
mildew resistant and durable. That’s why Harris Paints are widely used wherever 
corrosion and maintenance protection are required. 


In 35 factory operated Harris Paint Centers throughout Florida, trained paint men 
provide assistance in every instance where beauty and durability are essential. 
No paint manufacturer can offer more. 


We feel painting should be a work of art. It should be the final touch of beauty 
to every home and building. Assure yourself of a good first impression. Go 


Н R R S out and paint the town . . . with Harris Paint. 


COMPAN ї Tampa, Florida 33601, Telephone 813/247-3161 


А FIOM SUBSIDIARY 
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RANON and JIMENEZ, Inc. 
GENERAL CONTRACTORS 


809 EAST OAK AVENUE e TAMPA, FLORIDA 33602 


Contractors for D. E. Holmes Merit Award Home 


he ee eee) 

Cleaning 
CONGRATULATIONS 

Company 


It is a pleasure for us to work with the 
architect and contractor on the beautiful of 
Florida Junior College at Jacksonville 


America 


Inc. 
Мс Сокмск 
"Building Cleaning 


Concrete лагы 


Comeany,| МС, 923-9500 
PAUL SUMMERS 


2426 Phillips Hwy Jacksonville, Fla. 


In the Interest of Industry since 1912 533 € JISE Ave. 
Hollywood, Florida 33022 


HOHER == еее 
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HOUSEWARES 


Serving the Construction 
Industry For Over 20 Years 


The Finest in Major Appliances 
Featuring 


Thermador—Top Quality Cooking Equipment 
Trade Wind—Exhaust Systems 
Sub-Zero—Built In Refrigeration 
Westinghouse—Full Line Appliances 
Corning—Counter Savers & Food Warmers 
Kitchen Aid—Dishwashers—Disposals 
Swanson—Hoods & Fans 
Hobart—lnstant—Hot 
National—Disposals 

Ronson—Built In Food Center 
Servit—Built In Beverage Dispenser 


Complete Kitchens Designed 

By Registered А.1.К.О. Personnel 
Agents For 

Kemper—Modular Wood Cabinets 

Coppes—Napanee—Custom Cabinets 

Coronet—Custom Kitchens 


+ PLUS + 


Opening Approximately February 1, 1970 


— To Better Serve You — New 35,000 Sq. Ft. 
Warehouse and Showroom Located Off the 
Palmetto Bypass at 2975 N. W. 77th Avenue 


Present Showroom and Warehouse 
1260 N. W. 74th Street 


Miami, Florida 


Dade: 305/693-3521 Broward: 305/927-2401 
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Guide to Effective Presentation 


The architect who is active in his community and AIA 
Chapter may have occasion to appear before a govern- 
mental agency bodv to present his views or those of the 
chapter or to speak before a civic organization. The pres- 
tige and understanding of the profession will be enhanced 
if this responsibility is properly handled. If a poor ргезеп- 
tation is made, the profession suffers. 


Preparation helps in avoiding failures. If the assignment 
is on behalf of the AIA chapter the architect should enlist 
additional aid. The chapter officers, committee chairmen, 
and others (who are well versed in the subject matter), 
can assist ш preparing outlincs and supporting material 
(preferably visual aids) for public presentations. 


Topics for speeches can be similarly deveolped and dove- 
tailed with the PR goals of the AIA chapter. In this 
manner speeches by architects can augment chapter activi- 
ties and should be effective since the outlines and visual 
aids have been pre-planned. 


A difficult assignment is representing the AIA chapter at 
an emotionally charged public hearing. Yet, it is at these 
hearings that the profession has its greatest opportunity 
for a favorable public appearance. Such opportunities are 
too rare to be bungled. 


At these hearings the architect can be demonstrably a 
professional. He must appear rational and practical, ob- 
jectively weighing the pros and cons of the issue, analyzing 
the methods available to settle it, and then recommending 
the best solution. His presentation should be given with 
scholarly enthusiasm vet be devoid of editorial bombast. 
He should avoid obscure terms, use a vocabulary suitable 
for his audience, inject humor if feasible, and utilize charts 
and pictures where applicable. 


The public hearing responsibility is so vital to the pro- 
fession that a position paper should also be prepared giving 
the chapter’s analysis of the issue and its conclusions. This 
should be written in a thoughtful and convincing manner, 
quoting authorities where appropriate. This will give the 
decision-makers (and news media) a permanent record of 
the presentation. A synopsis should be stapled to the 
front sheet of the position paper giving the architect’s 
name, chapter affiliation, and the time and place of the 
presentation. Frequently, reporters do not have time .o 
read an entire paper and the synopsis will enable them to 
accurately summarize the architect's position. 


The following is an outline for the preparation of speeches 
and papers prepared bv a national public relations firm, 
James O. Rice Associates, Inc. of New York. The princi- 
ples of spcech preparation and delivery described in the 
outline are thc basis for a good presentation. 


I. Your Role as an Author and Speaker 


Anyone speaking to a business audicnce must, to be 
effective, capture and maintain interest as a “speaker” 
rather than as an "author." The man who delivers his 
speech Бу reading a paper seldom, if ever, meets the 
challenge. 


The criticism most frequently directed at speakers is the 
tendency to read papers word for word. Such an approach 
gives ris: to unrest because that type of talk is usually stiff 
and monotonous. Audiences point out that they want to 
hear a speaker deliver the spoken word which will: 


e Highlight key points of the written paper. 


e Offer additional information not fully developed in the 
paper. 


e Mention other ideas which will supplement the paper 
as written. 


Two Basic Uses Of Speaker Material 


The speaker should, think in terms of two distinct and 
different uscs of his matcrial. 


1. The written paper in the form used for publication in 
professional journals, magazines, or in thc conference 
proceedings; and also used for review by the papers 
committec. 


2. The oral presentation specifically prepared from the 
paper for the conference audience as an informal, high- 
lighted version of the speaker's ideas. 


П. The Oral Presentation 


Several techniques can be employed so that the speaker 
faccs his audience rather than facing his text: 


l. A condensed version of the original paper can be 
prepared consisting of key words and phrases as well 
as whole scntences. 


2. Similarly, а detailed topical outline of the full paper 
can be developed — cach phrase being a major concept 
or heading. 


A related technique is to usc 3 x 5 or 6 x 9 cards. Each 
contains cither a concept, or a phrase, sentence, or 
paragraph lifted from the paper itself. It is a useful 
precaution to number these cards in sequence. 


мэ 


4. If the speaker can feel comfortable only in reading 
from the paper as originally written, then the typing 
should be, at least, triple spaced. This will make it 
easier for the speaker to follow the lines and to look 
occasionally at the audience without losing his place. 
The type should be large in any case, (jumbo type 
or caps). 


5. And, when reading, the speaker will find it helpful to 
have marked off pauses in each sentence, as: 


In any event/the goal is to break up the phrases/in 
your presentation/so that there is rhythm/to the 
talk./This procedure/reduces the monotony/of a 
speech given/at one voice pitch./ 


The above approach is in contrast to running on rapidly 
without change of pace or tone. 


Ш. The Use of Visuals 
A. Purposes of Visuals 
Visuals aids serve onc or all of these purposes: 
1. Add drama and thus heighten audience interest. 


Fasten attention on a significant point and so add 
to the learning impact, by combining a “picture” 
with the spoken word. 

Continued оп Page 45 >> 
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1. Now it's a part of the F. W. Dodge 
Division. In addition to SCAN's 22 archi- 
tectural representatives, there are more 
than 300 Dodge reporters helping to 
gather information and plans for de- 
livery to one of 22 SCAN filming centers. 


2. For architects who now participate 
(and that includes almost every firm), 
SCAN offers wider distribution of plans 
and specifications, particularly to those 
hard-to-reach vendors and suppliers of 
special services; plus a closer contro] 
over the distribution of your bidding 
documents. 


3. Distribution records kept on bidding 
documents that go through the SCAN 
system provide the architect with a 
means of checking, when necessary, to 
determine if every trade and supplier 
has received the plans. 


4. The time-consuming and costly 
process of distributing and accounting 
for bidding documents is materially re- 
duced when the SCAN system is utilized. 


5. Distribution of addenda -- a major 
problem for all segments of the con- 
struction industry- is greatly simplified. 


a progress report 
to the architectural 
profession on SCAN 


Both Sides Of The Coin!— Since July, when McGraw-Hill 
Information Systems Company assumed direct management 
control over SCAN, significant changes have been made in 


the SCAN system. 


Because SCAN has accurate records of 
those who receive its film, it is able to 
notify every recipient of changes as they 
occur. 


6. Major changes in the SCAN produc- 
tion process have enabled SCAN to 
materially reduce the time necessary to 
film, process, and mail the documents. 
During the month of April, 94.3%» of all 
jobs were distributed with more than 
one week's lead time prior to bid closing. 


7. Increased coverage means a growing 
acceptance of SCAN. Coverage is climb- 
ing rapidly. So far, 81°» of all projects 
over $100,000, put out for competitive 
bids, are filmed and distributed each 
month by SCAN. In March, 1,877 proj- 
ects were filmed, and 2,800 subcon- 
tractors and suppliers received copies 
of the film; in April 2,009 projects were 
filmed and 32,000 copies were distributed. 


8. Fewer calls, greater accuracy- -ben- 
efit architect and supplier alike. With 
film in hand for ready referral, suppliers 
can relate their products to the projects 
accuratelv, thus reducing the number of 
interviews an architect must schedule to 
clarify product or installation problems. 


First in a Series of Progress Reports to Architects on the Improved SCAN System. 


For all architects, SCAN is a better way 
to distribute plans and specifications. 


e It offers tighter control. 

e It reduces blueprint costs. 

e It's a better way to reach special 
suppliers. 


l'or those who measure or count to bid, 
filmed plans provide a ready reference 
in the office where technical help is 
available. 


e More accuracy in relating prod- 
uct to project. 

e Fewer calls to the architect for 
clarification. 


Subcontractors and building materials suppliers 
can study architects' plans and specifications 
in their own offices by using the DODGE/SCAN 
Microfilm System. 


F. W. DODGE DIVISION 


McGRAW-HILL INFORMATION SYSTEMS COMPANY 
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Effective Presentation, 


Continued 


5. Simplify the presentation of what otherwise might D. Desirability Of Handouts 
involve complex or distended narration. 
Better than slides, in many cases, are duplicated hand- 
B. Good vs Poor Visuals outs distributed to the audience before the paper is 
prescnted. Material such as forms, charts, and tables 
Good visual material to illustrate a paper can con- arc ideal for handouts. Audiences appreciate the take- 
tribute greatly to its quality. On the other hand, visuals home papers. It is, of course, desirable that the speaker 
consisting of fine, dense lines or words or figurcs can provide a set for each member of the audience. Hence, 
be an irritant. Material should be be clear, not too he should obtain an estimate of the potential size of 
detailed, and its image visible and easily understood the group. 
or read from all parts of the mceting room. If slides 
are used, 3V5 x 4 are the most suitable. E. Speaker Responsibility For His Slides 


C. Key Points In Slide Preparation 


DON'T 
Use typewritten forms. 


Display too many figures 
or too much information. 


To insure that the use of visual material, whether 
slides or handouts, will go smoothly, it is wise to advise 
of your plans well in advance of the meeting. 


If a speaker uses slides, he is responsible for their 
preparation and transportation. After his session, he 
should pick them up from the projectionist. 


IV. The Written Paper 
Use too many slides рго- 
jected in rapid succession. A well-written paper has unity, clarity and conciseness. 
To achieve these effects, the writer must obviously do 
some advance thinking about its organization and scope. 
Many follow these steps: 


Draw complicated scale 
captions, involved curve 
labels, too many separate 
curves. 

A. Develop An Abstract. 
Present more than one 


main idea per slide. 


Show complicated mech- 
anisms. 


Use dark photographs. 
DO 


Blow up one portion and 
enlarge in bold lettering. 


Extract just 6-8 lines and 
allow white space be- 
tween each line. 


Select a few of the most 
important slides and рег- 
mit audience to absorb. 


Use simple graphs, bar 
charts with 3 or 4 lines 
per chart. 


Express in steps with sep- 
arate slides for each or 
givc secondary ideas verb- 
ally. 


Divide into sevcral slides 
with blow-ups of each im- 
portant position. 


Consult professional pho- 
tographer on suitable 
lighting апа concentrate 
picture on portion to be 
discussed. 


Write a description of the paper in about 100 to 150 
words stating its scope, objectives and brief highlights. 


B. Detail A Complete Outline. 


Then, write an outline of the points to be covered as 
detailed as you wish to make it. 


C. Write The Paper. 


Then, proceed to the paper itself, keeping the follow- 
ing points in mind: 


1. Deal in specifics rather than generalities (give раг- 
ticulars — such as costs, percentages, etc. of loss, 
gain, change). 


2. Describe the why and how, and not just what was 
donc. 


3. Broaden the implications of the subject beyond the 
immediate application. Try to develop principles, 
advantages, disadvantages, or cautions of which the 
audience should be aware. 


4. Describe what was not successful and why. 


5. Avoid apologies for your lack of expertise in the 
subject area, the lack of time for preparation, or 
any other statements which immediately cast your 
talk in a negative framework. 


6. At the opening do not run on excessively with 
introductory remarks or generalizations. Get quick- 
ly into specifics of the assigned subject. 


D. ALLOW plenty of time for writing the paper. 
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i 
NS 
CRAWFORD 


Uprising Sectional Doors 
Rolling Doors, Grilles, Shutters 
Sliding Doors - Dock Shelters 


A TOTAL DOOR SOURCE 


Vood, Steel, Aluminum, and Fiberglass 
loors for virtually every type installation 
nd budget requirement. 


отр!ее Door Specification Catalog 


available upon request. 


ү! Pen Crawford Door Sales Company 
ama, gu тоест of Miami 

а= MI R2 : 7445 W. 4th Avenue (Red Road) 
TEE iau, : Hialeah, Florida 33014 


(305) 821-8330 


W. D. Dupont & Sons, Inc. 


Р. О. Box 148 
Highway # 16 

St. Augustine, Florida 32084 
(904) 829-6502 


Robert M. Horner 
Construction Service, Inc. 
Р. О. Box 666 
545 Parque Drive 
Ormond Beach, Florida 32074 
(904) 677-4432 


ROLLING STEEL DOORS 
Also Available With 

Underwriter Approval 
To Meet Fire Code 


Crawford Door Sales 
of Broward, Inc. 
5740 Rodman Street 


Hollywood, Florida 33023 
(305) 987-7222, 523-6223 


Crawford Door Sales Co. 
of Delray 
Р. О. Box 442 
375 5. E. Second Avenue 
Delray Beach, Florida 33444 
(305) 278-1645 


SLIDING DOORS 
Also Available With 


Underwriter Approval 
To Meet Fire Code 


exciting 
collection 


Unusual hanging 
lamps and wall 
fixtures in ombré 
copper and brass. 
Write for our new 
color catalog. 


STUDIO OF LIGHTING 


708 М.Е. First Avenue 


e Miami, Florida 33132 ® (305) 373-2171 
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FACTORY TRAINED 
Installation & Service — 


WHEN & WHERE 
YOU NEED IT! 


Acousti Engineering Co. 
of Florida 
Р. О. Box 8452 
360 W. Grant Street 


Orlando, Florida 32806 
(305) 425-3467 


Crawford Door Sales Divisi 
Gulf Coast Steel Buildings, 
Р. О. Box 127 
1001 W. Main Street 
Pensacola, Florida 3250: 
(904) 433-8291 


Crawford Door Sales Co 
of Sarasota 


1227 North Lime Avenu 
Sarasota, Florida 33577 
(813) 955-1595 


House of Doors 


Р.О. Box 5708 
20th and Etmwood Street 
Tampa, Florida 33605 
(813) 248-6151 


Crosby Builders Supply C 


Р. О. Box 1508 

1135 18th Place 
Vero Beach, Florida 3296 

(305) 562-6536 


Films About Architecture 
and Urban Design 


The AIA has a brochure listing 
many films about Architecture 
and Urban Design which can be 
used as an informal guide in 
planning АГА Chapter public re- 
lations programs, especially as it 
relates to Chapter meetings for 
civic and educational groups. A 
few of the available films are: 


A City Reborn 

The Changing City 
Housing and Nature 
Open Space, Going—Going 
Townscape, Rediscovered 
Why Man Creates 

The City Heaven and Hell 
The City, Cars or People 
The Heart of a City 

How To Live in a City 
The Noisy Landscape 
One Way 

The Best We Can Do 
Right of Way 


The title of the brochure, avail- 
able from the Institute, is “A 
Checklist of Films About Archi- 
tecture and Urban Design” and 
it contains a brief description of 
films and where they may be ob- 
tained on a loan basis. 


SOUTHERN PRESTRESSED CONCRETE, INC. 
«Qu PENSACOLA, FLORIDA 32503 
P. O. BOX 2338 PHONE 476-6120 


the largest and oldest exclusive manufacturer of 


prestressed concrete in the South! 


ACTIVE MEMBER 
PRESTRESSED CONCRETE INSTITUTE PCI 
® 
ARCHITECTURAL SFT R UCT UNREAL 


Plants located 


Pensacola УЖ Tallahassee Ж Huntsville 4 Montgomery 


GLAZING CONTRACTOR 
COMMERCIAL — INDUSTRIAL 


KAWNEER 


ARCHITECTURAL METALS 


““STORE FRONTS OUR SPECIALTY” 
SERVING THE BUILDING INDUSTRY 


Р. О. Box 2484 
530 Cassat Ave. 
Jacksonville, Fla. 32203 
(904) 389-6381 


Glazing Contractor 
for 
Architectural Award 
Winning 


Florida Junior College — Jacksonville 
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Executone gives you 
4-way service 


for sound and intercom systems! 


Consultation Service 


1 Our Field Engineers will assist you in determining your clients’ 
communication needs . . . recommend the system designed for the job 
. . . provide you with a professional consultation service. 


Installation and Supervision 


2 We are prepared to take full responsibility for the final and satisfactory 
operation of the system, whether installed by the contractor, or our own 
factory-trained crew. 


On-Premise Maintenance 


3 We maintain a staff of skilled factory-trained technicians. We also have 
complete stocks of standard replacement parts. Continuous, uninterrupted 
performance of every Executone System is assured. 


Personnel Instruction 


4 Our representatives instruct your clients’ personnel in the proper use of 
Executone Systems. This planned program assures maximum benefits 
through proper operation and utilization of their systems. 


In Addition ... we provide wiring plans and shop drawings as well as 
specifications and costs. ЇГ you have a job on your boards that should 
utilize intercom or sound, please contact us. No obligation, of course. 


Executone Systems Company Chamberlain Audio Products, Inc. 
26 S.W. 8th Street, Miami, Florida 33130 404 Eunice Street, Tampa, Florida 33602 

Phone: 358-2964 Phone: 223-3205 

Executone of Central Florida, Inc. Executone Systems Company 

2184 Wilton Drive, Wilton Manors, Florida 33305 1321 Edgewater Drive, Orlando, Florida 32804 
Phone: 563-8414 Phone: 841-4633 


Executone Systems Company 
2070 Liberty Street, Jacksonville, Florida 32206 
Phone: 355-2623 


n777/77; 


INTERCOM, SOUND and POCKET PAGING SYSTEMS for HOSPITALS, SCHOOLS, PLANTS, 
OFFICES, HOMES 
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Public Relations for the Small Office 


The purpose of a public relations program for the archi- 
tectural office is to help the architect promote his art, his 
profession, and himself. 


An effective public relations program is designed to exploit, 
consistently and on a meticulously professional level, 


the architect’s services 

the architect’s views 

the architect’s civic activities 
the architect’s clients 

the architect’s office 


If the architect has nothing of value to offer on any of 
these elements, he lacks the substance for an effective 
public relations program; if attempted, it will accomplish 
little or nothing. A similarly ineffective program may re- 
sult if the architect, having something to show and say, 
does it in one-shot or sporadic fashion. Continuity is 
necessary. It would be hard to name a well-known Ameri 
can architect in the past 25 years who has not demon- 
strated considerable skill and tenacity in making his work 
and name known to the public. 


The purpose of this booklet is to indicate how the prin- 
cipal of the small architectural office can use his resources 
to create a public relations program for his firm. We will 
assume that you are the architect in question, that you 
practice with one or two draftsmen and a secretary as 
employees, that you are competent in your practice and a 
reasonably good designer, and that you are willing to 
budget an absolute minimum of half a day a week to 
your public relations program. Many firms, of course, find 
it desirable to spend a good deal more time than this. 


Concept and Tools 

Public relations is defined as the practice of evaluating 
your services in relation to public wants and needs, identi- 
fying your services with these wants and needs, and com- 
municating this state of identification to the people on 
whom you depend. Thus, we have three key conditions — 
evalution, identification, and communication — апа any 
program of any size and purpose can be measured against 
them. 


The first step, then, consists of evaluating your assets. 
Ideally, these would include buildings worthy of publicity, 
opinions on community design problems that serve the 
public interest, memberships in civic or service clubs 
that broaden your contacts in the business community, 
cooperative clients who can be exploited for mutual bene- 
fit, and an office that reflects the same principles of good 
design that you preach. 


Properly handled ,these assets can be converted into 
speeches 

articles 

releases 

photographs 

brochures 

presentations 

e exhibits 


The key to success in any public relations program, how- 
ever, lies in the fundamental word mentioned a moment 
ago — identification. ‘Think of the communications appa- 
ratus as a series of transmitters and the public or given 
segments of the public as receivers. Nothing will be heard 
until the transmitter sends a message. Nothing still will be 


heard unless the message is on the same frequency as the 
receiver. 


This is a very simple axiom which many people have a 
hard time applying to themselves. You can only interest 
people in what you do, show, or say by placing your 
message in their terms and in the specific areas of their 
interests. Everything you have to offer should be viewed 
in this perspective before you try to translate it into 
presentation. 


Two additional points can be useful at this stage: (1) The 
only "image" you can convincingly project is your own. 
The only thing that any public relations program can do 
for you is to shorten the length of time it takes people to 
recognize you for what you are. (2) Remember that you're 
a professional in architecture, not in public relations. Don't 
try to imitate what you think is promotional writing or 
presentation. In speaking, writing, and contacts with edi- 
tors and others, express yourself clearly, factually, and as 
simply as possible. Eschew jargon, particularly those words 
which have one meaning generically and another in the 
semantics of the profession. "Function," if applied to 
style rather than social purpose, is an example. 


The Building As Publicity 


One of the problems of the profession is that the average 
layman still views a building according to its cosmetic 
interest. He should, of course, evaluate it in terms of how 
well it serves its social purpose, how efficiently it operates, 
what it means financially to the owner and community, 
whether it represents an improvement over what it re- 
placed, and how well it fits into the neighborhood and 
the community. You can serve yourself and your profes- 
sion by bringing out these points when you call public 
attention to your building. 


The usnal building story narrates the volume of space, 
contract cost, and construction details. Often, the archi- 
tect supplies this information and then is offended when 
the item is published with his name snipped off the 
bottom. Often, he has only himself to blame. It is basic 
to news writing that the interest of the story diminishes 
from top to bottom. This is done so that, in fitting stories 
into a page form, the makeup man can discard lines of 
type from the bottom of the piece without robbing it of 
meaning. 


The architect runs this risk when the story discusses only 
the "what" and never the "why" of the design. If you can 
explain convincingly why you did it the way you did and 
what specific advantages resulted, you can often write 
yourself into the story so that you become an integral part 
of it. Can you, because of the form, lighting, fenestration, 
or sequence of spaces, validly explain why the people who 
occupy the building wil enjoy a superior quality of space? 
Will your planning of spaces create business advantages; 
ie, a shorter work-flow, a higher rental to-service ratio? 
Does your use of structure and materials speak of fiscal 
responsibility; i.e., a choice among structural systems that 
creates additional space and saves the owner money; selec- 
tion of materials on a comparative cost basis, that can be 
demonstrated? Can the form of the building be identified 
as a logical contemporary evolution from a distinguished 
past? Did the design solution overcome a tough site prob- 
lem without extensive grading? It is in these areas that 
the architect can, without slipping into the ooze of huck- 
sterism, demonstrate his competence as artist and profes- 
sional. 

Continued on Page 52 >> 
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JallEX 


Specify JalTEX dead-soft stainless steel 
for roofing and flashing applications. 
Conveniently packaged and immediately 
available from complete stock. 


JalTEX ТҮРЕ 302/304, .012” STRIP 
(Weight = .504# Per Sq. Ft.) 
Fully Annealed (Dead Soft) 


Estimated Lbs. 
Per Sheet 


Widths Lengths 


JalTEX TYPE 302/304, .012” ROLLS 
(Weight = .504# Per Sq. Ft.) 
Fully Annealed (Dead Soft 


) 
Estimated 
Lbs. Per Foot 
14” .588 


CANNE 3 


18”. 756 


NES. 
231566” 1.01 
Note: Rolls are 50 to 55 feet іп length. 


JalTEX workable stainless steel—the solderable stainless your labor costs and increase your profits. 


that’s perfect for roofing, flashing, splash pans, expansion JalTEX is really catching on. It welds, brazes, nails and 
joints, or any moisture protection application—is now pack- bends into shape with minimum springback. It looks great 
aged for maximum protection and easy handling. Each pack- on the job. And nothing beats stainless for durability. 

age is clearly marked with type, size and gauge for more Your local steel service center can supply JalTEX in the 


convenience. These packages are easier to handle, can reduce sizes, lengths and shipping weights shown in the tables above. 
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Just call any of these steel service centers 


ARKANSAS 

Fort Smith: 

Afco Metals, 3115 South Zero Street (72901) 
(501) 646-7331 


Little Rock: 
Afco Metals, 1423 E. Sixth Street 
Р.О. Box 231 (72203) (501) 372-6261 


CALIFORNIA 

Burlingame: 

Chase Metals Service 

1499 Bayshore Highway (94010) (415) 871-9720 


Emeryville: 
Esco Corporation 
1280—65th Street (94608) (415) 654-2732 


Los Angeles: 

Chase Metals Service 

6500 East Washington Blvd. (90022) (213) 723-5351 
Esco Corporation 

6415 East Corvette Street (90022) (213) 723-8601 
Reliance Steel & Aluminum Co. 

2537 East 27th Street (90058) (213) 583-6111 


COLORADO 

Denver: 

Chase Metals Service, 4100 East 52nd Ave. 

Р.О. Box 5748 Т.А. (80217) (303) 399-1190 
Esco Corporation 

3940 Grape Street (80207) (303) 388-5901 


CONNECTICUT 

Milford: 

Edgcomb-Milford, Inc. 

950 Bridgeport Avenue (06460) (203) 874-1631 


Waterbury: 
Chase Metals Service 
40 East Farm Street (06704) (203) 756-9440 


DISTRICT OF COLUMBIA 
Washington: 


York Corrugating Company 
1933 Montana Ave., N.E. (20002) (202) 526-3720 


FLORIDA 

Miami: 

Stainless Steel Service & Suppl 

4290 N.W. 37th Court (33142) (305) 635-2576 


Татра: 
Stainless Steel Service & Supply 
5316 E. Henry Ave., (33610) (813) 626-5111 


GEORGIA 

Atlanta: 

Chase Metals Service 

695 Stewart Avenue, S.W. (30310) (404) 755-5731 


HAWAII 
Honolulu: 


Esco Corporation 
630 South Queen Street (96805) (808) 583-689 


ILLINOIS 

Broadview: 

Production Steel Company of Illinois 

2801 W. Roosevelt Road (60153) (312) 345-0200 


Chicago: 

Chase Metals Service 

5401 West Grand Avenue (60636) (312) 889-4000 
Jones & Laughlin Steel Service Center 

Р.О. Box 7400-A 

2250 West 47th Street (60680) (312) 847-1600 


INDIANA 

Indianapolis: 

Chase Metals Service 

1609 Oliver Avenue (46221) (317) 637-1543 
Jones & Laughlin Steel Service Center 

Р.О. Box 1053 

545 W. McCarty Street (46206) (317) 631-8311 


KENTUCKY 

Louisville: 

Jones & Laughlin Steel Service Center 

Р.О. Box 26, Okolona Branch 

6901 Preston Highway (40229) (502) 969-2371 


LOUISIANA 

New Orleans: 

Chase Metals Service, 1000 South Jefferson Davis Parkway 
Р.О. Box 13278 (70125) (504) 486-5441 


Shreveport: 
Afco Metals, Slack Industrial Park 
P.O. Box 6716 (71106) (318) 865-2309 


MICHIGAN 

Detroit: 

Copper and Brass Sales 

6555 E. Davison (48212) (313) 365-7700 

Jones & Laughlin Steel Service Center 

12301 Hubbell Avenue (48227) (313) 837-0470 


Grand Rapids: 
Copper and Brass Sales 
1310 Scribner, N.W. (49504) (616) 459-8201 


Madison Heights: 
Chase Metals Service 
29333 Stephenson Highway (48071) (313) 548-1610 


MINNESOTA 

Minneapolis: 

Chase Metals Service 

537 Seventh Avenue, North (55411) (612) 336-4661 
National Steel Service Center Inc. 

3225 Como Ave., S.E. (55414) (612) 331-4300 
Vincent Brass & Aluminum Co. 

124— 12th Ave., South (55415) (612) 339-7361 


MISSOURI 

North Kansas City: 

Chase Metals Service 

1444 Vernon Street (64116) (816) 842-7475 


St. Louis: 
Chase Metals Service 
4641 McRee Avenue (63110) (314) 776-3111 


NEW YORK 

Maspeth: 

Chase Metals Service 

55-60 58th Street (11378) (212) 894-0500 


NORTH CAROLINA 

Charlotte: 

Edgcomb Steel Company 

Box 21036 (28206) (704) 375-3361 


Greensboro: 

Carolina Steel Corp. 

Р.О. Box 20888 ( 21420) (919) 275-9711 
Edgcomb Steel Company 

Box 21167 (27420) (919) 275-8421 


OHIO 

Cincinnati: 

Chase Metals Service 

11180 Southland Road (45240) (513) 825-3030 
Jones & Laughlin Steel Service Center 

11501 Reading Rd. (45241) (513) 771-5500 


Cleveland: 

Chase Metals Service 

5171 Grant Avenue (44125) (216) 441-4100 
Copper and Brass Sales 

5755 Grant Avenue (44105) (216) 883-8100 
The Decker-Reichert Steel Company 

4500 Train Avenue (44102) (216) 281- 7900 
Jones 8 Laughlin Steel Service Center 

16500 Rockside Road (44137) (216) 475-3000 
Dayton: 

Copper and Brass Sales 

80 Commerce Park Drive (45404) (513) 233-9030 
Youngstown: 

The Decker-Reichert Steel Company 

3611 Henricks Rd. (44515) (216) 792- 5263 


OKLAHOMA 

Tulsa: 

Patterson Steel Company 

801 North Xanthus 

P.0. Drawer 2620 (74101) (918) 583-5881 


OREGON 

Eugene: 

Esco Corporation 

1464 West Sixth (97402) (503) 342-4491 


Portland: 

Esco Corporation 

2141 N.W. 25th Avenue 

Р.О. Box 9566 (97210) (503) 228-2141 

Esco Corporation 

2475 N.W. Vaughn Street (97210) (503) 226-7341 


PENNSYLVANIA 

Erie: 

The Decker-Reichert Steel Company 
1625 Ash Street (16512) (814) 454-2446 


Philadelphia: 

Chase Metals Service 

4250 Wissahickon Avenue (19129) (215) 223-5800 
Edgcomb Steel Company 

Box 6055 (19114) (215) 639-4000 

Pittsburgh: 

Chase Metals Service 

1001 Brighton Road (15233) (412) 231-7900 
Jones & Laughlin Steel Service Center 

Р.О. Box 9520 

1701 William Flynn Highway (15223) (412) 961-0100 


York: 
Edgcomb Steel Company 
420 Memory Lane (17405) (717) 755-1923 


RHODE ISLAND 

Providence: 

Chase Metals Service 

Р.О. Box 6027 (02904) (401) 724-7300 


SOUTH CAROLINA 

Columbia: 

Metal Distributors, Inc. 

Р.О. Box 9435 (29201) (803) 776-0200 


Greenville: 
Edgcomb Steel Company 
Box 8855 Gantt Plant (29604) (803) 277-6011 


TENNESSEE 

Memphis: 

Afco Metals, 3080 Fleetbrook (901) 332-5886 

Jones & Laughlin Steel Service Center 

Р.О. Box 272, #1 Auction Avenue (38101) (901) 527-5271 


Nashville: 

Jones & Laughlin Steel Service Center 
Р.О. Box 7291, South Station, 

1898 Herron Drive (37210) (615) 255-1246 


TEXAS 

Dallas: 

Chase Metals Service 

5052 Sharp Street (75207) (214) 631-4380 
Moncrief- Lenoir Manufacturing Company 
4025 Singleton Blvd. 

Р.О. Вох 21245 (75211) (214) 339-8311 


Harlingen: 

Moncrief-Lenoir Manufacturing Company 
Ya Mile West State Highway 

Р.О. Box 1927 (78550) (512) 423-1633 


Houston: 

Allied Metals, Inc. 

Р.О. Box 18038 (77023) (713) 923-9491 

Chase Metals Service 

16 Drennan Street (77001) (713) 228-9031 
Moncrief-Lenoir Manufacturing Company 

2103 Lyons Avenue, Р.О. Box 2505 (77001) (713) 225-1441 
Lubbock: 

Moncrief-Lenoir Manufacturing Company 

2002 Avenue A, P.O. Box 288 (79408) (806) 747-3148 
San Antonio: 

Moncrief-Lenoir Manufacturing Company 

701 San Fernando Street 

Р.О. Box 7428 (78207) (512) 225-2981 


Temple: 

Moncrief-Lenoir Manufacturing Company 
1110 Industrial Blvd. 

Р.О. Box 707 (76501) (817) 773-6863 


WASHINGTON 

Seattle: 

Esco Corporation 

1131 S.W. Hanford Street (98134) (206) 623-4160 
Spokane: 

Esco Corporation 

1327 North Washington Street (99205) (509) 325-4507 


WISCONSIN 

Milwaukee: 

A. M. Castle & Company 

3000 N. 114th Street (53222) (414) 771-6800 
Chase Metals Service 

6030 North 60th Street (53218) (414) 466-7901 
Fullerton Metals Со. 

3400 S. Hanson Ave. (53207) (414) 481-6900 
National Steel Service Center Inc. 

7550 S. 10th St. (53154) (414) 764-4200 


Jones & Laughlin Steel Corporation 
Stainless and Strip Division 
21000 Mound Road, Warren, Michigan 48090 STAINLESS 
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Public Relations for the Small Office continues 


Handling The Story 


A story or picture about any significant building might be 
published in the community newspaper when it is first 
announced, when a rendering is prepared, when ground is 
broken, when it is completed, when (if the building war- 
rants it) it is dedicated, and — often — after enough time 
has gone by so that its operation can be evaluated. 


Who offers the story to the newspaper? That depends on 
what it is. If it's a house, obviously you'll do it. If a church, 
discuss it with the pastor. He may be happy to have you 
do it, and you may be better off that way. If a school, it 
may come from you or the school board. If it's the latter, 
be sure that you give the designated aide the design 
rationale as well as the physical details. The same type of 
situation will often apply for a rental structure. Often, the 
realtor will be in charge of publicity and he will have a 
professional prepare it for him. Be sure again, that he 
has the design rationale; he will quickly see its value if it 
convincingly explains why his rental space is of especial 
quality. 


Remember that nearly every building owner — with the 
exception of some householders — wants publicity on it. 
The pastor wants to keep his church in the eyes of the 
congregation; the banker wants to attract deposits; the 
investor wants to rent space in his apartment house or 
office building; the university wants to hold the interest 
of the alumni. You can work with almost any client on 
publicity that will benefit both of you. 


Release or Fact Sheet 


If you want to study newswriting style and analyze what 
editors consider as newsworthy, clip all of the building 
stories that appear in your newspaper for a month or so 
and then compare them. It may give you a valuable new 
understanding of what is published and in what manner. 


When you have a story on a new building for a city or 
building page editor, phone him first, briefly describe 
what you have in mind, and ask him how he'd like to 
have the data. He may prefer that you simply send him 
а fact sheet, which explains under logical headings and in 
detail what there is to know about the building. Be sure 
you recite at the top the name, address, building type, 
size, and timetable, contract cost, and identification of 
owner, architect, and builder. (Ве sure all of this informa- 
tion has been cleared first with the owner.) Then cover 
salient design features and construction data and details. 
Write the information clearly and simply, avoiding adjec- 
tives unless thev are necessary. 


Unless vou have an extremely brief item to offer, it is 
better to stick to the fact sheet technique rather than 
trying to write a release. If the former is the case, howevr, 
remember simply that the first paragraph of any straight 
news story usually answers in one or two sentences the 
questions who, what, when, where, and why. When you 
mention when, be sure to indicate time of day, if any; 
day of week, and date. If mentioning where, give the full 
address. Other pointers: Type, ditto, or mimeograph all 
copy. Double space. Send editors no carbons. Make sure 
the fact sheet or release carries your name, address, and 
telephone number so the recipient can quickly get addi- 
tional information if he wants it. 


Use good glossy photographs, taken by the best profes- 
sional photographer you can find. Tape a caption to the 
photo. Don't write on the back of the print. Don't trv 
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to force use of vour name by copyrighting the photo or 
rendering. It will only reduce the probability of publica- 
tion. 


If you think you have a distinguished building, have some 
extra photos made, including, if warranted, color shots. 
You can later offer prints with an article to the leading 
trade magazine published on the building type; send 
photos to an architectural magazine; use several for your 
brochure, and have slides made to add to your presenta- 
tion file. 


Don’t neglect the possibilities of trade magazine publicity. 
A given building might be discussed in a newspaper story, 
again in the local Chamber of Commerce bulletin, again 
in the owner’s company house organ, and again — in 
greater detail — in a major "vertical" magazine (“Оуег- 
view" or “School Management," for example, in the 
school field; “Chain Store Age” in the chain store field, 
ete.). In dealing with business and consumer magazines, 
write the editor a note first, outlining briefly the story 
you have in mind. Then be guided by his response. 


The Civic Issue 


An architect, by training and experience, is (or should be) 
qualified to make a valuable contribution to the commun- 
ity by applying his knowledge of environmental design 
needs to its problems. He might do this by taking a per- 
sonal stand on a civic issue affecting planning and design; 
by making a speech before a trade, civic, or service organ- 
ization, or by testifying at a municipal hearing. He can 
and should lend his individual strength to the collective 
strength of his AIA chapter for the profession’s and com- 
munity’s benefit. 


In terms of what he can do himself, his best opportunities 
may lie in public speaking. If, for example, he finds that 
a friend belongs to a club that regularly invites speakers 
on a variety of subjects, he might simply tell him that 
he’d be interested in making a talk on architecture. 


Here the vital question of identification enters the picture 
again. A talk about Renaissance church architecture might 
fascinate a church group or historical society, but it will 
have the buoyancy of a lead balloon to Rotary. Converse- 
ly, the latter organization may listen avidly to a talk about 
urban redevelopment as a stimulus to business or how 
architecture can create better store merchandising. But 
neither would fit the occult requirements of the local art 
society. Call your shots. 


The best way to make yourself known to the business 
community, obviously, is to join its organizations. This is 
the time-tested technique of the doctor and lawyer. It not 
only creates many opportunities to speak on architecture; 
it gives you a chance, ultimately, to influence important 
groups toward making sound civic decisions. It also broad- 
ens your circle of acquaintances and friends and, therefore, 
your list of prospective clients. 


In making speeches, don’t overlook the use of visual aids. 
Architecture is a visual medium and the use of slides, 
available films, filmstrips, etc., can do much to help you 
hold your audience’s interest. If you have a friendly pro- 
gram chairman, it's also a good idea to ask him to plant 
a couple of questions from the audience at the end of the 
talk. In free-flowing q-and-a, the speaker has a chance to 
involve his audience in a way that can’t be done by formal 
presentation alone. 


If the idea of speaking interests you but you feel you lack 
direction on what to do and how, write the public rela- 
tions office at the Octagon and ask for a speech and 
feature material kit and a list of available films and litera- 
ture. Examine the material and then decide which part 
of it interests you most, how you can add your views to 
the basic material, how many speeches it gives you, and 
how you can best illustrate them. Then get a list of local 
civic and service clubs from your community Board of 
Trade or Chamber of Commerce and match your speech 
subject matter against the known interests of the various 
organizations. Among the lists of club officers you may 
find friends or acquaintances you can contact. If not, and 
vou feel reluctant to write letters announcing your willing- 
ness to speak on specified subjects, you can advantageously 
tell the public relations chairman of your AIA chapter 
about the research you've been doing. If youre in good 
standing as a solid citizen, the chances are that he'll be 
happy to make the contacts in the name of the chapter 
and put vou and a few other members on the community 
lecture circuit. 


Radio and Television 

Radio and television are available infrequently to the 
architect for expression of his views. The best chances for 
this lie through contacts made by the AIA chapter. This 
booklet, as previously stated, is written for the small-office 
principal who must carefully budget his time and re- 
sources. The amount of time that might be devoted by 
the individual to landing himself on a public service or 
interview show would probably be better spent doing 
something else. 


The Architect’s Office 


Four things might be said about the architect's office — 
its appearance, its manners, its brochure, and its presenta- 
tions. It seems obvious that any design profession should 
reflect good design in its practitioners’ offices. Unfortun- 
ately, this, too often, is not the case. It isn’t necessary 
and it may even be undesirable for an architect’s office to 
be lush. But there’s no reason why it can’t be attractive, 
orderly, and convey a quality of liveliness, modernity, and, 
perhaps, surprise. A small budget is no excuse. Paper, 
balsa wood, paint, and small lighting fixtures aren’t 
expensive. 


There also is no reason why clients and prospective clients 
should be mistreated when they telephone. An architect 
might do worse than have a friend or two telephone him 
as a test and see how the caller is treated by the person 
who answers. Nothing is more irritating than to ask if 
someone is in and have the secretary demand, in response, 
"Who's calling?" The least she can do is first to admit 
that he’s in so that you know you have a fair chance at 
him. This treatment, of course, is no worse than that 
accorded callers by the architect who customarily answered 
queries about house design with the blunt reply, “I don’t 
do houses.” While the caller was examining this courtesy, 
he was further rewarded by hearing the phone hung up. 


An examination of the brochures of leading architectural 
firms is always an interesting experience. One’s brochure 
features the central-casting types; each principal’s features 
exactly fit his specialty. All are shown in shirtsleeves and 
the eyes of every man burn with zeal. It seems to work 
well for this particular firm. Another firm exhibits unmis- 
takably in its brochure its solidity, years of reliability, and 
the plodding conservatism of its work. A third shows only 
the best examples of his work in any category, and adds 
interest to his brochure by stating his own, highly per- 


sonal philosophy toward architecture. He also incorporates 
a chart at the end which breaks down the architect’s and 
client’s various areas of responsibility. All three are finan- 
cially successful. Perhaps it is because, regardless of differ- 
ing talents, skills, and philosophies, all three work at it, 
both on the drawingng board and in the marketplace. 


Every architectural firm with something worth showing 
should have its own brochure to give to interested busi: 
nessmen, school boards, church vestries, and other pros- 
pects. The prime need is for flexibility. A brochure even 
three years old might be out-of-date; a permanent binding 
is usually undesirable. A plastic spiral or other type of 
flexible binding will allow pages to be added or subtracted. 
What should a good brochure contain? Good graphic 
design, a statement of the firm’s philosophy, the names, 
identification, photos, and professional histories of the 
principals; pictures, floor plans, site plans, and basic data 
on its buildings, which can be separated into categories if 
there are enough of them, testimonial letters, awards, 
clippings, and other documents which reflect favorably on 
the firm; and a description of the firm’s services and 
handling of a typical project, with supporting photographs. 
On some occasions, and if available, it might be well to 
accompany the brochure with a laminated binder con- 
taining detailed constuction progress photos of a project 
similar to the prospective client’s. While these would 
be expensive to photograph on your own, the general 
contractor will frequently have such pictures taken, and 
extra copies might be arranged. 


The Ethical Boundary 


The Mandatory Standards of the AIA forbid any member 
to engage in paid advertising, which means simply to buy 
space in a publication or time on radio or television to 
advertise his services. The indiscriminate distribution of 
brochures, publicity reprints, and similar material is also 
considered to be paid advertising by the Board of Direc- 
tors. The key word here is indiscriminate. In a 1957 ruling 
on the question of circulating such material, the Board 


said: 
". . . Brochures containing factual information concern- 
ing an architect's work; reprints made at the architect's 
expense, or in his behalf, or items in the public press; and 
announcements, reports, analvses, and descriptive data 
relating to an architect's work shall not be considered to 
be paid advertising, provided their direct distribution by 
the аа is limited to those persons with whom the 
architect has had previous professional or personal con- 
tacts. 


The reasoning behind this is clear. The professional should 
be able to present examples of his work to his client in 
the most effective manner, but he should not place him- 
self in the position of a vendor in doing it. In short, his 
brochure or mailing should not wind up in a stack of 
unsought promotional mail on the desk of a stranger. 
Professional status is, in itself, a formidable competitive 
advantage; it should not be thoughtlessly eroded. 


One other admonition is important. Under the Stand- 
ards, the architect may not engage in “self-laudatory, 
exaggerated, or misleading” publicity. In short, he may 
not tell an untruth about himself or his work, equivocate, 
or say that he’s a distinguished designer. The account he 
gives of his work, his buildings, or himself must be factual 
and untainted by self-praise. He must also see to it that 
any person or agent who handles publicity for him abides 
by the same rules. Е 


53 


Perdido Bay Country Club Estates, 

near Pensacola, Florida, is a modern, 
planned community. Situated on 2500 acres, 
it boasts relaxed living and complete 
recreational facilities. And it is all electric... 
including the modern cooking equipment 

in the fashionable country club. 

The electric distribution system, 

by the way, is underground. 
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Alden К. Loosli, developer of Perdido Bay Inn and Golf Club, 
found Total-Electric Living the best design. In his own words, “This 
is a large project and the decision on the source of energy was a big 
one. I feel that the All-Electric plan completed the concept of lux- 
ury and carefree living we wanted to provide for our customers.” 

Nothing else can contribute so much to the feeling of luxury, 
at such moderate cost, as modern, Total-Electric design. Your 
client wants the comfort of reverse-cycle air conditioning. . .the 
convenience of quick, constant hot water delivered from a safe, 
flameless electric water heater. . .the cool, clean kitchen that goes 
with a flameless electric range. . .the freedom to add new electrical 
work-saving appliances that goes with Full Housepower 
Wiring. In short, your client comes to you wanting All- 
Electric Living. Offer it, and you'll find it easier to make 
the sale. And easier to get along with the new homeowner 
after the sale, too! 


D 


Florida's 
> Electric 


Your local electric utility company will be glad to work - 
with you in making the Total-Electric Plan help you see Companies 
and profit. Just ask. Taxpaying, Investor-Owned 


FLORIDA POWER & LIGHT COMPANY / TAMPA ELECTRIC COMPANY /FLORIDA POWER CORPORATION /GULF POWER COMPANY 


MUTSCHLER BROTHERS СО., INC. 


Е. О. GRUPPE NAPPANEE, INDIANA 46550 
ASSOCIATES, INC. 
Mutschler Kitchen Specialists are Prepared and Qualified to 
Assist You. From coast to coast, representatives of the 
- Florida District Agents Ч Мис ег factory and Mutschler kitchen dealers, both thor- 
oughly trained kitchen specialists groups, are prepared to 


THE SPENCER TURBINE CO. assist you. Whatever your design problem, they are equipped 


Vacuum Cleaning Systems with complete styling, product and technical material to 


Tubo Compressors help you solve it. So when you come to the kitchen, simply 


; zw phone the Mutschler man in your area . . . or if it's more 
Tubing and Fittings 


convenient, write 


Mutschler Kitchens OF FORT LAUDERDALE 
233 S.E. 2nd AVE., FORT LAUDERDALE, FLA. 33301 
PHONE (305) 523-2373 (SOUTH FLORIDA) 


бды ы El 1919 BEACHWAY RD., JACKSONVILLE, FLA. 32207 


PHONE (904) 398-3160 (NORTH FLORIDA) 
Phones: (305) 


642-3912 — 642-3933 LE а 


Lane THE І. T. VERDIN COMPANY 


Church Bells — Carillons — Tower 
Pools Clocks — Aluminum Steeples 


221-3155 * * * 


THE McGWIER COMPANY 


Solid Wood Church Seating — 


Builder of Self Chancel Furniture 
Cleaning Pools 


Ж * * 
= 


“Telephone Collect, Anytime — Рог Data” 


JOHN В. SOUTHWOOD 


915 Hunting Lodge Drive 
Miami Springs, Florida 33166 
305 — 888 - 1080 


ARCHITECTURAL AWARD 
WINNING 
RUDOLPH RESIDENCE FEATURES 
LANE POOL Serving All Florida and Southern Alabama 
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Be sure your architect 
has the letters 


AIA 


after his name. These letters signi- 
fy that this architect has pledged 
to practice his profession accord- 
ing to the mandatory standards 
of the American Institute of 
Architects. 


The AIA is a professional organi- 
zation for architects which was 
founded over one hundred years 
ago. Membership is not automa- 
tic upon being granted registra- 
tion to practice as an architect, 
nor are all architects required to 
be a member. The AIA does not 
act as a registration agency, but 
architects who join are pledged 
to provide a high quality of pro- 
fessional service. By-laws of the 
Institute provide for action 
against a member who acts in an 
unprofessional manner. Invest 
wisely in the comprehensive serv- 
ices of an architect who bears the 
letters AIA after his name. 
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From Panelfold...STC 40 
an exciting new concept in wood 


SCALE/12*STC 28 


SONICWAL/88*STC 40 SONICWAL/66*STC 36 


Panelfold manufactures a full range of wood folding 
doors and partitions in both Single Panel and 

Twin Panel configurations. Four, Six, Eight and Twelve 
inch panel widths are offered. For each design or 
construction condition there is an appropriate 
Panelfold product to fill your acoustical requirements 
(STC 25 through 4O), resolve area flexibility 
dilemmas or satisfy the aesthetic need dictated by 
room size. The Panelfold national sales 

team is ready to help you with the details. 


$ SCALE/6 SCALE/A ©% 


ARCHITECTS: 
Pancoast/Ferendino/Grafton (1) 
Connell Associates, Inc. (2) (3) 
James Merrifield (4) 

Arthur Perrin (5) 

Alfred Browning Parker (6) 


Panelfol 


1090 E.17th Street, Hialeah, Florida 


Panelfold distributors listed in 
Directory, CSI Divisions 8 & 10 
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| GENERAL 


REQUIREMENTS 


RCHITECTURAL PHOTOGRAPHY 


Robert Duncan Braun 

P.O. Box 7762 

Orlando, Florida 32804 
(305) 841-3304 (messages) 
(305) 424-8468 (residence) 


Kurt Waldmann 

1905 N.W. 115th Street 
Miami, Florida 33167 
(305) 685-2898 


RCHITECTURAL MODELS 


Advance Engineering Models, Inc. 
Peter Manners 

3034 М.Е. 12th Terrace 

P.O, Box 8426 

Ft. Lauderdale, Florida 33310 
(305) 564-7555 


Orest Associates 

2921 S.W. 27th Avenue 
Miami, Florida 33133 
(305) 446-8159 


RCHITECTURAL RENDERINGS 


Orest Associates 

2921 S.W. 27th Avenue 
Miami, Florida 33133 
(305) 446-8159 


SSOCIATIONS 


California Redwood Association 
617 Montgomery Street 

San Francisco, California 94111 
(415) 392-7880 


LUEPRINTERS/ARCHITECTURAL SUPPLIES 


Southside Blueprint Service, Inc. 
1024 Kings Avenue 

Jacksonville, Florida 32207 
(904) 298-0575 


EMENT MANUFACTURERS 


Florida Portland Cement 

Division of General Portland Cement Co. 
1111 North Westshore Blvd. 

P.O. Box 1528 

Tampa, Florida 33601 

(813) 872-7777 


Branch Location 
Suite 907 

Dupont Plaza Center 
P.O. Box 44-336 
Miami, Florida 33144 
(305) 377-0456 


CONSTRUCTION EQUIPMENT 


Jack Epperson Crane Service, Inc. 
4300 S.W. 75th Avenue 

P.O. Box 7274 

Miami, Florida 33155 

(305) 223-1200 


CONTRACTOR, GENERAL 


State Contracting Corp. 

Р.О. Box 1912 

310 М. Rome 

Tampa, Florida 33601 

(813) 253-5321 

Stobs Bros. Construction Company 
7010 М.Е. 4th Court 

Miami, Florida 33138 

(305) 751-1692 


CONTRACTOR, PAINTING 


Antone Painting & Decorating, Inc. 
135 N.E. 1st Avenue 

Hallandale, Florida 33009 

(305) 929-6289 (Broward) 

(305) 944-1720 (Dade) 


ENGINEERING MODELS 


Advance Engineering Models, Inc. 
Peter Manners 

3034 М.Е. 12th Terrace 

Р.О. Вох 8426 

Ft, Lauderdale, Florida 33310 
(305) 564-7555 


GRAPHICS 


Advance Engineering Models, Inc. 
Peter Manners 

3034 М.Е. 12th Terrace 

P.O. Box 8426 

Ft, Lauderdale, Florida 33310 
(305) 564-7555 


GAS HEATING CONSULTANTS 


City Gas Company of Florida 
955 East 25th Street 
Hialeah, Florida 33010 

(305) 691-8710 


INTERIOR DESIGN 


Richard Plumer Business Interiors, Inc. 
155 N.E. 40th Street 

Miami, Florida 33137 

(305) 751-9775 


PHOTOGRAPHY 


Robert Duncan Braun 

P.O. Box 7762 

Orlando, Florida 32804 
(305) 841-3304 (messages) 
(305) 424-8468 (residence) 


Kurt Waldmann 

1905 N.W. 115th Street 
Miami, Florida 33167 
(305) 685-2898 


PRODUCT INFORMATION 


California Redwood Association 
617 Montgomery Street 

San Francisco, California 94111 
(415) 392-7880 


2 SITE WORK 


SITE STEEL FRAMING 


The Formetal Company, Inc. 
P.O. Box 2068 

Orlando, Florida 32802 
(305) 841-6355 


SITE UTILITIES 


City Gas Company of Florida 
955 East 25th Street 
Hialeah, Florida 33010 
(305) 691-8710 


3 CONCRETE 


ADMIXTURES & TREATMENTS, CONCRETE 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


W. R. Grace & Company 
Construction Products Division 
3540 М.Е. 12th Avenue 

Ft. Lauderdale, Florida 33308 
(305) 565-4531 


Architectural Representatives 
Dennis Rice 

3540 М.Е. 12th Avenue 

Ft, Lauderdale, Florida 
(305) 565-4531 


Neal Dixon, Jr. 
4315 Lucera Road 
Jacksonville, Florida 
(904) 389-2045 


Leslie Daniels 

1900 San Souci Blvd. 
North Miami, Florida 
(305) 949-6889 


Riggs Monrott 

6772 16th Avenue, North 
St. Petersburg, Florida 
(813) 896-2626 


Charles Rowlson 
1420 Aloma Avenue 
Winter Park, Florida 
(305) 644-1236 


3 СОМСВЕТЕ 


Lambert Corporation of Florida 
20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


Master Builders 
2490 Lee Blvd. 
Cleveland, Ohio 44118 
(216) 371-5000 


Architectural Representative 
John C. Weber 

225 S.W. 21st Terrace 

Ft. Lauderdale, Florida 33312 
(305) 587-6734 


J. L. Boyd 

1914 Beachway Road 
Jacksonville, Florida 
(904) 359-6357 


William Fuller 

21015 Coral Sea Road 
Miami, Florida 33157 
(305) 947-5539 


Robert D. Bovard 
999 Woodcock Road 
Suite 302 

Orlando, Florida 
(305) 841-4410 


- Ed Zhun 
5445 Mariner Street 
Krogerama Bldg. 
Suite 304 
Tampa, Florida 
(813) 877-9455 


BONDING AGENTS, CONCRETE 


Lambert Corporation of Florida 
20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


COATING, CONCRETE FORM 


Lambert Corporation of Florida 
“20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


COLORANTS, CONCRETE 


Lambert Corporation of Florida 
20 North Coburn 

D.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


COMPOUNDS, CONCRETE CURING 


Lambert Corporation of Florida 
20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


CONCRETE, PRECAST PANELS 


Southern Prestressed Concrete, Inc. 
P.O. Box 2538 

Pensacola, Florida 32503 

(904) 476-6120 


Architectural Representatives 


Е. О. Roggenbuck, Jr., Asst. Sales Mgr. 


P.O. Box 2338 
Pensacola, Florida 32503 
(904) 476-6120 


D. R. Hourdequin, Sales Engineer 
P.O. Box 2338 

Pensacola, Florida 32503 

(904) 476-6120 


D. M. Copeland, Sales Engineer 
P.O. Box 2008 

Tallahassee, Florida 

(904) 576-4818 


CONCRETE, PRECAST PRESTRESSED 


Meekins-Bamman Prestress, Inc. 
3700 Pembroke Road 
Hollywood, Florida 33021 
(305) 987-0600 

(305) 625-2623 


Southern Prestressed Concrete, Inc. 
P.O. Box 2338 

Pensacola, Florida 32503 

(904) 476-6120 


Architectural Representatives 


E. O. Roggenbuck, Jr., Asst. Sales Mgr. 


P.O. Box 2338 
Pensacola, Florida 32503 
(904) 476-6120 


D. R. Hourdequin, Sales Engineer 
P.O. Box 2338 

Pensacola, Florida 32503 

(904) 476-6120 


D. M. Copeland, Sales Engineer 
P.O. Box 2008 

Tallahassee, Florida 

(904) 576-4818 


CONCRETE, PRECAST STRUCTURAL 


Southern Prestressed Concrete, Inc. 
Р.О. Box 2338 

Pensacola, Florida 32503 

(904) 476-6120 


Architectural Representative 


E. O. Roggenbuck, Jr., Asst. Sales Mgr. 


P.O. Box 2338 
Pensacola, Florida 32503 
(904) 476-6120 


D. R. Hourdequin, Sales Engineer 
P.O. Box 2338 

Pensacola, Florida 32503 

(904) 476-6120 


D. M. Copeland, Sales Engineer 
P.O. Box 2008 

Tallahassee, Florida 

(904) 576-4818 


CONCRETE, READY MIX, PORTLAND 


Lehigh Portland Cement Company 
E. Harold Smith 

Р.О. Box 16937 

Jacksonville, Florida 32216 

(904) 721-1600 


Architectural Representative 
E. Harold Smith 

P.O. Box 16937 
Jacksonville, Florida 32216 
(904) 721-1600 


HARDNERS, CONCRETE CHEMICAL 


Lambert Corporation of Florida 
20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


4 MASONRY 


BRICK (SUPPLIERS) 


Dunan Brick Yards, Inc. 
Р.О. Box 5 

Miami, Florida 

(305) 887-1525 


Dunan Brick Yards, Inc. 
1818 North 7th Avenue 
Lake Worth, Florida 
(305) 582-5760 


CONCRETE UNIT MASONRY 


Cummer, Inc. of Ocala 
POBox 1539 

Ocala, Florida 32670 
(904) 622-3195 


Lehigh Portland Cement Company 
E. Harold Smith 

P.O. Box 16937 

Jacksonville, Florida 32216 

(904) 721-1600 


Architectural Representative 
E. Harold Smith 

P.O. Box 16937 
Jacksonville, Florida 32216 
(904) 721-1600 


MORTAR, COLORED 


Lambert Corporation of Florida 
20 North Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


ТОМЕ (SUPPLIERS) 


Dunan Brick Yards, Inc. 
Р.О. Box 5 

Miami, Florida 

(305) 887-1525 


Dunan Brick Yards, Inc. 
1818 North 7th Avenue 
Lake Worth, Florida 
(305) 582-5760 


TERRA COTTA/GRANITE/MARBLE 


The Mosaic Tile Company of Florida 
6454 М.Е. 4th Avenue 

Miami, Florida 33138 

(305) 751-7551 


Architectural Representatives 
Allen Kern 

Walter G. Earnest 

6454 М.Е. 4th Avenue 
Miami, Florida 33138 

(305) 751-7551 


Branches 

204 S.W. 21st Terrace 

Ft. Lauderdale, Florida 33312 
(305) 583-3132 


1241 Haines Street 
Jacksonville, Florida 32206 
(904) 354-6825 


1616 Sligh Blvd. 
Orlando, Florida 32806 
(305) 241-2573 


308 N. Newport 
Tampa, Florida 33606 
(813) 253-5314 


5 METALS 


JRNAMENTAL IRON WORK 


Castellanos Metal Work Corporation 
5035 N.W. 79th Avenue 

Miami, Florida 33166 

(305) 885-2163 


VROUGHT IRON WORK 


Castellanos Metal Work Corporation 
5035 N.W. 79th Avenue 
Miami, Florida 331 66 


6 CARPENTRY 


CABINETS, PREFINISHED WOOD CABINETS, 
LAMINATE PLASTIC COVERED 


Wood Products, Inc. 

P.O. Box 726 

Gainesville, Florida 32601 
(904) 372-5355 


CUSTOM CABINETWORK 


Mutschler Brothers Company 
Nappanee, Indiana 46550 
(219) 773-3111 


Architectural Representatives 
William Т. Langohr, C.K.D. 
Regional Manager 

1919 Beachway Road 

Suite 5G 

Jacksonville, Florida 32207 
(904) 398-3160 


Robert Welky 

Field Manager 

233 8.Б. 2nd Avenue 

Ft. Lauderdale, Florida 33308 
(305) 564-8554 


House of Wares Inc. 
1260 N.W. 74th Street 
Miami, Florida 33147 
(305) 693-3521 


CUSTOM PANELWORK/ARCHITECTURAL 
PLYWOOD 


Georgia-Pacific Corporation 
(Four Branch Offices to Contact) 


Al Jordan 

Lonnie King 

1333 Haines Street 

P.O. Box 3344 
Jacksonville, Florida 32206 
(904) 356-4834 


Ronald J. Kless 

A. J. Robinette 

3201 N.W. 110th Street 
Miami, Florida 33167 
(305) 688-6603 


Ed Garreau 

2721 Regent Street 
Orlando, Florida 32804 
(305) 293-5781 


Bill Moore 

Tom Kenyon 

3701 Е. Columbus Drive 
Tampa, Florida 33605 
(813) 626-6107 


U.S. Plywood-Champion Papers Inc. 
J. Richard Dreggors 

603 East 8th Street 

lacksonville. Florida 32206 


MiLLWORK/PREFINISHED PANELING 


Georgia Pacific Corporation 
(Four Branch Offices to Contact) 


Al Jordan 

Lonnie King 

1333 Haines Street 

P.O. Box 3344 
Jacksonville, Florida 32206 
(904) 356-4834 


Ronald J. Kless 

A. J. Robinette 

3201 N.W. 110th Street 
Miami, Florida 33167 
(305) 688-6603 


Ed Garreau 

2721 Regent Street 
Orlando, Florida 32804 
(305) 293-5781 


Bill Moore 

Tom Kenyon 

3701 E. Columbus Drive 
Tampa, Florida 33605 
(813) 626-6107 


U.S. Plywood-Champion Papers In 
J. Richard Dreggors 

603 East 8th Street 

Jacksonville, Florida 32206 

(904) 355-3592 


FINISH CARPENTRY (MILLWORK) 


Thompson Door Company, Inc. 
3300 N.W. 67th Street 

Miami, Florida 33147 

(305) 696-5723 


WOOD SIDING 


Georgia Pacific Corporation 
(Four Branch Offices to Contact) 


Al Jordan 

Lonnie King 

1333 Haines Street 
Р.О. Box 3344 
Jacksonville, Florida 
(904) 356-4834 


Ronald J. Kless 

А, J. Robinette 

3201 N.W. 110th Street 
Miami, Florida 33167 
(305) 688-6603 


Ed Garreau 

2721 Regent Street 
Orlando, Florida 32804 
(305) 293-5781 


Bill Moore 

Tom Kenyon 

3701 E. Columbus Drive 
Tampa. Florida 33605 


| 
7 MOISTURE 


PROTECTION 


ASPHALT SHINGLES/ VINYL SIDING/BUILTUP 
BITUMINOUS ROOFING/VINYL RAINCARRYING 


EQUIPMENT 


Bird & Son, Inc. 
P.O. Box 4336 


Charleston Heights, South Carolina 29405 


(803) 744-7451 


Architectural Representatives 
W. W. Mason 

7548 Tacony Drive 
Jacksonville, Florida 

(904) 724-3679 


R. A. Popp 

302 N.E. 82nd Street 
Miami, Florida 

(305) 751-5835 


Т.А. Scull 

Р.О. Вох 15501 
Татра, Нопаа 
(813) 932-8831 


J. Е. Saunders 

609 Worthington Drive 
Winter Park, Florida 
(305) 647-0670 


BUILTUP BITUMINOUS ROOFING/ ELASTIC 
SHEET ROOFING/PREPARED ROLL ROOFING/ 
PREFORMED ROOFING & SIDING/SHINGLES 


& ROOFING TILES 


G A F Corporation (Ruberoid) 
Building Products Division 
5138 Madison Avenue 

Tampa, Florida 33605 

(813) 248-6202 


Architectural Representatives 
D. A. Mason 

P.O. Box 805 

Altamonte Springs, Florida 
(305) 831-0791 


J. W. Miller 

P.O. Box 146 

Land O’ Lakes, Florida 
(813) 949-1905 


Joseph Boyle 

P.O. Box 5127 
Lighthouse Point, Florida 
(305) 941-2273 


Phil A. Chase 

1100 S.E. 9th Avenue 
Ротрапо Beach, Florida 
(305) 943-9316 


Thomas Ouimet 
14713 Carnation Drive 
Tampa, Florida 
(813) 932-3594 


J. D. Travis 

7111 Bonito 

Tampa, Florida 
* (813) 988-8462 


CALKING & SEALANTS 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


Lambert Corporation of Florida 
20 М. Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


DAMPPROOFING 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


W. К. Grace & Company 
Construction Products Division 
3540 М.Е. 12th Avenue 

Ft, Lauderdale, Florida 33308 
(305) 565-4531 


Architectural Representatives 
Dennis Rice 

3540 М.Е. 12th Avenue 

Ft. Lauderdale, Florida 
(305) 565-4531 


Neal Dixon, Jr. 
4315 Lucera Road 
Jacksonville, Florida 
(904) 389-2045 


Leslie Daniels 

1900 San Souci Blvd. 
North Miami, Florida 
(305) 949-6889 


Riggs Monrott 

6772 16th Avenue, North 
St. Petersburg, Florida 
(813) 896-2626 


Charles Rowlson 
1420 Aloma Avenue 
Winter Park, Florida 
(305) 644-1236 


Lambert Corporation of Florida 
20 N. Coburn 

P.O, Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


Western Waterproofing Company, Inc. 


4924 LaSalle 
Tampa, Florida 33607 
(813) 877-7646 


Architectural Representative 
Richard Norris 

7619 Memorial Park Circle 
Jacksonville, Florida 32205 
(904) 781-1913 


SHEET METAL WORK 


Matthiessen & Hegeler Zinc Company 
La Salle, Illinois 
(815) 223-8600 - 


233 Broadway 

Room 4015 

New York, New York 
(212) 267-6542 


Architectural Representative 
Louis Brown 

Builders Specialties Sales Co. 
Р.О. Box 23027 

Ft, Lauderdale, Florida 33307 
(305) 565-2569 


Distributors 

Reynolds Aluminum Supply Co. 
590 Beautyrest Road 
Jacksonville, Florida 

(904) 388-0792 


J. М. Tull Metal & Supply Co. 
5336 Highway Avenue 
Jacksonville, Florida 

(904) 387-5561 


Reynolds Aluminum Supply Co. 
3690 N.W. 52nd Street 

Miami, Florida 

(305) 635-0647 


J. M. Tull Metal & Supply Co. 
6201 N.W. 36th Avenue 
Miami, Florida 

(305) 696-0150 


Reynolds Aluminum Supply Co, 
2040 N. Rio Grand Avenue 
Orlando, Florida 

(305) 293-6430 


Reynolds Aluminum Supply Co. 
4241 31st Street, North 

St. Petersburg, Florida 

(813) 527-1123 


Eagle Roofing & Art Metal Works 
13th & 4th Avenue 

Tampa, Florida 

(813) 248-4911 


J. М. Tull Metal & Supply Co. 
2736 E. Hanna Avenue 
Tampa, Florida 

(813) 236-5741 


SOUNDPROOF BUILDING INSULATION 


Thermal-Acoustical Foams, Inc. 
Richard J. Carras, President 
505 Colorado Avenue 

Stuart, Florida 33494 

(305) 287-5370 


Distributor 

Bob White 

275 Morningside Avenue 
Daytona Beach, Florida 
(904) 253-1141 


WATERPROOFING 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


OISTURE FROTECTION: 


W. R. Grace & Company 
Construction Products Division 
3540 М.Е. 12th Avenue 

Ft. Lauderdale, Florida 33308 
(305) 565-4531 


Architectural Representatives 
Dennis Rice 

3540 М.Е. 12th Avenue 

Ft. Lauderdale, Florida 

(305) 565-4531 


Neal Dixon, Jr. 
4315 Lucera Road 
Jacksonville, Florida 
(904) 389-2045 


Leslie Daniels 

1900 San Souci Blvd. 
North Miami, Florida 
(305) 949-6889 


Riggs Monrott 

6772 16th Avenue, North 
St. Petersburg, Florida 
(813) 896-2626 


Charles Rowlson 
1420 Aloma Avenue 
Winter Park, Florida 
(305) 644-1236 


Lambert Corporation of Florida 
20 N. Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 


Western Waterproofing Company, Inc. 


4924 LaSalle 
Tampa, Florida 33607 
(813) 877-7646 


Architectural Representative 
Richard Norris 

7619 Memorial Park Circle 
Jacksonville, Florida 32205 
(904) 781-1913 


ATERPROOFING, LIQUID 


Niagara Protective Coatin 

Trafla, Inc. (Distributor E^ Florida) 
8778 S.W. 129th Terrace 

Miami, Florida 

(305) 221-9530 


OOD PRESERVATIVES 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 


Ө DOORS, 
WINDOWS, 
GLASS 


CURTAINWALL SYSTEMS 


Stanley Artex Windows 
Division of The Stanley Works 
1890 N.E. 146th Street 

North Miami, Florida 33161 
(305) 947-7531 


Architectural Representatives 
Broward Branch 

1080 М.Е. 70th Street 

Ft. Lauderdale, Florida 
(305) 942-1420 


Orlando Branch 
2222 Alden Road 
Orlando, Florida 
(305) 424-9579 


U.S. Plywood-Champion Papers Inc. 


J. Richard Dreggors 

603 East 8th Street 
Jacksonville, Florida 32206 
(904) 355-3592 


DOORS & FRAMES, ALUMINUM 


GEM Aluminum Products Inc. 
715 Barnett Drive 

Lake Worth, Florida 33460 
(305) 585-1766 


Architectural Representative 
R. A. Ferrell, Sales Manager 
Ferrell-Murray-Wall Associates 
1350 - 34th Street, North 

St. Petersburg, Florida 33713 
(813) 892-3512 


DOORS, ALUMINUM SLIDING GLASS 


Г. Е. Anderson Mfg. Company 
4504 30th Street, West 
Bradenton, Florida 33505 
(813) 755-1591 


Distributors 

Г. Е. Anderson Mfg. Company 
3349 Fowler Street 

Fort Myers, Florida 33902 
(813) 936-7730 


Г. Е. Anderson Mfg. Company 
918 West Amelia Street 
Orlando, Florida 32805 

(813) 424-9581 


Г. Е. Anderson Mfg. Company 
7811 Old Bradenton Road 
Sarasota, Florida 33580 

(813) 355-2756 


Г. Е. Anderson Mfg. Company 
3131 Morris Street, North 

St. Petersburg, Florida 33713 
(813) 894-0689 


Stanley Artex Windows 
Division of The Stanley Works 
1890 N.E. 146th Street 

North Miami, Florida 33161 
(305) 947-7531 


Architectural Representatives 
Broward Branch 

1080 М.Е. 70th Street 

Ft, Lauderdale, Florida 
(305) 942-1420 


Orlando Branch 
2222 Alden Road 
Orlando, Florida 
(305) 424-9579 


DOORS, SPECIAL, FOLDING WOOD 


Panelfold Doors, Inc. 

1090 East 17th Street 

Hialeah, Florida 33010 (until M 
10700 N.W. 36th Avenue 
Miami, Florida (after March 19 
(305) 887-1503 


The Clayton Company 
902 8. Main Street 
Gainesville, Florida 32601 
(904) 372-9511 


George Р. Coyle & Sons 
2361 Dennis Street 
Jacksonville, Florida 
(904) 356-4821 


Nesbitt & Company 
669 N.W. 90th Street 
Miami, Florida 33150 
(305) 754-2576 


Standard Hardware Со. of Pens 
P.O. Box 1047 

Pensacola, Florida 32502 
(904) 433-0071 


Graham Door Sales 

528 8. Pineapple 
Sarasota, Florida 33577 
(813) 958-4646 


DOORS, WOOD 


Thompson Door Company, Inc 
3300 N.W. 67th Street 

Miami, Florida 33147 

(305) 696-5723 


Wood Products, Inc. 

P.O. Box 726 

Gainesville, Florida 32601 
(904) 372-5355 


Georgia Pacific Corporation 
(Four Branch Offices to Conta 


Al Jordan 

Lonnie King 

1333 Haines Street 
Р.О. Box 3344 
Jacksonville, Florida 
(904) 356-4834 


Ronald J. Kless 

A. J. Robinette 

3201 N.W. 110th Street 
Miami, Florida 33167 
(305) 688-6603 


8 DOORS, WINDOWS, GLASS 


Ed Garreau 

2721 Regent Street 
Orlando, Florida 32804 
(305) 293-5781 


Bill Moore 

Tom Kenyon 

3701 E. Columbus Drive 
Tampa, Florida 33605 
(813) 626-6107 


U.S, Plywood-Champion Papers Inc. 
J. Richard Dreggors 

603 East 8th Street 

Jacksonville, Florida 32206 

(904) 355-3592 


GLASS & GLAZING 


Libbey-Owens-Ford Company 
6660 Biscayne Blvd. 

Miami, Florida 33138 

(305) 758-5529 


Architectural Representative 
Williams А. Joyner 

6660 Biscayne Blvd. 

Miami, Florida 33138 

(305) 758-5529 


Distributors 

Rudy Fischer 

Florida Glass & Mirror 

555 W. Beaver Street 
Jacksonville, Florida 32205 
(904) 786-0521 


A. В. Clyatt 

Florida Glass & Mirror 
1601 N.W. 7th Avenue 
Miami, Florida 

(305) 379-0656 


Bob Silverstein 
Architectural Glass Products 
4875 N.W. 77th Avenue 
Miami, Florida 

(305) 888-4661 


Lewis Blumberg 
Acme Glass Company 
100 W. Colonial Drive 
Orlando, Florida 
(305) 841-4330 


Gordon Littrell 
American Glass Industries 
3201 - 28th Street, North 
St. Petersburg, Florida 
(813) 895-5005 


GLASS COATINGS & REFLECTIVE FILMS 


Sun-X Glass Tinting Corporation 
4048 S.W. 25th Avenue 

Ft. Lauderdale, Florida 33312 
(305) 581-5915 


GLASS TINTING & REFLECTIVE FILMS 


Sun-X Glass Tinting Corporation 
4048 S.W. 25th Avenue 

Ft. Lauderdale, Florida 33312 
(305) 581-5915 


STOREFRONT SYSTEMS 


Aldora Aluminum Products 
4875 N.W. 77th Avenue 
Miami, Florida 33166 
(305) 888-4661 


Architectural Representatives 
O. C. Kelly 

4875 N.W. 77th Avenue 
Miami, Florida 33166 

(305) 888-4661 


Dudley Munger 

4875 N.W. 77th Avenue 
Miami, Florida 33166 
(305) 888-4661 


М. L. Bonham 

4875 N.W. 77th Avenue 
Miami, Florida 33166 
(305) 888-4661 


WINDOWS, ALUMINUM 


V. E, Anderson Mfg. Company 
4504 30th Street, West 
Bradenton, Florida 33505 
(813) 755-1591 


Distributors 

Г. Е. Anderson Mfg. Company 
3349 Fowler Street 

Fort Myers, Florida 33902 
(813) 936-7730 


Г. Е. Anderson Mfg. Company 
918 West Amelia Street 
Orlando, Florida 32805 

(813) 424-9581 


Г. Е. Anderson Mfg. Company 
7811 Old Bradenton Road 
Sarasota, Florida 33580 

(813) 355-2756 


Г. Е. Anderson Mfg. Company 
3131 Morris Street, North 

St. Petersburg, Florida 33713 
(813) 894-0689 


GRIFFCO Aluminum, Inc. 
4325 St. Augustine Road 
Р.О. Box 5829 
Jacksonville, Florida 32207 
(904) 398-6431 


Stanley-Artex Windows 
Division of The Stanley Works 
1890 М.Е. 146th Street 

North Miami, Florida 33161 
(305) 947-7531 


Architectural Representatives 
Broward Branch 

1080 N.E. 70th Street 

Ft, Lauderdale, Florida 
(305) 942-1420 


Orlando Branch 
2222 Alden Road 
Orlando, Florida 
(305) 424-9579 


WINDOWS, ALUMINUM (LOUVERED 
SOLORSHA 
Clearview Corporation 
3318 S.W. 2nd Avenue 
Ft, Lauderdale, Florida 33315 
(305) 522-8526 
(305) 945-6261 (Miami) 


WINDOW COATINGS & REFLECTIVE FILMS 


Sun-X Glass Tinting Corporation 
4048 S.W. 25th Avenue 

Ft, Lauderdale, Florida 33312 
(305) 581-5915 


9 FINISHES 


ACOUSTICAL INSULATION, SOUNDPROOF 


Thermal-Acoustical Foams, Inc. 
Richard J. Carras, President 
505 Colorado Avenue 

Stuart, Florida 33494 

(305) 287-5370 


Distributor 

Bob White 

275 Morningside Avenue 
Daytona Beach, Florida 
(904) 253-1141 


FLOORING, RESILIENT ACCESSORIES—VIN 
WALL COVE & STRAIGHT BASE/COMMERC 
STAIR TREADS-NOSINGS/THRESHOLD/ 
CORNER GUARDS 


Mercer Plastics Company, Inc. 
1 Jabez Street 

Newark, New Jersey 07105 
(201) 624-4444 

Florida Plant: Eustis, Florida 


Distributors 

Southern Diversified Industries, Inc. 
2310 Market Street 

Jacksonville, Florida 

(904) 355-9552 


Southern Diversified Industries, Inc. 
3690 N.W. 62nd Street 

Miami, Florida 

(305) 633-3221 


Blackton, Inc. 
1714 Alden Road 
Orlando, Florida 
(305) 425-6684 


Harper Distributors, Inc. 
1608 Sligh Blvd. 
Orlando, Florida 

(305) 424-4508 


Chavers Fowhand Distributing Compan 
2101 W/S State Road 77 

Panama City, Florida 

(904) 785-5231 


Southern Diversified Industries, Inc. 
404 Caeser Street 

Tampa, Florida 

(813) 223-4225 


LOORS, DANCE, PORTABLE, WOOD 


SICO Incorporated 
Minneapolis, Minnesota 
Factory Representative 

James С. Sampson 

1920 South Ocean Drive 

Ft, Lauderdale, Florida 33316 
(305) 523-0644 


YPSUM DRYWALL 


Georgia Pacific Corporation 


(Four Branch Offices to Contact) 


Al Jordan 

Lonnie King 

1333 Haines Street 

P.O. Box 3344 
Jacksonville, Florida 32206 
(994) 356-4834 


Ronald J. Kless 

A. J. Robinette 

3201 N.W. 110th Street 
Miami, Florida 33167 
(305) 688-6603 


Ed Garreau 

2721 Regent Street 
Orlando, Florida 32804 
(305) 293-5781 


Bill Moore 

Tom Kenyon 

3701 E. Columbus Drive 
Tampa, Florida 33605 
(813) €26-6107 


*AINTS 


Atlas Chemical Company 
4801 N.W. 77th Avenue 
Miami, Florida 33144 
(305) 888-1431 
Bruning Paint Company 
1800-1900 N.W. 1st Court 
Boca Raton, Florida 33432 
(305) 395-1626 


Architectural Representative 
Ned Holland 

Southern Sales Manager 
1800 N.W. 1st Court 

Boca Raton, Florida 33432 
(305) 395-1626 


Harris Paint Company 
1010-26 North 19th Street 
P.O. Box 1381 

Tampa, Florida 33601 
(813) 247-3161 Collect 


Architectural Representative 
Architectural Services Dept. 
General Offices 

Harris Paint Company 
1010-26 North 19th Street 
P.O. Box 1381 

Tampa, Florida 33601 


tors 3 
(Contact Branch Managers) 


2911 Cortez Road 
Bradenton, Florida 33505 
(813) 746-1085 


302 W. Robertson Street 
Bradon, Florida 33511 
(813) 689-5661 


43 Hernando Plaza 
Brooksville, Florida 33512 
(813) 796-4711 


1801 Drew Street 
Clearwater, Florida 33515 
(813) 446-8771 


440 $. Cocoa Blvd. 
Cocoa, Florida 32922 
(305) 636-5137 


735 Mason Avenue 


Daytona Beach, Florida 32017 


(904) 252-8591 


1310 N. Federal Hwy. 
Delray Beach, Florida 33444 
(305) 278-6126 


1393 Cypress Avenue 
Eau СаШе, Florida 32935 
(305) 254-4254 


1040 E. Oakland Park Blvd. 
Oakland Park, Florida 33308 
(305) 565-2596 


130 Hwy. 17-92 
Fern Park, Florida 32730 
(305) 831-2623 


3580 Fowler Street 
Ft, Myers, Florida 33901 
(813) 936-7552 


761 N. Eglin Parkway 


Ft. Walton Beach, Florida 32548 


(904) 242-8315 


523 W. University Avenue 
Gainesville, Florida 32601 
(904) 376-1206 


4445 Hollywood Blvd. 
Hollywood, Florida 33021 
(305) 987-4936 


1245 King Street 
Jacksonville, Florida 32204 
(904) 389-3476 


723 N. Edgewood 
Jacksonville, Florida 32205 
(904) 388-4041 


9827 Beach Blvd. 
Jacksonville, Florida 32216 
(904) 725-0933 


6209 Merrill Road 
Jacksonville, Florida 32211 
(904) 725-1144 


922 Truman Avenue 
Kev West. Florida 33040 


420 Lake Mirror Drive 
Lakeland, Florida 33801 
(813) 686-6977 


1339 N.E. 7th Avenue 
Miami, Florida 33127 
(305) 754-0630 


3500 S. Orange Blossom Trail 
Orlando, Florida 32805 
(305) 425-2146 


615 West 11th Street 
Panama City, Florida 32401 
(904) 763-5462 


525 Б. Romana Street 
Pensacola, Florida 32501 
(904) 438-4043 


2476 N. Federal Hwy. 
Pompano Beach, Florida 33064 
(305) 943-3155 


824 8. Tamiami Drive 
Port Charlotte, Florida 33950 
(813) 625-7601 


3643 5th Avenue, North 
St. Petersburg, Florida 33713 
(813) 894-5493 


747 N. Washington Blvd. 
Sarasota, Florida 33577 
(813) 955-8405 


1322 S. Adams 
Tallahassee, Florida 32301 
(904) 224-2218 


1026 N. 19th Street 
Tampa, Florida 33601 
(813) 247-3161 


318 N. Dale Mabry 
Tampa, Florida 33609 
(813) 877-6457 


Lambert Corporation of Florida 
20 N. Coburn 

P.O. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 
Velvet Paint Company 
(National Coated Fabrics Inc.) 
1010 E. 31st Street 

Hialeah, Florida 330153 

(305) 691-1751 

(305) 691-6021 


RESILIENT TILE FLOORING 


G A F Corporation (Ruberoid) 
Floor Products Division 

140 West 51st Street 

New York, New York 10020 
(212) 582-7600 


Architectural Representatives 
Lou A. Lento 

18801 Lensire Drive 

Miami, Florida 33157 

(305) 235-1637 


Claude L. Wilson 
10231 Fleetwood Drive 


Taimana Бы АУ 


paces 


Distributors 

Rowell-Harnap Distributing Corporation 
16500 N.W. 15th Avenue 

Miami, Florida 33169 

(305) 621-3654 


L. B. Sowell Corporation 
1405 2nd Avenue 
Tampa, Florida 33605 
(813) 248-5071 


ILIENT SHEET FLOORING 


A F Corporation (Ruberoid) 
loor Products Division 

40 West 51st Street 

ew York, New York 10020 
212) 582-7600 


18801 Lenshire Drive 
iami, Florida 33157 
305) 235-1637 


Claude L. Wilson 

10231 Fleetwood Drive 
Tampa, Florida 33612 
(813) 932-8786 


Distributors 

Rowell-Harnap Distributing Corporation 
16500 N.W. 15th Avenue 

Miami, Florida 33169 


L. B, Sowell Corporation 
1405 2nd Avenue 
Tampa, Florida 33605 
(813) 248-5071 


ECIAL COATINGS 


Lambert Corporation of Florida 
20 N. Coburn 

Р.О. Box 2226 

Orlando, Florida 32802 

(305) 841-2940 

Niagara Protective Coating 

Trafla, Inc. (Distributor for Florida) 
8778 S.W. 129th Terrace 

Miami, Florida 

(305) 221-9530 


ECIAL FLOORING 


Niagara Protective Coatin 

Trafla, Inc. (Distributor or Florida) 
8778 S.W. 129th Terrace 

Miami, Florida 

(305) 221-9530 


RRAZZO 


Superior Terrazzo, Inc. 
7231 N. Miami Avenue 
Miami, Florida 33150 
(305) 751-0225 /0226 


Distributor 

Jacob Biasi 

7231 М. Miami Avenue 
Miami, Florida 33150 
(305) 751-0225 


TILE WORK 


The Mosaic Tile Company of Florida 
6454 N.E. 4th Avenue 

Miami, Florida 33138 

(305) 751-7551 


Architectural Representatives 
Allen Kern 

Walter G, Earnest 

6454 М.Е. 4th Avenue 
Miami, Florida 33138 

(305) 751-7551 


Branches 

204 S.W. 21st Terrace 

Ft. Lauderdale, Florida 33312 
(305) 583-3132 


1241 Haines Street 
Jacksonville, Florida 32206 
(904) 354-6825 


1616 Sligh Blvd. 
Orlando, Florida 32806 
(305) 241-2573 


308 N. Newport 
Tampa, Florida 33606 
(813) 253-5314 


WALL COVERING 


Velvet Paint Company 
(National Coated Fabrics Inc.) 
1010 E. 31st Street 

Hialeah, Florida 33013 

(305) 691-1751 

(305) 691-6021 


10 SPECIALTIES 


FLAGPOLES 


Sterner Lighting 
Winsted, Minnesota 
(612) 485-2141 


Architectural Representatives 
John Hartman 

P.O. Box 7586 

4642 Westfield Road 
Jacksonville, Florida 32210 
(904) 388-2841 


Joe Woodnik 

P.O. Box 1475 
Miami, Florida 33138 
(305) 751-0937 


Ed Avedon 

1066 N.E. 85th Street 
Miami, Florida 33138 
(305) 759-9033 


Les Hartman 

P.O. Box 20535 

Suite 164 

Orlando, Florida 32814 
(305) 841-7546 


Dick Fernandez 

3528 5th Avenue, North 

P.O. Box 10381 

St. Petersburg, Florida 33733 
(813) 898-6429 


RETRACTABLE PARTITIONS, FOLDING, WOOD 


Panelfold Doors, Inc. 

1090 East 17th Street 

Hialeah, Florida 33010 (until March 1970) 
10700 N.W. 36th Avenue 

Miami, Florida (after March 1970) 

(305) 887-1503 


Distributors 

The Clayton Company 
902 S. Main Street 
Gainesville, Florida 32601 
(904) 372-9511 


George P. Coyle & Sons 
2361 Dennis Street 
Jacksonville, Florida 
(904) 356-4821 


Nesbitt & Company 
669 N.W. 90th Street 
Miami, Florida 33150 
(905) 754-2576 


Standard Hardware Co. of Pensacola 
Р.О. Box 1047 

Pensacola, Florida 32502 

(904) 433-0071 


Graham Door Sales 

528 $. Pineapple 
Sarasota, Florida 33577 
(813) 958-4646 


SCREEN ENCLOSURES 


Aluma Screen Panels, Inc. 
2540 N.W. 38th Court 
Miami, Florida 33142 
(305) 634-0667 


11 EQUIPMENT 


COOKING EQUIPMENT 


City Gas Company of Florida 
955 East 25th Street 

Hialeah, Florida 33010 

(305) 691-8710 


EXERCISE & GYMNASIUM EQUIPMENT 


Sun-Brite, Inc. 

5794 Commerce Lane 

Р.О. Вох 204 

South Miami, Florida 33143 
(305) 661-1771 


KITCHEN & LAVATORY CABINETS 


Mutschler Brothers Company 
Nappanee, Indiana 46550 
(219) 773-3111 


1 EQUIPMENT 


Architectural Representatives 
William Т. Langohr, C.K.D. 
Regional Manager 

1919 Beachway Road 

Suite 5G 

Jacksonville, Florida 32207 
(904) 398-3160 


Robert Welky 

Field Manager 

233 S.E. 2nd Avenue 

Ft. Lauderdale, Florida 33308 
(305) 564-8554 


1ТСНЕМ EQUIPMENT, RESIDENTIAL 


House of Wares Inc. 
1260 N.W. 74th Street 
Miami, Florida 33147 
(305) 693-3521 


ABORATORY EQUIPMENT 


Wood Products, Inc. 

P.O. Box 726 

Gainesville, Florida 32601 
(904) 372-5355 


REFABRICATED STRUCTURES 


Sauna Rooms of America, Inc. 
5794 Commerce Lane 

P.O. Box 204 

South Miami, Florida 33143 
(305) 661-1771 


IESIDENTIAL EQUIPMENT 


Westinghouse Electric Corporation 
3 Gateway Center 

P.O. Box 2278 

Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

R. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

P.O. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


AUNA HEATERS 


Sauna Rooms of America, Inc. 
5794 Commerce Lane 

Р.О. Вох 204 

South Miami, Florida 33143 
(305) 661-1771 


AUNA ROOMS & EQUIPMENT/CUSTOM BUILT 


Sauna Rooms of America, Inc. 
5794 Commerce Lane 

P.O. Box 204 

South Miami, Florida 33143 
(305) 661-1771 


STAGE, PLATFORMS, MOBILE, PORTABLE 


SICO Incorporated 
Minneapolis, Minnesota 
Factory Representative 

James С. Sampson 

1920 South Ocean Drive 

Ft, Lauderdale, Florida 33316 
(305) 523-0644 


STEAM ROOMS & EQUIPMENT/WHIRLPOOL 
BATHS 
Sun-Brite, Inc. 
5794 Commerce Lane 
P.O, Box 204 
South Miami, Florida 33143 
(305) 661-1771 


STEAM ROOMS GENERATORS 


Sun-Brite, Inc. 

5794 Commerce Lane 

P.O. Box 204 

South Miami, Florida 33143 
(305) 661-1771 


UNIT KITCHENS 


House of Wares Inc. 
1260 N.W. 74th Street 
Miami, Florida 33147 
(305) 693-3521 


VACUUM CLEANING SYSTEMS 
(COMMERCIAL & INDUSTRIAL) 


The Spencer Turbine Company 
Hartford, Connecticut 


Architectural Representative 
Е. Р. Gruppe Associates, Inc. 
3152 М.И. 7th Street 

P.O. Box 218 

Miami, Florida 33135 

(305) 642-3912 


12 FURNISHINGS 


FURNITURE 


Richard Plumer Business Interiors, Inc 
155 N.E. 40th Street 

Miami, Florida 33137 

(305) 751-9775 


STADIUM SEATING 


Tom Gabriele 
Heywood-Wakefield Company 
53 Jamestown Drive 

Ormond Beach, Florida 32074 
(904) 677-0291 


CARPET ACCESSORIES-VINYL MOLDINGS, 
STAIR NOSINGS/DIVIDER SADDLES/VINY 
REDUCERS 


Mercer Plastics Company, Inc. 
1 Jabez Street 

Newark, New Jersey 07105 
(201) 624-4444 

Florida Plant: Eustis, Fla. 


Distributors 

Southern Diversified Industries, Inc. 
2310 Market Street 

Jacksonville, Florida 

(904) 355-9552 


Southern Diversified Industries, Inc. 
3690 N.W. 62nd Street 

Miami, Florida 

(305) 633-3221 


Blackton, Inc. 
1714 Alden Road 
Orlando, Florida 
(305) 425-6684 


Harper Distributors, Inc. 
1608 Sligh Blvd. 
Orlando, Florida 

(305) 424-4508 


Chavers Fowhand Distributing Compan 
2101 W/S State Road 77 
Panama City, Florida 
(904) 785-5231 


Southern Diversified Industries, Inc. 
404 Caeser Street 

Tampa, Florida 

(813) 223-4225 


CLASSROOM SEATING 


Tom Gabriele 
Heywood-Wakefield Company 
53 Jamestown Drive 

Ormond Beach, Florida 32074 
(904) 677-0291 


Distributors 

Joe Cumbie 

4212 Cavan Drive 

Stone Mountain, Georgia 30083 


Gary Franz 
Heywood-Wakefield Company 
206 Central Avenue 

Gardner, Massachusetts 01440 


AUDITORIUM SEATING 


Tom Gabriele 
Heywood-Wakefield Company 
53 Jamestown Drive 

Ormond Beach, Florida 32074 
(904) 677-0291 


Distributors 

Joe Cumbie 

4212 Cavan Drive 

Stone Mountain, Georgia 30083 


Gary Franz 
Heywood-Wakefield Company 
206 Central Avenue 

Gardner, Massachusetts 01440 


FURNISHINGS 


Distributors 

Joe Cumbie 

4212 Cavan Drive 

Stone Mountain, Georgia 30083 


Gary Franz 
Heywood-Wakefield Company 
206 Central Avenue 

Gardner, Massachusetts 01440 


3 SPECIAL 
ONSTRUCTION 


CINERATORS 


City Gas Company of Florida 
955 East 25th Street 

Hialeah, Florida 33010 

(305) 691-8710 


WIMMING POOLS 


Reed Pools Inc. 

4068 N.E. 9th Avenue 

Ft. Lauderdale, Florida 33308 
(305) 564-5235 

(305) 399-3423 Boca Raton 


4 CONVEYING 
SYSTEM 


LEVATORS 


Seagwick Machine Works, Inc. 
Prospect Street 

Poughkeepsie, New York 12602 
(914) 454-5400 


Distributor 

Miami Elevator Company 

P.O. Box 531—Biscayne Annex 
Miami, Florida 33152 

(305) 633-2509 


Westinghouse Electric Corporation 
3 Gateway Center 

| Р.О. Box 2278 

Pitisburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

R. J. Zucker 

Corporation Construction Representative 
Westinghouse Electric Corporation 

3550 N.W. 33rd Street 

Р.О. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


MATERIALS HANDLING SYSTEM (PNEUMATIC) 


The Spencer Turbine Company 
Hartford, Connecticut 


Architectural Representative 
E. D. Gruppe Associates, Inc. 
3152 N.W. 7th Street 

P.O. Box 218 

Miami, Florida 33135 

(305) 642-3912 


15 MECHANICAL 


AIR-TEMPERING SYSTEM 


City Gas Company of Florida 
955 East 25th Street 
Hialeah, Florida 33010 

(305) 691-8710 


Westinghouse Electric Corporation 
3 Gateway Center 

Р.О. Вох 2278 

Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

В. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

Р.О. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


BRASS PLUMBING FIXTURES & VALVES 


Wolverine Brass Works 

648 Monroe Avenue, N.W. 
Grand Rapids, Michigan 49502 
(616) 451-2581 


Architectural Representatives 
Russell L. Carr 

Sales Manager, Southeast Region 
1222 Bell Drive 

Clearwater, Florida 33516 

(813) 446-0964 


John V. Schmitt 

639 Gamble Road 
Orlando, Florida 32808 
(305) 293-2316 


William C. Gallo 

4602 27th Avenue, South 

St. Petersburg, Florida 33711 
(813) 347-9844 


Thomas F. Seabridge 

P.O. Box 6274 

West Palm Beach, Florida 33405 
(305) 585-3606 


GAS ENERGY, TOTAL 


City Gas Company of Florida 
955 East 25th Street 

Hialeah, Florida 33010 

(305) 691-8710 


GAS PIPING SYSTEM/SERVICE/EQUIPMENT 


City Gas Company of Florida 
955 East 25th Street 

Hialeah, Florida 33010 

(305) 691-8710 


Florida Gas Company 

P.O. Box 44 

Winter Park, Florida 32789 
(305) 644-2210 


Architectural Representative 
W. W. Selzer 

P.O. Box 44 

Winter Park, Florida 32789 
(305) 644-2210 


Distributors 

G. J. Lynn 

Р.О. Box 911 

Daytona Beach, Florida 
(904) 253-5635 


J. M. Stevens 

P.O. Box 330 
Jacksonville, Florida 
(904) 354-8391 


R. C. Asbury 
P.O. Box 1487 
Lakeland, Florida 
(813) 686-3153 


R. R. Mason 
P.O. Box 4421 
Miami, Florida 
(305) 371-1674 


J. M. Lynch 
P.O. Box 2433 
Orlando, Florida 
(305) 425-4661 


B. C. Paul 

P.O. Box 13429 

St. Petersburg, Florida 
(813) 896-0091 


HOT WATER HEATING SYSTEM 


City Gas Company of Florida 
955 East 25th Street 

Hialeah, Florida 33010 

(305) 691-8710 


ICE MAKING MACHINES & EQUIPMENT 


Scotsman Ice Machines 

505 Front Street 

Albert Lea, Minnesota 56007 
(507) 373-3961 


Distributors 

Solomon Refrigeration, Inc. 
812 Rosselle Street 
Jacksonville, Florida 

(904) 353-3143 


Gray Products Corporation 
3800 N.W. 35th Avenue 
Miami, Florida 

(305) 633-6194 


G. W. Horrell Equipment Company 
320 И. Robinson at 1-4 

Orlando, Florida 32801 

(305) 425-8639 


9 MEUMANILAL 
——— + 


Engineering & Equipment Company, Inc. 


1336 Florida Avenue 
Panama City, Florida 32402 
(904) 785-4376 


Engineering & Equipment Company, Inc. 


1938 Thomasville Hwy. 
Tallahassee, Florida 32301 
(904) 222-0750 


Scotsman Distributor of Central Florida, Inc. 


3415 Memorial Hwy. 
Tampa, Florida 33607 
(813) 877-7686 


PLUMBING FIXTURES & TRIM 


Chicago Faucet Company 


Manufacturers Representatives 
John $. Ryan 

8340 М.Е. 2nd Avenue 

Miami, Florida 33138 

(305) 758-7253 


M. S, LaRue 

1710 Sprucewood Lane 
Orlando, Florida 32808 
(305) 295-8350 


Lester K. Woods 

P.O. Box 10246, Peninsular Station 
Tampa, Florida 33609 

(813) 223-1574 


SEWAGE DISPOSAL SYSTEMS 


Marolf Hygienic Equipment, Inc. 
1600 N. Hercules Avenue 
Clearwater, Florida 33515 

(813) 442-2117 


The Spencer Turbine Company 
Hartford, Connecticut 


Architectural Representative 
Е, Р. Gruppe Associates, Inc. 
3152 N.W. 7th Street 

P.O. Box 218 

Miami, Florida 33135 

(305) 642-3912 


Westinghouse Electric Corporation 
3 Gateway Center 

P.O. Box 2278 

Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

R. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

P.O. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


SHOWERS, NON-SCALD 


Symmons Engineering Company 


ManurTacturers Representatives _ 
John S. Ryan 

8340 N.E. 2nd Avenue 

Miami, Florida 33138 

(305) 758-7253 


М. S. LaRue 

1710 Sprucewood Lane 
Orlando, Florida 32808 
(305) 295-8380 


Lester К, Woods 

P.O. Box 10246, Peninsular Station 
Tampa, Florida 33609 

(813) 223-1574 


16 ELECTRICAL 


COMMUNICATION SYSTEMS 


Executone Systems Company 
1321 Edgewater Drive 
Orlando, Florida 32804 
(305) 841-4633 


Distributors 

Executone Systems Company 
2070 Liberty Street 
Jacksonville, Florida 

(904) 355-2623 


Executone Systems Company 
23 S.W. 8th Street 

Miami, Florida 

(305) 358-2964 


Executone Systems Company 
1321 Edgewater Drive 
Orlando, Florida 

(305) 841-4633 


Chamberlain Audio Products, Inc. 
404 Eunice Street 

Tampa, Florida 

(813) 223-3205 


Executone of Central Florida, Inc. 
2184 Wilton Drive 

Wilton Manors, Florida 

(305) 563-8414 _ 


Westinghouse ElectricCorporation 

3 Gateway Center YA | 
Р.О. Вох 2278 : 
Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

В. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

P.O. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


ELECTRIC COMFORT SYSTEMS 


Westinghouse Electric Corporation 
3 Gateway Center 
P.O. Box 2278 


Pittsburgh, Pennsylvania 15230 
(4197) 255 31800 


Агспітесхига Nepresentative 

В. |. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

P.O. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


ELECTRICAL STANDBY ENGINE/GENERAT( 


Ring Power Corporation 
P.O, Box 537 

1600 Talleyrand Avenue 
Jacksonville, Florida 32201 
(904) 353-4881 


Architectural Representative 
John Colburn 

Ring Power Corporation 
P.O. Box 537 

1600 Talleyrand Avenue 
Jacksonville, Florida 32201 
(904) 353-4881 


INDOOR LIGHTING FIXTURES 


Sterner Lighting 
Winsted, Minnesota 55395 
(612) 485-2141 


Architectural Representatives 
John Hartman 

P.O, Box 7586 

4642 Westfield Road 
Jacksonville, Florida 32210 
(904) 388-2841 


Joe Woodnik 

P.O. Box 1475 
Miami, Florida 33138 
(305) 751-0937 


Ed Avedon 

1066 N.E. 85th Street 
Miami, Florida 33138 
(305) 759-9033 


Les Hartman 

P.O. Box 20535 

Suite 164 

Orlando, Florida 32814 
(305) 841-7546 


Dick Fernandez 

3528 5th Avenue, North 
P.O. Box 10381 . 

St. Petersburg, Florida 33733 
(813) 898-6429 


Westinghouse Electric Corporation 
3 Gateway Center 

P.O. Box 2278 

Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

R. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

Р.О. Box: 52397 — 


Miami, Florida 33152 
(30541414 &AK1 


ELECTRICAL 


TDOOR LIGHTING FIXTURES 


Sterner Lighting 
Winsted, Minnesota 55395 
(612) 485-2141 


Architectural Representatives 


4642 Westfield Road 
Jacksonville, Florida 32210 
(904) 388-2841 


Joe Woodnik 

P.O. Box 1475 
Miami, Florida 33138 
(305) 751-0937 


Ed Avedon 

1066 М.Е. 85th Street 
Miami, Florida 33138 
(305) 759-9033 


Les Hartman 

P.O. Box 20535 

Suite 164 

Orlando, Florida 32814 
(305) 841-7546 


Dick Fernandez 

3528 5th Avenue, North 

P.O, Box 10381 

St. Petersburg, Florida 33733 
(813) 898-6429 


Westinghouse Electric Corporation 
3 Gateway Center 

P.O. Box 2278 

Pittsburgh, Pennsylvania 15230 
(412) 255-3800 


Architectural Representative 

R. J. Zucker 

Corporate Construction Representative 
Westinghouse Electric Corporation 
3550 N.W. 33rd Street 

P.O. Box 52397 

Miami, Florida 33152 

(305) 634-5461 


SIC SYSTEMS, CENTRAL 


| Muzak 

3165 McCrory Place 
Suite 130 

Orlando, Florida 32803 
(305) 241-4441 


Architectural Representative 
Al Schell 

3165 McCrory Place 

Suite 130 

Orlando, Florida 32803 
(305) 241-4441 


Distributor 

Florida Music Network, Inc. 
3165 McCrory Place 

Suite 130 

Orlando, Florida 32803 
(305) 241-4441 


UNIFORM SYSTEM 


FOR CONSTRUCTION SPECIFICATIONS & DATA FILING 


UNIFORM SYSTEM 
DEVELOPMENT 


The Uniform System has been de- 
veloped in response to pressing 
needs for better and more rapid 
classification of technical data. Cur- 
rent technology has created these 
needs by introducing new mate- 
rials and techniques at a rate that 
threatens to outstrip our ability to 
assimilate essential new informa- 
tion and to correlate it with the old. 


Previous data filing systems, 
through obsolescence, complexity, 
and inflexibility, have been unable 
to adapt to an expanding body of 
knowledge. In recent years, the 
research/storage/retrieval/applica- 
tion relationships existing between 
technology and specifications have 
led many to suggest the creation 
of a data filing system based on 
specifications. 


The American Institute of Archi- 
tects recognized that its Stand- 
ard Filing System, in general use 
throughout the building industry 
since 1920, was obsolete, and in 


January 1962 invited the Construc- 
tion Specifications Institute to join 
with it in sponsoring a construction 
industry meeting to develop a more 
broadly based system. The first 
Conference on Uniform Indexing 
Systems was held under joint spon- 
sorship in October 1962 to discuss 
development of a filing system for 
building product data based on 
specifications, a concept later en- 
larged to embrace a specification 
outline and a contractors' cost 
accounting guide as well. 


The organizations that have helped 
develop and now endorse the Uni- 
form System are 


American Institute of Architects 

American Society of Landscape 
Architects 

Associated General Contractors 
of America, Inc. 

Construction Specifications 
Institute 

Council of Mechanical Specialty 
Contracting Industries, Inc. 


National Society ot Professional 
Engineers 
Producers’ Council, Inc. 


In devising this Uniform System, 
the endorsing organizations have 
realized that a data filing system 
must be flexible enough to accept 
changes in technology readily, yet 
sufficiently systematic to establish 
logical guidance for both user and 
producer in their classification and 
identification of technical litera- 
ture. By providing an approach to 
data classification designed to re- 
main highly consistent for many 
years to come, the Uniform System 
will help producers and publishers 
get a maximum return on their in- 
vestment of time, effort, and money 
in product literature. The endors- 
ing organizations, however, recog- 
nize a need for broader flexibility 
in applying the Specification Out- 
line part of the System. While the 
Filing System applies in theory to 
all construction work collectively, 
the Specification Outline applies in 
practice to only one project at a 
time. Conformity to the System is 
recommended in the interest of 
ultimate consistency, but no man- 
date is implied for any individual 
to limit his application of the Speci- 
fication Outline to its literal detail. 
Divergent trade practices alone 
make an inflexible adherence to 
the Outline impossible. The pro- 
fessional must remain free to serve 
his client as he sees best. 


The Uniform System is therefore a 
statement of both principle and 
mechanics to encourage closer 
communication and understanding 
among three of the dominant 
forces in the construction industry: 
manufacturer, designer/ specifier, 
builder. Unless significant steps are 
taken to bridge inconsistencies, 
particularly in our regional differ- 
ences, the industry will remain 
chaotic. 


HE SPECIFICATION OUTLINE 


[he Specification Outline is based 
»n two premises: 

1) Related units of work called 
'Sections" are grouped under 
road generic headings known as 
'Divisions" and 

2) Divisions are constant in se- 
juence, few in number, and short 
n name. It must be emphasized 


that "Divisions" do not reflect units 
of work but rather relationships of 
units of work. The units are the 
"Sections". 


The Uniform System accepts the 
principle that only the Divisions 
are immutable and fixed. It sug- 
gests, however, that in the interest 
of consistency, certain common 
denominator Sections deserve to 
be used in very nearly the same 
context. These are the units of work 
that are found in the typical job 
situation. These are called BROAD- 
SCOPE Sections and are printed en- 
tirely in capital letters. The System 
recommends the inclusion of these 
titles, with the wording and in the 
sequence proposed, whenever the 
project requires their use. The 
Narrowscope Section titles (initial 
caps only) are less typical Sections. 


The Broadscope Section may in- 
clude anything implied by the Nar- 
rowscope Sections in the group 
immediately following. The Nar- 
rowscope Section, however, may 
be sufficiently important in a par- 
ticular project to supplant com- 
pletely the Broadscope Section, for 
example, "Demolition" in lieu of 
"CLEARING OF SITE". In any case, 
each Section title, whether Broad- 
scope or Narrowscope, is capable 
of standing alone as an independ- 
ent Section title. The selection is 
determined by the need of the 
project. 


THE FILING SYSTEM 


The Uniform System provides for 
product literature and related ma- 
terial to be filed numerically under 
one of the sixteen Divisions. Each 
is composed of certain generic sub- 
divisions corresponding generally 
with Section titles appearing in 
Part One, the Specification Outline. 


The concept provides several ad- 
vantages. First, the user will be 
able to relate the Filing System 
readily to the Specification Outline 
since both are based on the funda- 
mental Division Concept. Second, 
with a basic structure consisting 
of only sixteen Divisions, Division 
numbers and names are soon 
memorized through the repetitions 
of normal use. Third, the Division 
title and number remain constant, 
giving stability to the System. 
Fourth, most of the generic and 
subgeneric classifications within 
the Divisions are already familiar 


to the construction industry. Fifth, 
manufacturers are assured of con- 
sistent classification of their prod- 
uct, since the proper classification 
for preprinting on their product 
literature will be assigned by a 
central agency staffed for that pur- 
pose. The manufacturer is also 
assured that those who wish to 
locate a particular product among 
the filed material will be using the 
same system used when catalogs 
were premarked. 


USING THE FILING SYSTEM 


When a building product catalog 
or other literature arrives preclassi- 
fied and premarked, the Uniform 
System designation permits a file 
clerk without technical knowledge 
to file it correctly and rapidly. The 
only policy decision which must 
be made is whether the literature 
is to be kept or not. An architect 
Or engineer may review a stack of 
catalogs, pull out those that do not 
pertain to his practice, and hand 
the rest to the file clerk with in- 
structions to file the new material. 
Classification beyond the Section 
heading level may, sometimes, be 
unnecessary. Where further sub- 
division is required it may be done 
by alphabetical arrangement of 
subheadings, alphabetical arrange- 
ment by manufacturer’s name, 
separation of products locally 
represented from the others, or 
any other system convenient to 
the users needs. The important 
consideration is that filing classi- 
cation and designation be constant 
but not so restrictive that the user 
cannot make the minute adjust- 
ments he may desire. 

It should be noted that the logo- 
type with large numeral indicating 
one of the sixteen Divisions, a 
heading title and horizontal line 
to the right, and publishing source 
and date to the left are parts of 
the identification symbol that are 
always present. The name of manu- 
facturer or publisher is shown in 
the same type-face used for head- 
ing and subheading, with initial 
letters in upper case, or in other 
distinctive form normally used. 
The upper part of the right hand 
fraction is always capitalized and 
designates the generic group or 
section. The lower part of the frac- 
tion is always in lower case and 
is used when further subdivision 
of the generic group or section is 
desired. 


Project Manual Concept 


BY JAMES C. HEMPHILL, JR., FAIA 


Reprinted with permission from AIA JOURNAL November 1965 © 1966 The American Institute of Architects 


The АГА Committees on Specifi- 
cations, on Office Procedures and 
on Documents Review have for 30 
months worked jointly on a program 
to clarify the relationship and index- 
ing of all the documents prepared by 
the architect for detailing, specifying, 
bidding and constructing a project. 
This program, initiated by the Com- 
mittee on Specifications in connection 
with its work on the Uniform System 
for Construction Specifications and 
Data Filing, produced the Project 
Manual Concept. 


The AIA Board adopted this con- 
cept in September 1964, instructing 
the various committees within the 
Commission on Professional Practice 
to proceed with the detailing of con- 
sequent changes required of all AIA 
office practice documents. These sub- 
sequent changes will, when adopted, 
result in a September 1966 or 1967 
Edition of affected documents. 


The Project Manual Concept is, in 
its simplest terms, a reorganization 
and renaming of that familiar book of 
bidding forms and contract docu- 
ments usually labeled “Specifications” 
which, along with the drawings, are 
the documentary basis for all con- 
struction projects. 


This book of "Specifications" con- 
tains a great deal more than its name 
implies. It normally includes the bid- 
ding documents, i.e., invitation, in- 
structions, sample bid and bond and 
agreement forms, general and supple- 
mentary conditions, and information 
on alternates and unit prices, in addi- 
tion to the specifications describing 
the materials and performance ex- 
pected by the application of construc- 
tion methods. The book may even 
contain a schedule of the drawings 
pertaining to the project. The book is 
indeed a manual of project bidding 
requirements and contract documents. 


The materials included in the Proj- 
ect Manual fall into two general 
categories: 1) those describing the re- 
quirements for bidding and 2) those 
that become part of the contract 
documents upon the signing of the 
construction contract. Within each of 
these two categories all of the familiar 
instructions, forms, etc., are organized 
as outlined here. 


Outline of Contents of Project Manual 


TITLE PAGE 
TABLE OF CONTENTS 
ADDENDA (if bound in Project Manual) 


1.0 BIDDING REQUIREMENTS 
These bidding requirements are 
bound into the Project Manual with 
the Contract Documents for the con- 
venience of the bidders. 
1.1 Invitation to Bid or Advertisement 
* Exact title of project and its 
location 
Name of owner 
Person to receive bids 
Place for receipt of bids 
Time for receipt of bids 
Type of bid opening 
Short description of project, 
scope and type of construction 
Type of contract 
Place for examining bidding 
documents 
Place for 
documents 
Time bidding documents ауа!!- 
able 
Procedure for obtaining bidding 
documents 
Statement of what bonds will be 
specified 
Statement on time of comple- 
tion and liquidated damages 
Instruction to Bidders 
Qualifications of bidders 
Clarification of bidder's ques- 
tions 
Addendum 
Bid Guarantee requirements (Bid 
Bond) 
Procedure for execution of bids 
Procedure for submission of bids 
Procedure for withdrawal or 
modifications of bids 
Procedure for openimg of bids 
Conditions for rejection of bids 
Procedure for award of contract 
Return of Bidding Documents 
Other instructions to bidders 
1.3 Sample Forms 
* Bid 
* Bid Bond 
* Power-of-Attorney 
* Bidder's Qualification Question- 
naire 


obtaining bidding 


The Committee on Specifications is 
proceeding with initial drafts of an 
Invitation to Bid and Advertisement, 
Instructions to Bidders, Bid Form and 
"how to prepare" commentary. As 
these studies continue, they will be re- 
viewed with other committees under 
the Commission. 


* Performance & Payment Bonds 
* Non-Collusion Affidavit 

* Certificate of Insurance 

* Other sample forms 


2.0 CONTRACT DOCUMENTS 
2.1 Agreement 


2.2 Conditions of The Contract 


2.21 General Conditions 

* AIA Document A201 

2.2.2 Supplementary Conditions 
* Examination of site 

Labor standards 

Wages and hours 

Insurance requirements 

Unit prices, predetermined 
Payment to the contractor 
Time of completion 

Partial occupancy 

Bonus and penalty clause 
Liquidated damages 
Guarantees and affidavits 
Type of contract (single or sepa- 
rate) 

* Substitution of materials 

* Other conditions as required 


Schedule of Drawings 


Specifications 


1 General Requirements 
Summary of the work 
Schedules and reports 
Samples and shop drawings 
Temporary facilities 
Cleaning up 
Project closeout 
Allowances 

* Alternates 

Site work 

Concrete 

Masonry 

Metal 

Carpentry 

Weather Protection 
Doors & Windows 
Finishes 

Specialties 
Equipment 
Furnishings 

Special Construction 
Conveying Systems 
Mechanical 
Electrical 


Meanwhile, each of these other 
committees is preparing new and re- 
vised documents that respond to and 
support the Project Manual Concept. 

For a more detailed discussion of 
the Project Manual, see AIA Archi- 
tect's Handbook of Professional Prac- 
tice, Chapter 14, 1966 Edition. 


FLORIDA ASSOCIATION OF THE 
AMERICAN INSTITUTE OF ARCHITECTS 
Suite 210, 1000 Ponce de Leon Bivd., 

Coral Gables, Florida, 33134 (305) 444-5761 


THE MOSAIC TILE COMPANY 
MOSAIC OF FLORIDA 


Five Florida Service Centers — Strategically Located 
Showrooms — Warehouses 


Design and Technical Services 


Making Available to Florida the World’s Most Famous Name Products 


GLAZED AND UNGLAZED CERAMIC AND MOSAIC TILE 


Mosaic 

Stylon 

Crown 

Miami Mosaics 


GLAZED AND UNGLAZED QUARRY TILE 
Carlyle 
Ducale 
Edilgres 

GLAZED AND UNGLAZED TERRA-COTTA 


Interpace: Terra Floor, Terra Walls, Terra Grande 
Structural and Veneering 
Cermat: Hand crafted Glazed and Unglazed Quarries 
Gail: Custom Designed Glazed and Unglazed Structural 
and Decorative Tile 


GRANITES 
Cold Springs Granite Corp. 


MARBLE 


Domestic and Imported Specification and Stock Fabrications 


Head Office — 6454 М.Е. 4th Avenue, Miami, Florida 33138 
Phone: (305) 751-7551 


Walter G. Earnest, Vice President — Architectural Specialties Division 
Allen Kern, Architectural Representative 


Ft. Lauderdale—204 S.W. 21st Terrace 33312 Tampa—308 North Newport Avenue 33605 
Phone (305) 583-3132 Phone (813) 253-5314 
Joseph Pisano, Branch Manager Bill Henriquez, Branch Manager 
Orlando—1616 Sligh Boulevard, 32806 Jacksonville—1 241 Haines Street 32206 
Phone (305) 241-2573 Рһопе (904) 354-6825 
Dale Brackett, М.Р. Sales Steve Perez, Branch Manager 


James McGuirt, Customer Representative 
Richard Lee, Warehouse Manager 
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architectural 


woodwork 
institute 


Members of AWI National & 
Florida State Chapter 


ATLANTIC MILLWORK, INC. 
7636 М. Е. 4TH COURT 
MIAMI 

JOHN MCDONALD 

305 / 785-6763 


BLUMER & STANTON, INC. 
5112 GEORGIA AVENUE 
WEST PALM BEACH 
CHARLES C. BLUMER 

305 / 585-2525 


CENTRAL MILLWORK COMPANY 
838 ORANGE AVENUE 

WINTER PARK 

W. 1. ANDERSON 

305 / 644-2462 


CUSTOM CABINETS & MILLWORK, INC. 


P. O. BOX 908 
ALACHUA 
HARVEY HALBROOK 


DAYTONA BEACH MILLWORKS 
P. О. BOX 1710 

DAYTONA BEACH 

GEORGE H. DIRLAM 


JENNINGS & JENNINGS, INC. 
1032 WILFRED DRIVE 
ORLANDO 

JACK GERRARD 

305 / 425-9961 


PALM BEACH WOODWORK COMPANY 
BOO 23RD STREET 

P. O. BOX 8276 

WEST PALM BEACH 

CHARLES V. PIKE 

305 / 833-4503 


GEORGE W. PEACE & CO. 
20 N. W. 34TH STREET 
MIAMI 

GEORGE M. PEACE 


RIVERVIEW MILLWORKS, INC. 
9157 LEM TURNER ROAD 
JACKSONVILLE 

O. D. BREWER 

904 / 764-9571 


FREDERICK SCHILL & CO., INC. 
125 N. E. 5TH STREET 
POMPANO BEACH 

HILMAR SCHILL 


SUMMERLIN BROTHERS, INC. 
405 LOOMIS AVENUE 

P. O. DRAWER 2200 
DAYTONA BEACH 

L. W. SUMMERLIN III 

904 / 252-0581 


SUPERIOR MILLWORK COMPANY 
501 E. 27TH STREET 

P. O. BOX 3321 

JACKSONVILLE 

в; J) POLLY, JR. (JIM) 

904 / 355-5676 


TRI-CITY WOOD WORKS 

Р. О. BOX 12565 

LAKE PARK 

М. Е. REED (PRES.) (BILL) 


TROTTER MFG. COMPANY, INC. 
636 E. 21st STREET 

P. O. BOX 3081 
JACKSONVILLE 

DARREL G. KOGER 

904 / 355-7569 


WALKER BROTHERS MILLWORKS, INC. 


HIGHWAY 50, P. O. BOX 1093 
WINTER PARK 

IRVING P. WALKER 

305 / 656-2430 


WOODWORKING UNLIMITED 
4561 М.Е. 5TH TERRACE 
FORT LAUDERDALE 

С. KENNETH VITALE 

305 / 565-0512 


The Architectural Woodwork Institute is a non- 
profit organization representing the special wood- 
work manufacturers and suppliers of both the 
United States and Canada. The Institute is com- 
mitted to elevation of industry standards . . . to 
continuing research into new and better materials 
and methods . . . and to publication of technical 
data helpful to architects and specification writers 
in the design and use of architectural woodwork. 


Our primary goal is to continually upgrade the 
quality of our product. The industry is constantly 
striving to fill the requirements for architectural 
woodwork, as set forth by your designs, to a pre- 
dictable, uniform standard that can be met by any 
producer operating under the AWI banner. This 
cannot be done without a definitive specification, 
properly enforced, for all who supply this product. 


"Quality Standards Illustrated," a manual endorsed 
by AWI, can be used as a basis for specifying your 
requirements. The Institute is currently conducting 
an educational program for both architects and 
AWI members to acquaint them with this manual 
and all aspects of this standard and its application 
to local conditions and practices. 


The Florida Chapter of AWI, through its local 
membership, invites you to utilize the Institute's 
technological capabilities and educational program. 
We earnestly solicit your cooperation and participa- 
tion in the further development of our product in 
order that it may better fill your requirements. Our 
members welcome the opportunity to assist you 
with your designs and specifications. 


Members of Florida State Chapter Only 


ADAMS BUILDING MATERIALS, INC. 


1801 7TH STREET, S. W. 
WINTER PARK 
FRANK KINTNER, SUPT. 


AVERA MANUFACTURING COMPANY 
4625 LENOX AVENUE 

P. O. BOX 6216 

JACKSONVILLE 

LESTER AVERA 

904 / 388-6588 


BUTLER MILLWORK 
3701 MILLER AVENUE 
WEST PALM BEACH 
JACK DICKERSON 
305 / 655-3533 
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DAN CARTER COMPANY 

1801 SOUTH MONROE STREET 

P. O. BOX 288 

TALLAHASSEE 

TED FOLMAR, V.P. & GEN. MANAGER 
904 / 222-8745 


HARVARD MILLWORKS, INC. 
562 KING STREET 
JACKSONVILLE 

G. C. HARVARD 

904 / 387-5508 


CENTRAL BUILDERS SUPPLY OF TAMPA, 
INC. 


5109 рам AVENUE 
TAMP 
813 / @72- 8670 


4/Governmental Affairs 


How to Communicate with Legislators 


Here are three simple recommenda- 
tions for effective communication 
with your Legislator: 


(1) KNOW YOUR LEGISLATOR: 
If you don’t, it is your own fault be- 
cause your Legislator is about the 
easiest public servant to meet. Don’t 
feel that your contact with your Leg- 
islator is an imposition on him. As 
long as he hears from his constitu- 
ency, he knows he is on the right 
“wave length." Не respects your 
straightforward communication and 
he never tires of hearing from you 
when you can contribute to the wel- 
fare of the State. He wants to know 
you and your problem even more than 
you want to know him because after 
all he realizes he is your voice in the 
capitol and he is very much influ- 
enced Бу vour suggestions. 


(2) KNOW YOUR SUBJECT: 
Every day your Legislator receives 
dozens of letters and he has little or 
no staff to answer these letters. Only 
1 letter in 25 is from a constituent 
who knows his subject. Every day 
your Legislator may receive dozens of 
telegrams urging his vote for ог 
against a certain bill. At best the 
telegram is brief and does not pro- 
vide enough information about you 
or the bill. 


The most effective correspondence 
with your Legislator is to talk with 
him personally and if this is not pos- 
sible, write him a letter on your 


business letterhead. Base this com- 
munication on what you know from 
your own personal experience. Pro- 
vide your Legislator with facts and 
figures. Be complete but also be brief. 


(3) KNOW THE PROCEDURE 
TO FOLLOW: Your Legislator is a 
busy man who must attend to the 
business of earning a living for his 
family in addition to serving you and 
your neighbors in the Legislature. His 
time is precious. While personal con- 
tact is by far the most effective way 
to communicate with him, be pre- 
pared to get your message across in a 
minimum period of time. Remember, 
numerous other people are anxious 
to speak with him. 


During the session, your Legislator 
either is attending committee meet- 
ings or is on the floor where legisla- 
tion is being considered. Only in the 
evening does he usually get a chance 
to read letters and telegrams. ‘Time is 
precious here also. 


If your Legislator is not a member of 
the committee concerned with a spe- 
cific bill, you should request that he 
discuss the legislation with the mem- 
bers of the pertinent committee. 
Write to your Legislator when the 
bill is pending in committee. Don’t 
wait until it is on the floor. If your 
Legislator pleases you with his vote 
on any issue, write and tell him so. 
Once in a great while he gets a letter 
of thanks, and he is very likely to 
remember it when he does. 


HOW TO ADDRESS ELECTED 
OFFICIALS: 


The President of the United States 
Washington, D. С. 
Dear Mr. President: 


Senator 
The Capitol (during sessions ) 
Tallahassee, Florida 32304 


Dear Senator 


The Honorable 
House of Representatives (during sessions ) 
The Capitol 

Tallahassee, Florida 32304 


Dear Mr. 
The Honorable Claude R. Kirk 
Governor of Florida 
Tallahassee, Florida 32304 
Dear Governor: 
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The Florida Senate 


Askew, Reubin O’D. 
Pensacola, 250 Professional Building 
Bafalis, L. A. “Skip” 

Palm Beach, Box 1031 

Barron, Dempsey J. 
Panama City, Box 1638 

Barrow, William Dean 
Crestview, Box 486 

Beaufort, C. William 
Jacksonville, Box 2221 

Bell, John W. “Jack” 

Ft. Lauderdale, 100 S.E. 6th St. 
Bishop, W. E. 

Lake City, Box 367 

Boyd, Wilbur H. 

Palmetto, 726 8th Ave. 
Broxson, John R. 

Gulf Breeze, Box 160 

Chiles, Lawton M., Jr. 
Lakeland, Box 2555 

Daniel, C. Welborn 
Clermont, 755 Oak Drive 

Deeb, Richard J. 

St. Petersburg, 5750 7th Ave., No. 
de la Parte, Louis, Jr. 
Tampa, 725 E. Kennedy Blvd. 
Ducker, John L. 

Orlando, 205 E. Jackson St. 
Fincher, Richard УУ. “Dick” 
Miami, 1740 N.E. 2nd Ave. 
Friday, Elmer O., Jr. 

Ft. Myers, Dr. X 

Gong, Edmond J. 

Miami, 1617 DuPont Bldg. 
Gunter, W. О. “Bill” 
Orlando, Box 14001 
Haverfield, Robert M. 
Miami, 1117 City National Bank Building 
Henderson, Warren S. 
Venice, Box 1358 

Hollahan, George L., Jr. 
South Miami, 7211 S.W. 62nd Ave. 
Horne, Mallory E. 
Tallahassee, Box 1140 


Johnson, Elizabeth J. “Beth” 
Cocoa Beach, Box 1016 


Karl, Frederick B. 
Daytona Beach, 501 N. Grandview Ave. 


Knopke, Ray C. 

Tampa, 4207 E. Lake Ave. 

Lane, David C. 

Ft. Lauderdale, 500 S.E. 17th St. 
McClain, Joseph A., Jr. 
Tampa, 615 Marine Bank Bldg. 
Mathews, John E., Jr. “Jack” 


Jacksonville, 

1530 Ameircan Heritage Life Bldg. 
Myers, Keneth M. 

Miami, 1150 S.W. Ist St. 

Ott, T. Truett 

Tampa, 101 E. Kennedy Blvd. 
Plante, Kenneth A. 

Oviedo, Route 1 

Pope, Verle A. 

St. Augustine, Box 519 

Poston, Ralph R. 

Miami, 3103 N.W. 20th St. 
Reuter, C. $. “Cliff” 
Sharpes, Box 162 

Saunders, Bob 

Gainesville, Box 849 

Sayler, Henry B. 

St. Petersburg, 333 31st St., No. 
Scarborough, Don 
Jacksonville, 404 W. Monroe St. 
Shevin, Robert L. 

Miami, 346 Seybold Bldg. 

Slade, Tom 

Jacksonville, 656 Beach Blvd. 
Stolzenburg, Chester W. "Chet" 
Ft. Lauderdale, Box 10276 WMB 
Stone, Richard B. “Dick” 
Miami, 25 УУ. Flagler St. 
Thomas, Jerry 

Riviera Beach, Box 9788 

Trask, Alan 

Fort Meade, Rt. 2, Box 196 
Weber, Charles H. "Chuck" 
Ft. Lauderdale, 2408 N.E. 26th Ave. 
Weissenborn, Lee 

Miami, 311 Biscayne Blvd. 
Williams, J. H. “Jim” 
Ocala, Box 146 

Wilson, Harold S. 
Clearwater, 460 Ponce de Leon Blvd. 
Young, С. W. "Bill" 
Seminole, 7880 Ridge Rd. 
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The 


Alvarez, Ted 

Jacksonville, 13937 Duval Rd. 
Andrews, William C. 
Gainesville, Box 1036 

Arnold, Lynwood 

Jacksonville, Box 5062 

Baker, Maxine E. 

Miami, 1782 Opechee Dr. 
Bassett, E. Pope 

Maitland, Box 656 
Baumgartner, George 

North Miami, 1570 N.E. 143rd St. 
Bevis, William Н. “Bill” 

Ft. Meade, 16 N. Cleveland Ave. 
Bird, Richard A. 

Ft. Lauderdale, 433 E. Las Olas 
Blackburn, R. Ed, Jr. 
Tampa, Box 10595 

Bothwell, Cecil L., Jr. 
Orlando, 5 So. Magnolia Ave. 
Brannen, Bob 

Lakeland, Box 2457 

Brantley, Lew 

Jacksonville, 422 Copeland St. 
Caldwell, George L. 

Ft. Lauderdale, 1369 S.E. 14th St. 
Chapman, Joe 

Panama City, 412 Magnolia Ave. 
Clark, David C. 

West Palm Beach, Box 262 

Clark, Dick 

Coral Gables, 45 Giralda Ave. 
Clark, John R 

Lakeland, 3118 E. Henderson Circle 
Conway, William R. 

Ormond Beach, 734 John Anderson Dr. 
Crabtree, Granville H., Jr. 
Sarasota, 2046 Main St. 

Craig, А. Н. "Gus" 

St. Augustine, Dr. 99 

Crider, John 

Jacksonville, 2024 Hendricks Ave. 
Culbreath, John R. 
Brooksville, Rt. 4, Box 70 
D'Alemberte, Talbot "Sandy" 
Miami, 1400 First National Bank Bldg. 
Danahy, Paul W., Jr. 

'Tampa, 812 First National ank Bldg. 
Davis, Charles E., Jr. 

Vero Beach, Box 3051, Sta. 1 
Dixon, R. Earl 

Jacksonville, Dr. F 

Dubbin, Murray H. 

Miami, 514 DuPont Plaza Center 
Earle, Lewis S. 

Maitland, 630 S. Lake Sybelia Dr. 
Elmore, Henton D 

Crestview, Box 1986 
Featherstone, Harold G. 
South Miami, 7211 S.W. 62nd Ave. 


Florida House 


Firestone, George 

Miami, 2424 S. Dixie Highway 
Fleece, William H 

St. Petersburg, Dr. 1 

Fortune, Edmond M. 
Pace, Box 1050 

Fulford, Bill 

Orlando, Box 1226 

Gallen, Tom 

Bradenton, 701 11th St., West 
Gautier, Jeff D. 

Miami, 800 Concord Bldg. 
Gibson, William L. 
Orlando, 1432 Knollwood Circle 
Gillespie, William М. 
New Smyrna Beach, Вох 580 
Glisson, James A. 

Eustin, 27 E. Pinehurst 
Gorman, William D. 
Winter Park, 533 Balmoral Rd. 
Graham, D. Robert 
Miami Lakes, 14045 N.W. 67th Ave. 
Grizzle, Mary R. 
Clearwater, 505 Coachman Bldg. 
Gustafson, Joel K. 


Ft. Lauderdale, 307 International Bldg. 


Harris, Marshall S. 
Miami, 101 Е. Flagler St. 
Hartnett, Robert C. 
Coral Gables, Box 1766 
Heath, Donald E. 
Nokomis, Box 246 

Hector, Robert C. 
Miami, 3445 N.W. 7th St. 
Hess, Roy L. 

Pensacola, 619 New Warrington Rd. 
Hodes, Richard S. 
Tampa, 116 Ladoga Ave. 
Holloway, Vernon C. 
Miami, 6444 N.E. 4th Ave. 
James, William G. 
Delray Beach, 136 Coconut Rd. 
Jordan, John W. 

West Palm Beach, Box 1603 
Kershaw, Joe Lang 
Miami, 2539 N.W .46th St. 
King, Charles J. 


Ft. Lauderdale, 3041 E. Commercial Blvd. 


Lancaster, Howell 

Trenton, Вох 66 

Lewis, Gerald 

Miami, 602 Concord Bldg. 
Lindsey, David L. 

Orlando, Box 1419 

MacKay, Kenneth H., Jr. 
Ocala, Box 1668 

Martinez, Elvin L. 

Tampa, Box 4311 

Martinez, Joseph M., Jr. 
Hollywood, 2632 Hollywood Blvd. 


of Representatives 


Matthews, Carey 

Miami Beach, 40 W. Rivo Alto Dr. 
McNulty, Clifford A. 
Melbourne, Box 247 

Melvin, J. G. "Jerry" 

Ft. Walton Beach, Dr. 1366 
Middlemas, John Robert 
Panama City, Box 166 

Miers, Miley 

Tallahassee, 1213 Miccosukee Rd. 
Mixson, Wayne 

Marianna, Box 942 

Moudry, Raymond J. 

West Palm Beach, 1314 Harvey Bldg. 
Murphy, Jack 

Clearwater, Box 4239 

Nease, J. Wertz 

Jacksonville, 4H Richardson Bldg. 
Nergard, Charles “Chuck” 
Ft. Pierce, 405 Abeto Lane 
Nichols, Don 

Jacksonville, 320 E. Adams St. 
Ogden, Carl 

Jacksonville, 6565 Beach Blvd. 
Pettigrew, Richard A. 
Miami, 607 Ainsley Bldg. 
Poorbaugh, Jack M. 
Boynton Beach, 706 S.W. 27th Ave. 
Powell, William E. 
Indialantic, 2140 Todd Lane 
Pratt, Jerome 

Palmetto, Box 67 

Prominsky, Henry J. 


Pompano Beach, 1201 E. Atlantic Blvd. 


Randell, Ted 

Fort Myers, Box 1668 

Redman, James L. 

Plant City, Dr. TT 

Reed, Donald H., Jr. 

Boca Raton, 614 N.W. 12th Terrace 
Reedy, W. Н. “ВИ” 
Leesburg, Box 48 

Reeves, Jim 

Pensacola, 98 E. Garden St. 
Register, William M., Jr. 
Tampa, Box 3239 

Renick, Richard R. 

Miami, 13440 S.W. 80th Ave. 
Roberts, William G. 

Key West, 513 Southard St. 
Robinson, А. S. “Jim” 

St. Petersburg, 1600 Park St., No. 
Rowell, E. C. 

Wildwood, Box 191 

Rude, Arthur H. 

Ft. Lauderdale, 630 М.Е. 14th Ave. 
Ryals, John L. 

Brandon, 623 S. Sylvan Dr. 
Sackett, Walter W., Jr. 
Miami, 2500 Coral Way 


Savage, John J. 
St. Petersburg, Box 8063 
Schultz, Fred 


Jacksonville, 


Suite 3B, Schultz Bldg., 118 W. Adams St. 


Sessums, Terrell 

Tampa, 925 First Federal Bldg. 
Shaw, Eugene F. “Gene” 
Starke, Box 1086 

Singleton, Carl A. 

Coral Gables, 350 Andalusia Ave. 
Smith, Ken 

Perry, 210 Cypress Rd. 
Spicola, Guy W. 

Tampa, 725 E. Kennedy Blvd. 
Stafford, Don H. 

Largo, Box 865 

Stevens, Т. A. “Tommy” 
Tampa, Box 17346 

Sweeny, James H., Jr. 
DeLand, Box 970 

Tillman, Jim K. 

Sarasota, Rt. 2, Box 355 
Tillman, Richard J. 

Cocoa Beach, Box 398 
Tobiassen, Tom 

Pensacola, 811 Woodbine Dr. 
Tucker, Donald L. 
Tallahassee, Box 2434 
Turlington, Ralph D. 
Gainesville, 117 N.E. 16th Ave. 
Tyre, Ralph С. 

Lake City, Box 608 

Tyrrell, Gordon W. 
Pensacola, Box 5608 

Walker, James Lorenzo 
Naples, Box 475 

Ward, C. Lavon 

Ft. Lauderdale, 18 Castle Harbor Isle 
Ware, John T. 

St. Petersburg, 2090 9th St., No. 
West, Roger 

Jacksonville, 1106 Gary St. 
Westberry, Harry 
Jacksonville, Box 1620 
Whitson, Ed S., Jr. 
Clearwater, 305 S. Garden Ave. 
Whitworth, Lew 

Miami, 1451 Brickell Ave. 
Wilson, Roger H. 

St. Petersburg, 17 37th St., So. 
Wolfson, Louis 

Miami, Box 2440 

Wood, Leonard V. 
Altamonte Springs, 312 Park Place 
Woodward, К. D., Jr. “Bob” 
Quincy, Box 267 

Yancey, Quillian S. 
Lakeland, 208 S. Tennessee Ave. 
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TRAFLA INC. 
Building Supply Distributor 


KROMOTEX 


Seemless Flooring 


Hard, Tough, Durable 

Acid & Alkali Proof 
Permanent Adhesion 

Low Cost Maintenance 
Non-Combustible 

Applicable To Any Type Floor 
Impact & Abrasion Resistant 
Unlimited Color Combinations 


BETONITE 


( Liquistone) 


is acrylic-silicone heavy-build breathing 
and water repellant exterior masonry 
coating. Its unique chemical 
composition makes BETONITE 
(Liquistone) totally weather immune 
and unaffected by temperature 
fluctuations. 


ARCHITECTURAL 
SPECIFICATIONS 


Substrate to be coated shall be =... 


sound, hard, cured, non-dusting, THE NEW CITY HALL т Toronto, Ont., а world- 
uniformly smooth, free from holes, renowned architectural masterpiece, designed by 


| ffl d'un Viljo Revell of Finland, implemented our exterior 
grease, оп, tar, efflorescence and a protective coating for the exposed concrete walls of 


matter which may prevent permanent their 20 and 27 storey towers, and the mammoth, 
5 à domed Council Chamber. Architect: John B. Parkin 

adhesion of the coating. ^ Assoc. of Toronto. 

Report to the general contractor 

in writing defects and unsatisfactory 
conditions. Commencement of work 
shall imply acceptance of sub-surface 
and conditions. 


OFFICE 
SHOWROOM 
WAREHOUSE 


8785 S.W. 129 Terrace 
Miami, Florida 


Phone (305) 221-9530 b. ja А 
THE WORLD-FAMOUS Guggenheim Museum, New York, has 
choser our functional and decorative coatings to highlight its 
Call or write for Catalogue exterior. 
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State of Florida 
Organizational Chart of the Executive Branch 


ELECTORATE: 


BOARD OF 
ADMINISTRATION 
Gov., Treas., 
and Compt. 


pis. 


COMMISSIONER 
ОР 
AGRICULTURE 


DEPARTMENT 
OF AGRICULTURE 
AND CONSUMER 
SERVICES 


COMPTROLLER 


DEPARTMENT 
OF BANKING 
AND FINANCE 


DEPARTMENT 
OF BUSINESS 
REGULATION 


DEPARTMENT 
OF 
TRANSPORTATION 


INDICATES ADVISORY OR LIMITED AUTHORITY 


SECRETARY 
OF 
STATE 


DEPARTMENT 
OF 
STATE 


DEPARTMENT 
OF 
COMMERCE 


DEPARTMENT OF AIR 
AND WATER 
POLLUTION CONTROL 


GOVERNOR 


DEPARTMENT 
OF 
CITRUS 


ATTORNEY 
GENERAL 


DEPARTMENT 
OF 
LEGAL AFFAIRS 


DEPARTMENT 
OF 
COMMUNITY AFFAIRS 


DEPARTMENT OF 
PROFESSIONAL AND 
OCCUPATIONAL 
REGULATION 


TREASURER 


DEPARTMENT 
OF 
INSURANCE 


DEPARTMENT 
OF HEALTH AND 


REHABILITATIVE 


SERVICES 


DEPARTMENT 
OF 


ADMINISTRATION 


COMMISSIONER 
OF 
EDUCATION 


DEPARTMENT 
OF 
EDUCATION 


BD. OF EXAMINERS 
FOR PROBATION 
AND PAROLE 
COMMISSION 


GOVERNOR 
AND 
CABINET 


DEPARTMENT 
OF 
LAW ENFORCEMENT 


DEPARTMENT 
OF 
GENERAL SERVICES 


PEPARI МЯН 
NATURAL RESOURCES 


DEPARTMENT OF 
HIGHWAY SAFETY 
AND 
MOTOR VEHICLES 


DEPARTMENT 
OF 
REVENUE 


BOARD OF TRUSTEES 
OF THE INTERNAL 
IMPROVEMENT 
TRUST FUND 


PARDONS 


PROBATION 
AND 
PAROLE COMMISSION 
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Florida Cements 


FOR THE FLORIDA CONCRETE 
AND PRODUCTS INDUSTRY 


ena 
КАЖ 
53 : 


2 


52 
AS 


AXAT 


Independent ready- 

mixed concrete and 

concrete products pro- 

ducers have plants lo- 
cated in cities and towns throughout the 
state. These local businesses contribute 
millions of dollars annually to Florida’s 
economy through plant investments, 
payrolls, taxes, operating expenditures 
and material purchases. 


Florida Portland Cement, with plants 
in Tampa and Miami, is proud to be part 
of this industry by manufacturing for 
its use uniformly high quality Florida 
Cements and Trinity White Cements. 

Support your Florida industries. 
Money spent on Florida-made products 
helps keep Florida’s economy growing 
and benefits the state, your community 
and you! 


SPECIFY AND USE FLORIDA CEMENTS, MANUFACTURED IN FLORIDA FOR OVER 40 YEARS 


GP 
J CC 


FLORIDA PORTLAND CEMENT 


Division of 


General Portland Cement Company 


PLANTS AND OFFICES IN TAMPA AND MIAMI 


5/Office Practice 


Florida Mechanics’ Lien Law 


731.01  Definitions.—As used in part I of this chapter: 


(1) Contract means an agreement for improving real 
property, written or unwritten, express or implied, and 
includes extras or change orders herein defined. 


(2) Contractor means a person other than a materialman 
or laborer who enters into a contract with the owner of 
real property for improving it, or who takes over from a 
contractor as above defined the entire remaining work 
under such contract. 


(3) Contract price means the amount agreed upon by the 
contracting parties for performing all labor and services 
and furnishing all materials covered by their conrtact and 
shall be increased or diminished, as the case may be, by 
the price of any extras or change orders as herein defined, 
or by any amounts attributable to altered specifications, 
defects in workmanship or materials or any other breaches 
of the contract; provided, that no penalty or liquidated 
damages between the owner and a contractor shall dimin- 
ish the contract price as to any other lienor. If no price is 
agreed upon by the contracting parties this term shall 
mean the value of all labor, services or materials covered 
by their contract, with any increases and diminutions, as 
above provided. 


(4) Direct contract means a contract as herein defined 
between the owner and any other person. 


(5) Extras or change orders means labor, services or ma- 
terials for improving real property authorized by the owner 
and added to or deleted from labor, services or materials 
covered by a previous contract between the same parties. 


(6) Furnish materials means supply materials which are 
incorporated in the improvement including normal wast- 
age in construction operations; or specially fabricated ma- 
terials for incorporation in the improvement; or supply 
materials used for the constructon and not remaining in 
the improvement, subject to diminution by the salvage 
value of such materials; and includes supplying tools, appli- 
ances or machinery used on the particular improvement to 
the extent of the reasonable rental value for the period of 
actual use (not determinable by the contract for rental 
unless the owner is a party thereto), but does not include 
supplying hand tools. The delivery of materials to the site 
of the improvement shall be prima facie evidence of in- 
corporation of such materials in the improvement. 


(7) Improve means build, erect, place, make, alter, re- 
move, repair or demolish any improvement over, upon, 
connected with, or beneath the surface of any land or 
other real property, or excavate any land, or furnish ma- 
terials for any of such purposes, or perform any labor or 
services upon such improvement; or perform any labor or 
services or furnish any materials in grading, seeding, sod- 
ding, or planting for landscaping purposes, or in equip- 
ping any such improvement with fixtures or permanent 
apparatus. 


(8) Improvement means any building, structure, con- 
struction, demolition, excavation, landscaping or any part 
thereof existing, built, erected, placed, made or done on 
land or other real property for its permanent benefit. 


(9) Laborer means any person other than an architect, 
landscape architect, engineer, land surveyor and the like 
who, under properly authorized contract, personally per- 
forms on the site of the improvement labor or services 
for improving real property and does not furnish ma- 
terials or labor service of others. 


(10) Lienor means any person having a lien or pros- 
pective lien upon real property by virtue of this chapter 
and includes his successor in interest. 


(11) Materialman means any person who furnishes ma- 
terials under contract to the owner, contractor or sub- 
contractor on the site of the improvement or for direct 
delivery to the site of the improvement or for specially 
fabricated materials off the site of the improvement for 
the particular improvement, and who performs no labor 
in the installation thereof. 


(12) Owner means the owner of any legal or equitable 
interest in real property, which interest can be reached 
and sold by any legal process, who enters into a contract 
for the improvement of such real property. 


(13) Perform or furnish when used in connection with 
the words labor or services or materials means performance 
or furnishing by the lienor or by another for him. 


(14) Real property means the land that is improved and 
the improvements thereon, including fixtures, except any 
such property owned by the state, county, any munici- 
pality, school board, or governmental agency, commission 
or political subdivision. 


(15) Site of the improvement means the real property 
which is being improved and on which labor or services 
are performed or materials furnished in furtherance of the 
operations of improving such real property. In cases of 
removal, without demolition and under contract, of an 
improvement from one lot, parcel or tract of land to 
another, this term means the real property to which the 
improvement is removed. 


(16) Subcontractor means a person other than a material- 
man or laborer who enters into a contract with a con- 
tractor for the performance of any part of such contrac- 
tor's contract. 


(17) Subsubcontractor means a person other than a ma- 
terialman or laborer who enters into a contract with a 
subcontractor for the performance of any part of such 
subcontractor’s contract. 


Continued on Page 85 >> 
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PARDON МЕ BUT THEY WELL, DON'T ТЕТ. 
TELL ME THAT YOURE MY BAD PRESS ` 
LOOKING FORA HEAT- WELL, YES...BUT — MISLEAD YOU... 
ING CONSULTANT.. ... 7% IM AFRAID NOT WERE REALLY 
i EXACTLY YOUR = QUITE EFFI- 

Лу, TYPE... CIENT AT IT 


50 SORRY, 
OLD CHAP.. 


4 | 

1. 2. g AS 
WE JUST FIGURE OUR As үүр... МО OFFENSE, OF COURSE... 
MODERN HEATING IN- 7N DONT. — WE JUST NEED AFUEL WITH BUT. SIR! 
STALLATIONS NEED A ya) NO SMELLY FUMES, 22 
MORE SOPHISTICATED (d ; NO MESSY STORAGE 9 
FUEL THAN FIRE AND Y TANKS, NO FAILING 

BRIMSTONE... TO REORDER, NO 


х — BOGGED-DOWN ОЕ В | 
y LIVERIES, NO ОЙ 
LY INVENTORIES, 

ЕТС, ETC... аи 


© 


РЕВ 

ТН | | 

BE THE DEVIL TO PAY IF D NET 
WE SHOULD POLLUTE TH BUT SIR... WHO'S CHECKED 


AIR WITH STINKING SUL- | CHI 
FUR SMOKE AND SMOG, PLEASE!! О c alus 


IVE BEEN TRYING 


АРЕ 


WEVE BEEN US: 
ING THE STUFF 


HATS WHAT THE H___ 
N 


Natural gas is in plentiful supply in virtually all areas of Florida. 
For details on natural gas service, contact your local natural gas utility or 
Secretary, Florida Natural Gas Association, P. O. Box 44, Winter Park, Florida, 
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Continued 


Lien Law, 


(18) Commencement of the improvement means the 
time of filing for record of the notice of commencement 
provided in §713.13. 


(19) Lienors giving notice means any lienor, except a 
contractor, who has duly served a notice to owner as 
provided in §713.06(2). 


(20) Notice by lienor means the notice to owner served 


as provided in §713.06(2). 


(21) Notice of commencement means the notice ге- 
corded as provided in §713.13 and the giving of notice 
shall be effective upon the filing in the clerk’s office. 


(22) Claim of lien means the claim recorded as provided 
in §713.08. 


(23) Clerk’s office means the office of the clerk of the 
circuit court of the county in which the real property is 
located. 


(24) Post or posting means placing the document refer- 
red to on the site of the improvement in a conspicuous 
place on the front of said site and such document shall 
be protected from the weather. 


713.02 Types of lienors and exemptions.— 


(1) Persons performing the services described in §713.03 
shall have rights to a lien on real property as provided in 
that section. 


(2) Persons performing services or furnishing materials 
for subdivision improvements as described in 8713.04 
shall have rights to a lien on real property as provided in 
that section. 


(3) Persons who are in privity with an owner and who 
perform labor or services or furnish materials constituting 
an improvement or part thereof shall have rights to a lien 
on real property as provided in 8713.05. 


(5) Any improvement to an existing improvement for 
which the contract price is five hundred dollars or less 
and which is completed within six months from actual 
commencement thercof shall be exempt from all other 
provisions of part I of this chapter except the provisions 


of $713.05. 


(6) In any direct contract the owner may require the 
contractor to furnish a payment bond as provided in 
8713.23 and upon receipt of such bond the owner shall 
be exempt from the other provisions of parts I and II of 
this chapter and of chapter 85, but this does not exempt 
the owner from the lien of the contractor who furnishes 
the bond. The owner may post said bond or a copy 
thereof. 


713.03 Liens for professional services.— 


(1) Any person who performs services as architect, land- 
scape architect, engineer or land surveyor, subject to 
compliance with and the limitations imposed by part I 
of this chapter, shall have lien on the real property im- 
proved for any money that shall be owing to him for his 
services in preparing plans, specifications or drawings used 
in connection with improving the real property or for his 
services in supervising any portion of the work of improv- 
ing the real property, rendered in accordance with his 
contract and with the direct contract. 


(2) Any architect, landscape architect, engineer or land 


survcyor who has a direct contract and who in the practice 
of his profession shall perform services, by himself or 
others, in connection with a specific parcel of real ргор- 
erty and subject to said compliances and limitations, shall 
have a lien upon such real property for the monev owing 
to him for his professional services, rcgardless of whether 
such real property is actually improved. 


(3) No liens under this section shall be acquired until a 
claim of lien is recorded. No lienor under this section 
shall be required to serve a notice to owner as provided 


in $713.06(2). 


713.04 Subdivision improvements. — Any lienor who, 
regardless of whether in privity, performs services or fur- 
nishes material to real property for the purpose of making 
it suitable as the site for the construction of an improve- 
ment or improvements shall be entitled to a lien on the 
real property for any money that shall be owing to him 
for his services or materials. The work of making real 
property suitable as the site of an improvement shall in- 
clude but shall not be limited to the grading, leveling, 
excavating and filling of land (including the furnishing 
of fill soil), the grading and paving of streets, curbs and 
sidewalks, the construction of ditches and other area 
drainage facilities, and the laying of pipes and conduits 
for water, gas, electric, sewage and drainage purposcs, and 
construction of canals and shall also include the altering, 
repairing and redoing of all said things. When such serv- 
ices or materials are placed on land dedicated to the public 
use and are furnished under contract with the owner of 
the abutting land, the cost of such services and materials, 
if unpaid, may be the basis for a lien upon said abutting 
land. When such services or materials are placed on such 
land under contract with the owner of such land who sub- 
sequently dedicates portions of such lands to public use, 
the person furnishing the services or materials placed upon 
the dedicated land shall be entitled to a lien upon the 
land abutting the dedicated land for the unpaid cost of 
the services and materials placed upon the dedeicated 
land, or in the case of improvements which serve or 
benefit real property which is divided by such improve- 
ments, to a lien upon each abutting portion for the equit- 
able portion of the full amount due and owing. If the 
portion of the cost to be borne by each parcel of the land 
subject to the same lien is not specified in the contract 
it shall be prorated equitably among the parcels served or 
benefited. No lien under this section shall be acquired 
until a claim of lien is recorded. 


713.05 Liens of persons т privity.—4A materialman or 
laborer, either of whom is in privity with the owner, or a 
contractor who complies with the provisions of part I of 
this chapter and is subject to the limitations thereof, shall 
have a lien on the real property improved for any money 
that shall be owing to him for labor, services, materials 
or other items required by or furnished in accordance with 
the direct contract. No lien under this section shall be 
acquired until a claim of lien is recorded. A lienor who, 
as a subcontractor, laborer or materialman not in privity 
with the owner, commences to furnish labor, services or 
material to such an improvement and who thereafter 
becomes in privity with the owner shall have such a lien 
for any money that shall be owing to him for such labor, 
services or materials furnished after he becomes in privity 
with the owner; provided, such a lienor may record one 
claim of lien to cover his work done both in privity with 
the owner and not in privity with the owner. No lienor 
under this section shall be required to serve a notice to 
owner as provided in §713.06(2). A contractor may claim 

Continued >>> 
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Lien Law, 


a lien for any labor, services or materials furnished by 
another licnor for which he is obligated to pay such 
licnor regardless of the right of such lienor to claim a lien 
but if such Пепог claims a valid lien, the contractor shall 
not recover the amount of the contractor's claim of lien 
may be reduced accordingly by court order. 


Continued 


713.06 Liens of persons not т privity; proper pay- 
ments.— 


(1) A materialman or laborer, either of whom is not in 
privity with the owner, or a subcontractor who complies 
with the provisions of part I of this chapter and is subject 
to the limitations thereof, shall have a lien on the real 
property improved for any money that shall be owing to 
him for labor, services or materials furnished in accordance 
with his contract and with the direct contract. The total 
amount of all liens allowed under part I of this chapter 
for furnishing labor, services or material covered by any 
certain direct contract shall not excecd the amount of the 
contract price fixed by said direct contract except as pro- 
vided in subsection (3) of this section. 


(2) (a) АП lienors under this section, except laborers, 
as a prerequisite to perfecting a lien under this chapter 
and recording a claim of lien, shall be required to serve а 
notice on the owner setting forth the lienors name and 
address, a description sufficient for identification of the 
real property, and the nature of the services or materials 
furnished or to be furnished. This notice must be served 
before commencing or not later than forty-five days from 
commencing to furnish his services or materials but in any 
cvent before the date of furnishing the affidavit under 
subsection (3) (4)1., of this section, or abandonment, 
whichever shall occur first. The serving of this notice shall 
not dispense with recording the claim of lien. This notice 
shall not be dcemed to constitute a lien, cloud or encum- 
brance on said real property nor actual nor constructive 
notice of any of the same. 


(b) If the owner, in his notice of commencement, shall 
have designated a person in addition to himself to receive 
a copy of such lienor’s notice, as provided in $713. 
13(1)(g), the lienor shall mail a copy of his notice to the 
person so designated. Failure by the lienor to mail such 
copy, however, shall not invalidate an otherwise valid lien. 


(c) The notice may be in substantially the following 
form: 


NOTICE TO OWNER 


(owner's name and address) 


The undersigned hercby informs you that he has furnished 
or is furnishing services or materials as follows: 00 
(general description of services or materials) 
for the improvement of the real property identified as 
(property description) 
under an order given Dy. oe ke ао Ne ioe 
Florida law prescribes the serving of this notice and rc- 
stricts your right to make payments under your contract 

in accordance with 8713.06, Florida Statutes. 
Copies to 
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(3) The owner may make proper payments on the direct 
contract as to lienors under this section, in the following 
manner: 


(a) ‘The owner shall not pay any money on account of a 
direct contract prior to recording of the notice provided 
in §713.13, and any amount so paid shall be held im- 
properly paid. 


(b) The owner at any time after recording the notice 
provided in §713.13, may pay to any laborers the whole 
or any part of the amounts that shall then be due and 
payable to them respectively for labor or services per- 
formed by them and covered by the direct contract, and 
shall deduct the same from the balance due the contractor 
under a direct contract. 


(c) When any payment becomes due to the contractor 
on the direct contract, except the final payment: 


1. The owner shall pay or cause to be paid, within the 
limitations imposed by subparagraph 2. the sum then due 
to each lienor giving notice prior to the time of said pay- 
ment. The owner may require (and in such event, the 
contractor shall furnish as a prerequisite to requiring pay- 
ment to himself) an affidavit as prescribed in paragraph 
(d)1. of this subsection, on any payment made or to be 
made on a direct contract; provided, the furnishing of any 
such affidavit shall not relieve the owner of his responsi- 
bility to pay or cause to be paid all lienors giving notice 
as aforesaid. Except laborers, the owner shall be under no 
obligation to any lienor from whom he has not received 
a notice at the time of making any such payment. 


2. When the payment due is insufficient to pay all bills of 
licnors giving notice, the owner shall prorate the amount 
then due under the direct contract among the lienors 
filing notices pro rata in the manner prescribed in sub- 
section (4) of this section. Lienors receiving money shall 
execute partial releases as provided in 8713.20(2) ), to the 
extent of the payment received. 


3. [f any affidavit permitted hereunder recites any out- 
standing bills for labor, services or materials, the owner 
may pay such bills in full direct to the person or firm to 
whom they are due if the balance due on the direct 
contract at the time the affidavit is given is sufficient to 
pay such bills and shall deduct the amounts so paid from 
the balance of payment due the contractor. 


4. No person furnishing labor or material or both who is 
required to serve a notice under subsection (2) (a) of this 
section and who did not serve such notice and whose time 
for such service has expired shall be paid because he is 
listed in an affidavit furnished by the contractor under 
this subsection until all lienors giving notice and lienors 
listed in such affidavit whose time for serving such notice 
has not expired have been paid in full. If there is a 
balance due the contractor after all of said lienors have 
been paid in full, any of said persons who failed to serve 
timely notice shall be paid in full or pro rata according 
to the amounts of their claims to the extent of such 
balance due the contractor; provided, this shall not be 
construed to permit any claim or demand whatsoever by 
sald persons failing to serve timely notice against the 
Owner. 


(d) When the final payment under a direct contract 
becomes due the contractor: 


1. The contractor shall give the owncr an affidavit stating, 
if that be the fact, that all lienors have been paid in full 
or, if the fact be otherwise, showing the name of cach 
lienor who has not been paid in full and the amount due 
or to become due cach for labor, services or materials 
furnished. The contractor shall have no lien or right of 
action against the owner for labor, services or materials 
furnished under the direct contract while in default by 
reason of not giving the owner such affidavit. The con- 
tractor shall execute such affidavit and deliver it to the 
owner at least five days before instituting suit as а ргс- 
requisite to the institution of any suit to enforce his lien 
under this chapter. 


2. If the contractor’s affidavit required in this subsection 
recites any outstanding bills for labor, services or materials 
the owner may, after giving the contractor at least ten 
days’ written notice, pay such bills in full direct to the 
person or firm to whom they are due, if the balance due 
on a direct contract at the time the affidavit is given is 
sufficient to pay them and lienors giving notice, and shall 
deduct the amounts so paid from the balance due the 
contractor. Lienors listed in said affidavit not giving notice 
may be paid nevertheless. 


3. If the balance due is not sufficient to pay in full all 
lienors listed in the affidavit given by the contractor at 
that time and other lienors giving notice, the owner shall 
pay no money to anyone until such time as the contractor 
has furnished him with the difference; provided, that if 
the contractor fails to furnish the difference within ten 
days from delivery of the affidavit or notice from the 
owner to the contractor to furnish the affidavit, the owner 
shall determine the amount due each lienor and shall 
disburse to them the amounts due from him on a direct 
contract in accordance with the procedure established by 
subsection (4) of this section. 


4. The owner shall have the right to rely on the con- 
tractor's affidavit given under this subparagraph in making 
the final payment unless there are lienors giving notice 
who are not listed in said affidavit. Ш there are lienors 
giving notice who are not so listed, the owner may pay 
said licnors and any persons listed in said affidavit and 
shall thereupon be discharged of any further responsibility 
under thc direct contract except for any balance which 
may be due to the contractor. 


5. The owncr shall retain the last payment due under a 
contract or ten percent of the original contract price, 
whichever is larger, which shall not be disbursed until the 
contractor’s affidavit under paragraph (d)l. of this sub- 
section has been delivered to the owner. 


6. When final payment has become due to the contractor 
and the owner fails to withhold as required by paragraph 
(d)5. of this subsection, the property improved shall be 
subject to the full amount of all valid liens of which the 
owner has notice at the time the contractor furnishes his 
affidavit. 


(e) If the improvement is abandoned before completion, 
the owner shall determine the amount due each lienor 
giving notice and shall pay the same in full or prorate in 
the same manner as provided in subsection (4) of this 
section. 


(f) No contractor shall have any right to require the 
owner to pay any money to him under a direct contract 


if such moncy cannot be properly paid by the owner to the 
contractor in accordance with this section. 


(g) Except with written consent of the contractor, before 
paying any moncy dircctly to any licnor except the con- 
tractor or any laborer, the owncr shall give the contractor 
at least ten days’ written notice of his intention to pay 
each lienor. 


(h) When the owner has properly retained all sums 
required in this section to be retained but has otherwise 
made improper payments, the owncr’s real property shall 
be held liable to all laborers, subcontractors and material- 
men complying with this chaptcr only to the extent of 
such retentions and such improper payments, notwith- 
standing the provisions of this subsection. Any money 
paid by the owner on a direct contract, the payment of 
which is proved to have caused no detriment to any 
certain lienor, shall be held to have been properly paid 
as to such lienor, and if any of such money shall be held 
not properly paid as to any other lienors, the entire benefit 
of its being held not properly paid as to them shall go to 
such lienors. 


(4) (a) In determining the amounts for which liens 
between lienors claiming undcr a direct contract shall be 
paid by the owner or allowed by the court within the total 
amount fixed by the direct contract and under the pro- 
visions of this section, the owner or court shall pay ог 
allow such liens in the following order: 


1. Liens of all laborers. 


2. Liens of all persons other than the contractor. 


+ 


3. Lien of the contractor. 


(b) Should the total amount for which liens under such 
direct contract may be allowed be less than the total 
amount of liens under such contract in all classes above 
mentioned, all liens in a class shall be allowed for their 
full amounts before any liens shall be allowed to any 
subsequent class. Should the amount applicable to the 
liens of any single class be insufficient to permit all liens 
within that class to be allowed for their full amounts, each 
lien shall be allowed for its pro rata share of the total 
amount applicable to liens of that class; but if the same 
labor, services, or materials shall be covered by liens of 
more than one class, such labor, services, or materials shall 
be allowed only in the earliest class by which they shall 
be covered; and also if the same labor, services, or ma- 
terials shall be covered by liens of two or more lienors of 
the same class, such labor, services or materials shall be 
allowed only in the lien of the lienor farthest removed 
from the contractor. This section shall not be construed 


to affect the priority of liens derived under separate direct 
contracts. 


713.07 Priority of liens — 


(1) Liens under $8713.03 and 713.04 shall attach at the 
time of recordation of the claim of lien and shall take 
priority as of that time. 


(2) Liens under $$713.05 and 713.06 shall attach and 
take priority as of the time of recordation of the notice 
of commencement, but in the event a notice of com- 
mencement is not filed, then such licns shall attach and 
take priority as of the time the claim of lien is recorded. 
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INFINITE ACCESS FLOOR SYSTEMS 
SUPPLIED AND INSTALLED 


FOR COMPUTER ROOMS, HOSPITALS, LABORATORIES, OFFICES, TV STUDIOS, ETC. 


FOR COMPUTER ROOMS, HOSPITALS, LABORA- 
TORIES, OFFICES, TV STUDIOS, ETC. Basic sup- 
porting member for raised flooring systems by Mac 
Donald Computer Supplies Co., is a new universal 
pedestal available in any elevation required, with 
threaded post that permits infinite adjustment. De- 


sign features unique thumbscrew that locks nut in 


places without tools and positively prevents acci- 
dental changes in elevation. Panels are 24" steel 
modules with a minimum yield strength of 50,000 
psi and tensile strength of 70,000 psi. АП panels 
have edge vinyl trim and are available in tile, high- 
pressure laminate, or carpeted surfaces. Efficient 
engineering and installation services are provided 
by Mac Donald Computer Supplies Company. 


CLEAN ROOMS 


Typical Installation 


AIR SUPPLY DUCT 


WEBER STANDARD 
FLOOR PANELS 


CLEAN ROOM COMPONENTS include Filter-Flo 
Diffusers which are completely self-contained and 
factory-sealed. They become an integral part of the 
ceiling and filter air right at the point of entry. 
Sealed Light Fixtures minimize glare and provide 
even, controlled illumination. Lamps тау Бе 
changed in minutes due to the design. Ceiling 


Panels are so constructed that they afford a tight 


ADJUSTO-FLO 
FLOOR PANELS 


OBSERVATION WINDOW 


contamination seal between room and ceiling. 
Honeycomb steel floor panels are interchangeable 
with standard 24” square raised floor panels de- 
scribed above permitting the return air to pass 
through the raised flooring into the “Return Air 
Plenum’’— See illustration above. These perforated 
panels have the same, or even more strength than 


standard panels. 


CALL: 757-1091... FoR CONSULTATION AND QUOTATIONS WITHOUT OBLIGATION 


A DIVISION OF THE 
MERCHANDISING EQUIPMENT GROUP 


MacDonald Computer Supplies Co.| WW EBER OF WALTER KIDDE & COMPANY, INC. 


P.O. BOX 68-501 MIAMI, FLORIDA 33168 
88 / THE FLORIDA ARCHITECT / October 1969 


SHOWCASE & FIXTURE COMPANY 
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(3) АП such liens shall have priority over any conveyance, 
encumbrance or demand not recorded against the real 
property prior to the time such lien attached as provided 
herein, but any conveyance, encumbrance or demand re- 
corded prior to the time such lien attaches and any pro- 
ceeds thereof, regardless of when disbursed, shall have 
priority over such liens. 


(4) If construction ссаѕсѕ before completion and the 
owner desires to recommence construction, he may pay 
all lienors in full or pro rata in accordance with $713.- 
06(4), prior to recommencement in which event all liens 
for the recommenced construction shall take priority from 
such recommencement; or the owner may record an affi- 
davit in the clerk's office stating his intention to recom- 
mence construction and that all lienors giving notice have 
bcen paid in full except those listed therein as not having 
been so paid in which event thirty days after such record- 
ing, the rights of anv person acquiring any interest, lien 
or encumbrance on said property or of any lienor on the 
recommenced construction shall be paramount to any 
lien on the prior construction unless such prior lienor 
rccords a claim of lien within said thirty day period. A 
copy of said affidavit shall be served on each lienor named 
therein. Before recommencing, the owner shall record and 
post a notice of commencement for the recommended 
construction, as providd in $713.13. 


713.08 Claim of lien.— 

(1) For the purpose of perfecting his lien under part I of 
this chapter every lienor, including laborers and persons in 
privity, shall record a claim of lien which shall state: 


(a) The name of thc lienor and the address where notices 
or process under part I of this chapter may be served on 
the lienor. 


(b) The name of the person with whom the licnor 
contracted or by whom he was employed. 


(c) The labor, services or materials furnished and the 
contract price or value thereof. Materials specially fabri- 
cated at a place other than the site of the improvement 
for incorporation in the improvement but not so incorpo- 
rated and the contract price or value thercof shall be 
separately stated in the claim of lien. 


(d) A description of the real property sufficient for 
identification. 


(e) The name of the owner. 


(f) The time when the first and the last item of labor 
or service or matcrials was furnished. 


(g) The amount unpaid the lienor for such labor or 
services or materials. 


(h) If the lien is claimed by a person not in privity with 
the owner, the date and method of service of the notice 
to owner. 


(2) The claim of lien shall be signed and verified on 
personal oath by the lienor, his agent or attorney ас- 
quainted with the facts stated therein. 


(3) Such claim of lien shall be sufficient if it is in sub- 
stantially the following form: 


CLAIM OF LIEN 


State Gf Е ele 

County of о севан, 

Before me, the undersigned authority, personnaly ap- 
peared з de зз ‚ who, being duly sworn, 
says that he is (the lienor herein) (the (agent) (attorney) 
of the lienor herein ЭЭР aaa esee ) whose 
[ОСЕННЕЕ , and that in pursuance 
of a contract with nuns ence ‚ Їїспог fur- 


nished labor, services or materials consisting of E 
MEER on the following dcscribed real property in 
OPE E County Florida: owned by... 
"ET D of a total value of $ s 


of which there remains unpaid S... and Lg 
nished the first of the same оп BD ead, to 
and the last of the same оп... ‚ 19 . апа 


(if the lien is claimed by one not in privity with the 
owner) that the lienor served his notice to owner on 


чы M Lp A UM Не 
Sworn to and subscribed before me this .................. day 
"Е IS ИРА , 19.. 


Notary Public 


My commission expires: 


(4) (a) The ommissions of any of the foregoing details 
or errors in such claim of lien shall not, within the dis- 
cretion of the trial court, prevent the enforcement of such 
lien as against one who has not been adversely affected 
by such omission or error. 


(b) Any claim of lien recorded as provided in part I of 
this chapter may be amended at any time during the 
period allowed for recording such claim of lien, provided, 
that such amendment shall not cause any person to suffer 
any detriment by having acted in good faith in reliance 
upon such claim of lien as originally recorded. Any amend- 
ment of the claim of lien shall be recorded in the same 
manner as is provided for recording the original claim of 
lien. 


(c) Failure to serve any claim of lien in the manner pro- 
vided in §713.18, within ten days after recording shall 
render the claim of lien voidable to the extent that such 
failure or delay is shown to have been prejudicial to any 
person entitled to rely thereon. 


(5) The claim of lien may be recorded at any time during 
the progress of the work or thereafter but not later than 
ninety days after the final furnishing of the labor or serv- 
ices or materials by the lienor; provided if the original 
contractor defaults or the contract is terminated under 
$713.07(4), no claim for a lien attaching prior to such 
default shall be recorded after ninety days from the date 
of such default or ninety days after the final performance 
of labor or services or furnishings of materials, whichever 
occurs first. ‘The claim of lien shall be recorded in the 
clerk’s office. If such real property is situated in two or 
more counties the claim of lien shall be recorded in the 
clerk’s office in each of such counties. The recording of 
the claim of lien shall be constructive notice to all persons 
of the contents and effect of such claim. The validity of 
the lien and the right to record a claim therefor shall not 
be affected by the insolvency, bankruptcy or death of the 
owner before the claim of lien 15 recorded. 

713.09 When single claim of lien sufficient.— 


(1) А lienor shall be required to record only one claim 
of lien covering his entire demand against such real 
property where the amount demanded is for labor or 
services or materials furnished for more than one improve- 
ment on a single lot, parcel, or tract of land, or for a single 

Continued >>> 


89 


ARCHITECTS & ENGINEERS SUPPLIES 


Before you buy check with 


— FAST PICK-UP AND DELIVERY — 
1024 KINGS AVENUE 


Telephone 398-0575 


Lien Law, 


improvement on contiguous or adjacent lots, parcels, or 
tracts of land, or for more than one improvement to be 
operated as a single plant but located on separate lots, 
parcels, or tracts of land, or for more than one improve- 
ment to be operated as separate units on separate lots, 
parcel or tracts of land but improved in one continuous 
building operation, such as, but not limitcd to, a housing 
or multiple unit dwelling project, or a multiple separate 
unit development, and made or to be made in cach case 
under the same direct contract. The claim of lien shall 
then be applicable to such lots, parcels or tracts of land 
and the improvements thereon included therein but not 
previously released in writing, and proof of delivery of 
materials at the order of the purchaser to any of such lots, 
parcels or tracts of land shall be prima facic sufficient to 
support a lien on any or all of such lots, parcels or tracts 
of land so improved. 


Continued 


(2) In the event the project consists of six or more im- 
provements or onc improvement costing more than fifty 
thousand dollars, and delivery is to a place, other than the 
site of improvement, designated by the purchaser, such 
as, but not limited to, a warehouse concentration point, 
cutting or fabricating plant, of matcrials ordered by the 
purchaser to be used on one or more of such improve- 
ments, there shall be served upon the owner а notice, 
signed and acknowledged by both the seller and purchaser, 
substantially as follows: 


NOTICE OF DELIVERY 


Notice is hereby given that materials having a value of 
Drak Ree Cae re have been delivered by the undersigned 
vendor го te ы мызык. А MM ыыы {ырыл : 
(purchaser) (address of delivery) 
said materials to be used for construction of improvements 
upon the folowing described property situated іп 
Ви County, Florida, to wit: 


Purchaser 


The service of said notice shall not create a lien, but shall 
be proof of delivery of the materials referred to in said 
notice sufficient to support a licn therefor on anv or all 
of such lots, parcels or tracts of land described in said 
notice; provided, however, that no lien shall attach to 
any one or more of such lots, parcels or tracts of land 
by lienors subject thereto until compliance with $713.- 
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06(2), when required, and $713.08, and provided further, 
that no lien shall attach to any опе or more of such lots, 
parcels or tracts of land previously relased in writing or 
upon which the improvement has been completed for a 
period of ninety davs. 


713.10 Extent of liens.—Exccept as provided in $713.12, 
liens under part I of this chapter shall extend to, and 
only to, the right, title and interest of the person who 
contracts for the improvement as such right, title and 
interest exists at the commencement of the improvement 
or is thereafter acquired in the real property. When an 
improvement is made by a lessee in accordance with an 
agreement between such lessee and his lessor, liens shall 
extend also to the interest of such lessor. In the absence 
of fraud on the part of the lessor, the interest of the 
lessor shall not be subject to liens for improvements made 
by the lessce when the lease is recorded in the clerk’s 
office and the terms of the lease expressly prohibit such 
liability. 


713.11 Liens for improving land in which the con- 
tracting party has no interest. —When the person con- 
tracting for improving real property has no interest as 
owner in the land, no lien shall attach to the land, except 
as provided in $713.12, but if removal of such improve- 
ment from the land is practicable, the lien of a lienor 
shall attach to the improvement on which he has per- 
formed labor or services or for which he has furnished 
materials. The court, in the enforcement of such lien, 
may order such improvement to be separatelv sold and 
the purchaser may remove it within such reasonable time 
as the court mav fix. The purchase price for such im- 
provement shall be paid into court. The owner of thc 
land upon which the improvement was made may demand 
that the land be restored substantially to its condition 
before the improvement was commenced, in which case 
the court shall order its restoration and the reasonable 
charge therefor shall be first paid out of such purchase 
price and the remainder shall be paid to licnors and other 
encumbrancers in accordance with their respective rights. 


713.12 Liens for improving real property under contract 
with husband or wife on property of the other or of both. 
—When the contract for improving real property is made 
with a husband or wife who is not separated and living 
apart from his or her spouse and the property is owned 
by the other or by both, the spouse who contracts shall 
be deemed to be the agent of the other to the extent of 
subjecting the right, title, or interest of the other in said 
property to liens under part I of this chapter unless such 
other shall, within ten davs after learning of such contract, 


give the contractor and record in the clerk’s office, notice 
of his or her objection thereto. 


713.13 Notice of commencement.— 

(1) An owner or his authorized agent before actually 
commencing to improve any real property, or recom- 
mencing completion of any improvement after default 
or abandonment, whether or not a project has a payment 
bond complying with §712.23, shall record a notice of 
Commencement in the clerk’s office and forthwith post a 
certified copy thereof containing the following informa- 
tion: 


(a) A description sufficient for identification of the real 
property to be improved. The description should include 
the legal description of the property and also should 
include the street address of the property if available or, 
if there is no street address available, such additional 
information as will describe the physical location of the 
teal property to be improved. 


b) A general description of the improvement. 
Ч р 


(с) The name and address of the owner as defined in 
§713.01, his interest in the site of the improvement, and 
the name and address of the fce simple title holder, if 
other than such owner. 


(d) The name and address of the contractor. 


(e) The name and address of the surety on the payment 
bond under $713.23, if any, and the amount of such 
bond. 


(f) The name and address within the state of a person 
other than himself who may be designated by the owner 
as the person upon whom notices or other documents may 
be served under part I of this chapter, and service upon 
the person so designated shall constitute service upon the 
owner. 


(g) The owner, at his option, may designate a person in 
addition to himself to receive a copy of the lienor's notice 
as provided in $713.06(2)(b), and if he does so, the 
name and address of such person shall be included in the 
notice cf commencement. 


(2) If the improvement described in said notice is not 
actually commenced within thirty days after the recording 
thereof, such notice shall be void and of no further effect. 


(3) Neither the recording of a notice of commencement 
nor the posting of a copy thereof shall constitute a lien, 
cloud or encumbrance on real property, nor actual nor 
constructive notice of any of the same. 


(4) This section does not apply to an owner who is 
constructing improvements described in $713.04. 


(5) Unless otherwise provided in the notice of com- 
mencement or a new or amended notice of commence- 
ment, any notice or commencement heretofore or here- 
after recorded shall not be effective as to any person 
acquiring title or any interest in real property from the 
owner or under him after one year from the date of 
recording the notice of commencement. 


713.35 Forms of notice of commencement of construc- 
tion.— 


(1) When an owner of real property upon which im- 


provements are to be made applies (cither in person or by 
an agent) for a building permit, the authority issuing such 
permit shall, when required to do so by ordinance or 
resolution of the governing body, furnish to the applicant 
two or more copies of a form of notice of commence- 
ment conforming with the provisions of $713.13, to- 
gether with a concise printed statement explaining the 
provisions of the Florida mechanics’ lien law, part I of 
this chapter, relating to the recording and to the posting 
of copies of notices of commencement and encouraging 
the owner to record a noticc of commencement and post 
a copy thereof in accordance with the provisions of 


$713.13. 


(2) The several boards of county commissioners, muni- 
cipal councils or other similar bodies may by ordinance 
or resolution establish reasonable fees for furnishing copies 
of the forms and the printed statement in an amount not 
to exceed two dollars to be paid by the applicant for each 
permit in addition to all other costs of the permit; pro- 
vided, however, that no forms or statement need be fur- 
mished nor shall such additional fee be obtained from 
applicants for permits in those cases where the owner of 
a legal or equitable interest (including that of ownership 
of stock of a corporate landowner) of the real property 
to be improved is engaged in the business of construction 
of buildings for sale to others and intends to make the 
improvements authorized by the permit on the property 
and upon completion will offer the improved real prop- 
erty for sale. 


(3) This section shall apply to every municipality and 
county in the state which now or hereafter may have a 
system of issuing building permits for the construction of 
improvements or for the alteration or repair of improve- 
ments on or to real property located within the geographic 
limits of the issuing authority. 


713.14 Application of money to materials account.— 


(1) Any owner, contractor, or subcontractor in making 
any payment under or properly applicable to any contract 
to one with whom he has a running account, or with 
whom he has more than one contract, or to whom he 
is otherwise indebted, shall designate the contract under 
which the payment is made or the items of account to 
which it is to be applied and if he shall fail to do so or 
shall make a false designation he shall be liable to anyone 
suffering a loss in consequence for the amount of such 
loss. 


(2) When a payment for materials is made to a sub- 
contractor, or materialman, such subcontractor or ma- 
terialman shall demand of the person making such pay- 
ment a designation of the account and the items of 
account to which such payment is to apply. In any case 
where a lien is claimed for materials furnished by a sub- 
contractor or materialman, it shall be a defense to such 
claim to prove that a payment made by the owner to the 
contractor for such materials has been paid over to such 
subcontractor or materialman, and to prove also that 
when such payment was received by such subcontractor 
or materialman he did not demand a designation of the 
account and of the items of account to which such pay- 
ment was to be applied for, receiving a designation of its 
application to the account for such materials, he failed to 
apply such payment in accordance therewith; provided 
this subsection shall be deemed to be cumulative to any 
other defenses available to the person paying said ma- 
terialman or subcontractor. 
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713.15 Repossession of materials not used.—lf for any 
reason the completion of an improvement is abandoned 
or though the improvement is completed, materials 
delivered are not used therefor, a person who has delivered 
materials for the improvement which have not been in- 
corporated therein and for which he has not received 
payment may peaceably repossess and remove such ma- 
terials or replevy the same and thereupon he shall have no 
lien on the real property or improvements and no right 
against any persons for the price thereof, but shall have 
the same rights in regard to the materials as if he had 
never parted with their possession. This right to repossess 
and remove or replevy the materials shall not be affected 
by their sale, encumbrance, attachment, or transfer from 
the site of improvement, except that if the materials have 
been so transferred, the right to repossess or replevy them 
shall not be effective as against a purchaser or encum- 
brancer thereof in good faith whose interest therein is 
acquired after such transfer from the site of the improve- 
ment or as against a creditor attaching after such transfer. 
The right of repossession and removal given by this section 
shall extend only to materials whose purchase price does 
not exceed the amount remaining due to the person re- 
possessing but where materials have been partly paid for, 
the person delivering them may repossess them as allowed 
in this section on refunding the part of the purchase 
price which has been paid. 


713.16 Copy of contract and statements of account may 
be demanded.— 

(1) A copy of the contract of a lienor or owner and a 
statement of the amount due or to become due if fixed 
or ascertainable thereon shall be furnished by any party 
thereto, upon written demand of an owner or a lienor 
contracting with or employed by the other party to such 
contract. If the owner or lienor refuses or neglects to 
furnish such copy of the contract or such statement, or 
wilfully and falsely states the amount due or to become 
due if fixed or ascertainable under such contract, any 
person who suffers any detriment thereby shall have a 
cause of action against the person refusing or neglecting 
to furnish the same or wilfully and falsely stating the 
amount due or to become due for his damages sustained 
thereby. The information contained in such copy or state- 
ment furnished pursuant to such written demand shall 
be binding upon the owner or lienor furnishing it unless 
actual notice of any modification is given to the person 
demanding the copy or statement before such person acts 
in good faith in reliance on it. The person demanding 
such documents shall be required to pay for the repro- 
duction thereof and if such person fails or refuses to do so, 
he shall be entitled only to inspect such documents at 
reasonable times and places. 


(2) The owner, at the time any payment is to be made 
by him to the contractor or directly to a lienor, may in 
writing demand of any lienor a written statement under 
oath of his account showing the nature of the labor or 
services performed and to be performed, the materials 
furnished and to be furnished, the amount paid оп ас- 
count to date, the amount due, and the amount to become 
due. Failure or refusal to furnish such statement within 
ten days after such written demand or the furnishing of 
a false or fraudulent statement shall deprive the person so 
failing or refusing to furnish such statement of his lien. 


713.17 Materials not attachable for debts of purchaser. 
—Whenever materials have been furnished to improve 
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real property and payment therefor has not been made or 
waived, such materials shall not be subject to attachment, 
execution, or other legal process to enforce any debt due 
by the purchaser of such materials, except a debt due for 
the purchase price thereof, so long as in good faith the 
same are about to be applied to improve the real property; 
but if the owner has made payment for materials furnished 
and the materialman has not received payment therefor, 
such materials shall not be subject to attachment, execu- 
tion, or other legal process to enforce the debt due for the 
purchase price. 


713.18 Manner of serving notices, etc.— 

(1) Service of notices, claims of lien, affidavits, assign- 
ments and other instruments permitted or required here- 
under, or copies thereof when so permitted or required, 
unless otherwise specifically provided in part I of this 
chapter, shall be made by one of the following methods: 


(a) By serving in the manner provided by law for the 
service of process. 


(b) By actual delivery to the person to be served; or, if a 
partnership, to one of the partners; or, if a corporation, to 
an officer, director, managing agent or business agent 
thereof. 


(c) By mailing the same, postage prepaid, by registered 
or certified mail to the person to be served at his last 
known address and evidence of delivery. 


(d) If none of the foregoing can be accomplished, by 
posting on the premises. 


(2) If the real property is owned by more than one per- 
son, a lienor may serve any notices or other papers under 
part I of this chapter on any one of such owners and this 
shall be deemed notice to all owners. 


713.19 Assignment of lien.—A lien or prospective lien, 
except that of a laborer, may be assigned by the lienor at 
any time before its discharge. The assignment may be 
recorded in the clerk’s office. 


713.20 Waiver or release of liens — 

(1) The acceptance by the lienor of an unsecured note 
for all or any part of the amount of his demand shall not 
constitute a waiver of his lien therefor unless expressly so 
agreed in writing, nor shall it in any way affect the period 
for filing the notice under §713.06-(2), or the claim of 
lien under §713.08. 


(2) Any person other than a laborer may waive his lien 
under this chapter at any time, either before or after fur- 
nishing services or materials. A laborer may waive his lien 
only to the extent of labor theretofore performed. 


(3) Any person may at any time waive, release or satisfy 
any part of his lien under part I of this chapter, either as 
to the amount due for labor performed, or for services or 
materials furnished or to be furnished, or as to any part 
or parcel of the real property. 


713.21 Discharge of lien.—A lien properly perfected 
under this chapter may be discharged by any of the fol- 
lowing methods: 


(1) By entering satisfaction of the lien upon the margin 
of the record thereof in the clerk’s office when not other- 
Continued on Page 97 э» 
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lifetime porcelain kitchens 


The porcelain enamel finish used on Dwyer Kitchens should 
not be confused with baked enamel or other painted 

finishes. This extremely hard, durable surface 15 literally 
"burned into" and not "baked onto” steel. Genuine porcelain 
is the ideal kitchen finish because it won't blister, 

burn or peel. It can't rust, discolor or fade. A non-porous, 


: CLASSIC SPRAY YELLOW 
а: WHITE GREEN 


non-absorbent surface, porcelain is odor free, stainproof, Six colors to complement any decor. Colors other 
scratch and shock resistant. It requires minimum attention— ап Chee ENTE Ae MERA ICE NEN 

ў ' 1 nominal additional charge. Color selectors available 
food spatters and grease wipe clean easily and quickly. on request. 


Series 39 models 


Feature distinctive styling—built 

to rigid institutional standards of 
quality. In less than 3% feet, 

the Series 39 provides gas or electric 
surface cooking units, deep bowl 
sink, and convenient worktop area. 
Large 6 cubic foot refrigerator 

has generous full-height door storage. 


Units are 
81” high 
24%" deep 
G 39 SC 
39” wide 


Series 84 models 


The ultimate in compact kitchen 
design—offer unmatched 
convenience and capacity in a 

7 foot kitchen. Large 10 cubic foot 
refrigerator contains roll-out 
shelves, full-width freezer, crisper 
and full-height door storage. 


E 87 ECR ; 
| Recess model 
87” wide E 


Units are 
G 84 SCR 87" high 
Standard model 247.” deep 


84" wide 


Series 51 models 


Combine dramatic new 


. Series60 models 


illustrated on cover 


Engineered and designed 


styling with full kitchen 
capacity and conven- 
ience. Provide sink, 
work area, 6 cubic foot 
refrigerator, oven and 
storage cabinets. 


G 51 SC Standard model— 
51" wide. Recess model is 
54" wide. Both 87" high x 
24%" deep. 


as complete, fully func- 
tional kitchens. Include 
family size oven, one- 
piece seamless porcelain 
countertop, 6 cubic foot 
refrigerator, deep sink, 
and storage. 


E 60 SC Standard model— 
60" wide. Recess model 
(cover illustration) is 63" 
wide. Both 87" high x24" 
deep. 


Series 69 models 


Complete kitchen facilities 
designed into single compact 
units,—save valuable floor space. 
New 8 cubic foot refrigerator 
with thin-wall urethane 

foam insulation, 

offers roll-out shelves and 
full-height door storage. 


E 72 EC 
Recess model 
72" wide 
Units are 
87” high 
24%" deep 
G 69 SC 
Standard model 
69” wide 


Series 400 models 


Only 48” wide and 22” deep, the 
Dwyer 400 opens at a touch to 
provide convenient facilities for light 
refreshments, snacks or meals. 
Include 4 cubic foot refrigerator 
with freezer, electric surface cooking 
units, deep sink, storage cabinet 
and roll-out cutlery drawer. Key 
locks entire unit. Bodies are 
furniture enamel in distinctive 

sand or ebony colors. 
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LIEN LAW Continued from Page 92 


wise prohibited by law. This satisfaction shall be signed 
by the lienor, his agent or attorney and attested by said 
clerk. Any person who executes a claim of lien shall have 
authority to execute a satisfaction in the absence of actual 
notice of lack of authority to any person relying on the 
same. 


(2) By the satisfaction of the lienor, duly acknowledged 
and recorded in the clerk’s office. Any person who exe- 
cutes a claim of lien shall have authority to execute a 
satisfaction in the absence of actual notice of lack of 
authority to any person relying on the same. 


(3) By failure to begin an action to enforce the lien 
within the time prescribed in part I of this chapter. 


(4) By an order of the circuit court of the county where 
the property is located, as provided in this subsection. 
Upon filing a complaint therefor by any interested party 
the clerk shall issue a summons to the lienor to show 
cause within twenty days why his lien should not be 
enforced by action or vacated and canceled of record. 
Upon failure of the lienor to show cause why his lien 
should not be enforced or his failure to commence such 
action before the return date of the summons the court 
shall forthwith order cancellation of the lien. 


(5) By recording in the clerk’s office the original or a 
certified copy of a judgment or decree of a court of a 
competent jurisdiction showing a final determination of 
the action. 


713.22 Duration of lien — 

(1) No lien provided by part I of this chapter shall con- 
tinue for a 'onger period than one year after the claim of 
lien has been recorded unless within that time an action 
to enforce the lien is commenced in a court of competent 
jurisdiction. 


(2) An owner or his agent or attorney may elect to 
shorten the time prescribed in subsection (1) of this sec- 
tion, within which to commence an action to enforce any 
claim o flien or claim against a bond or other security 
under §713.23 or §713.24 by recording in the clerk’s 
office a notice in substantially the following form: 


NOTICE OF CONTEST OF LIEN 


(Name and address of lienor) 
You are notified that the undersigned contests the claim 


Gf Tien иса by you О №9 ‚ апа 
recorded in с. Hon Wap. fu C , of the 
public records ой County, Florida, and that 


the time within which you may file suit to enforce your 
lien is limited to 60 days from the date of service of this 
notice. ТЕБ ас да Bum. LZ. T acer i a 
SDN DP t Hn Re МИЕ, PO 

Owner or Attorney 


The lien of any lienor upon whom such notice is served 
and who fails to institute a suit to enforce his lien within 
sixty days after service of such notice shall be extinguished 
automatically. The clerk shall mail a copy of the notice 
of contest to the lien claimant at the address shown in the 
claim of lien or most recent amendment thereto and shall 
certify to such service on the face of such notice and 
record the notice. Service shall be deemed complete upon 
mailing. 


713.23 Payment bond.—The payment bond required to 
exempt an owner under parts I and II of this chapter and 
chapter 85 shall be furnished by the contractor in at least 
the amount of the original contract price before com- 
mencing the construction of the improvement under such 
direct contract. Such bond shall be executed as surety by a 
surety insurer authorized to do business in Florida and 
shall be conditioned that such contractor shall promptly 
make payments to all persons supplying him labor, ma- 
terial and supplies used directly or indirectly by said con- 
tractor, subcontractor or subsubcontractor in the ргозеси- 
tion of the work provided in said contract. The owner, 
contractor, or surety, parties or obligees under any such 
bond, shall furnish a true copy at cost of reproduction 
theerof to any lienor demanding the same and if any such 
person fails or refuses to furnish such copy without justifi- 
able cause, he shall be liable to the lienor demanding the 
copy for any damages caused to such lienor by such re- 
fusal or failure. Any person supplying labor, material or 
supplies used directly or indirectly in the prosecution of 
the work to any subcontractor or subsubcontracor and who 
has not received payment therefor, shall, within ninety 
days after performance of the labor or after complete de- 
livery of materials and supplies, deliver to the contractor 
written notice of the performance of such labor or delivery 
of such materials and supplies and the nonpayment there- 
for, and no action or suit for such labor or for such ma- 
terials and supplies may be instituted or prosecuted against 
the contractor unless such notice has been given. No 
action or suit shal be instituted or prosecuted against the 
contractor or against the surety on the bond required in 
this section after one year from the performance of the 
labor or completion of delivery of the materials and sup- 
plies. Any lienor shall have direct right of action on such 
bond against the surety and no such bond shall contain 
any provisions restricting the classes of persons protected 
thereby or the venue of any suit thereon. The surety shall 
not be entitled to the defense of pro tanto discharge as 
against any  lienor because of changes or modifications in 
the contract to which the surety is not a party; provided 
that the liability of the surety shall not be increased be- 
yond the penal sum of the bond. Except claimants in 
privity with the contractor and except laborers, no claim- 
ant shall recover on a bond or from the contractor unless 
he shall have complied with the provisions of $713.06(2). 


713.24 Transfer of liens to security.— 


(1) Any lien claimed under part I of this chapter may 
be transferred by any person having an interest in the 
real property upon which the lien is imposed or the con- 
tract under which the lien is claimed, from such real 
property to other security by either: 


(a) Depositing in the clerk's office а sum of money, or 


(b) Filing in the clerk's office a bond executed as surety 
by a surety insurer licensed to do business in this state, 
either to be in an amount equal to the amount demanded 
in such claim of lien plus interest thereon at six per cent 
per year for three years plus one hundred dollars to apply 
on any court costs which may be taxed in any proceeding 
to enforce said lien. 


Such deposit or bond shall be conditioned to pay any 
judgment or decree which may be rendered for the satis- 
faction of the lien for which such claim of lien was rec- 
orded and costs not to exceed one hundred dollars. Upon 
making such deposit or filing such bond the clerk shall 

Continued >> 
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make and record a certificate showing the transfer of the 
lien from the real property to the security and mail a copy 
thereof by registered or certified mail to the lienor named 
in the claim of lien so transferred at the address stated 
therein. Upon filing the certificate of transfer the real 
property shall thereupon be released from the lien claimed 
and such lien shall be transferred to said security. The 
clerk shall be entitled to a fee for making and serving the 
certificate in the sum of two dollars. Any number of liens 
may be transferred to one such security. 


(2) Any excess of the security over the aggregate amount 
of any judgments or decrees rendered plus costs actually 
taxed shall be repaid to the party filing the same or his 
successor in interest. Any deposit of money shall be con- 
sidered as paid into court and shall be subject to the pro- 
visions of law relative to payments of money into court 
and the disposition of same. 


(3) Any party having an interest in such security or the 
property from which the lien was transferred may at any 
time, and any number of times, file a complaint in chan- 
cery in the circuit court of the county where such security 
is deposited for an order to require additional security, 
reduction of security, change or substitution of sureties, 
payment or discharge thereof or any other matter affecting 
said security. 


(4) If no proceeding to enforce a transferred lien shall 
be commenced within the time specified in §713.22 or if 
it appears that the transferred lien has been satisfied of 
record, the clerk shall return said security upon request of 
the person depositing or filing the same, or the insurer. 


713.25 Applicability of ch. 65-456.—This act shall take 
effect on July 1, 1965, but shall not apply to any act re- 
quired to be done within a time period which is running 
on that date nor shall apply to existing projects where its 
operation would impair vested rights. 


713.26 Redemption and sale.— 

(1) The right of redemption upon all sales under part I 
of this chapter shall exist in favor of the person whose 
interest is sold and may be exercised in the same manner 
as 1s or may be provided for redemption of real property 
from sales under mortgages. 


(2) Sales pursuant to any decree or judgment of fore- 
closure may be made by the clerk of the court which 
enters the decree or judgment in the same manner as 
prescribed for mortgage foreclosures ш $702.02(2)-(5). 
'This procedure shall be an alternative to any other method 
in existence prior to the adoption of part I of this chapter. 


713.27 Interplead—An owner or other person holding 
funds for disbursement on an improvement shall have the 
right to interplead such lienor and any other person hav- 
ing or claiming to have an interest in the real property 
improved or a contract relating to the improvement there- 
of, whenever there is a dispute between lienors as to the 
amounts due or to become due them. If the court decrees 
the interplead, it may transfer all claims to the funds held 
by the plaintiff. In such case the court shall require said 
fund to be deposited in registry of court, and effective 
upon such deposit, shall decree the real property to be 
free of all liens and claims of lien of the parties to the suit. 


713.28 Judgments in case of failure to establish liens; 
personal and deficiency judgments or decrees.— 
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(1) If a lienor shall fail, for any reason, to establish a 
lien to the full amount found to be due him in an action 
to enforce the same under the provisions of part I of this 
chapter, he may, in addition to the lien decreed in his 
favor, recover a judgment or decree in such action against 
any party liable therefor for such sums in excess of the 
lien as are due him or which he might recover in an action 
on a contract against any party to the action from whom 
such sums are due him. 


(2) In any action heretofore or hereafter brought а 
court may, either before or after the final adjudication, 
award а summary money judgment or decree in favor of 
any party. This shall not preclude the rendition of other 
judgments or decrees in the action. 


(3) If, upon the sale of the real property under any 
judgment or decree there is a deficiency of proceeds to 
pay the amount of such judgment or decree, the judgment 
or decree may be enforced for the deficiency against any 
person liable therefor in the same manner and under the 
same conditions as deficiency decrees in mortgage fore- 
closures. Any payment made on account of any judgment 
or decree in favor of a party shall be credited on any other 
judgment or decree rendered in favor of that party in the 
same action. 


713.29 Attorney's fees.—lIn any action brought to en- 
force a lien under part I of this chapter, the prevailing 
party shall be entitled to recover a reasonable fee for the 
services of his attorney, to be determined by the court, 
which shall be taxed as part of his costs. 


713.30 Other actions not barred.—Part I of this chapter 
shall be cumulative to other existing remedies and nothing 
contained in part I of this chapter shall be construed to 
prevent any lienor or assignee under any contract from 
maintaining an action thereon at law in like manner as if 
he had no lien for the security of his debt, and the bring- 
ing of such action shall not prejudice his rights under 
part I of this chapter, except as herein otherwise expressly 
provided. 


713.31 Remedies in case of fraud or collusion.— 

(1) When the owner or any lienor shall, by fraud or col- 
lusion, deprive or attempt to deprive any lienor of bencfits 
or rights to which such lienor is entitled under part I of 
this chapter by establishing or manipulating the contract 
price or by giving false affidavits, releases, invoices, worth- 
less checks, statements or written instruments permitted 
or required under part I of this chapter relating to the 
improvement of real property hereunder to the detriment 
of any such lienor, the circuit court in chancery shall have 
jurisdiction, upon a complaint filed by such lienor, to 
issue temporary and permanent injunctions, order ac- 
countings, grant discovery, utilize all remedies available 
under creditors’ bills and proceedings supplementary to 
execution, marshal assets and exercise any other appropri- 
ate legal or equitable remedies or procedures without re- 
gard to the adequacy of a remedy at law or whether or 
not irreparable damage has or will be done. 


(2)(a) Any lien asserted under part I of this chapter in 
which the lienor has willfully exaggerated the amount for 
which such lien is claimed or in which the lienor has 
willfully included a claim for the work not performed 
upon or materials not furnished for the property upon 
which he seeks to impress such lien or in which the lienor 
has compiled his claim with such willful and gross negli- 


gence as to amount to а willful exaggeration, shall be 
deemed a fraudalent lien. 


(b) It shall be a complete defense to any action to enforce 
a lien under part I of this chapter, or against any lien in 
any action in which the validity of the lien is an issue, 
that the lien is a fraudulent lien and the court so finding 
is empowered to and shall declare the lien unforceable 
and the lienor shall thereupon forfeit his right to any lien 
on the property upon which he sought to impress such 
fraudulent lien. 


(c) An owner against whose interest a fraudulent lien is 
filed shall have the right of action for his actual damages 
occasioned thereby and for punitive damages. Such action 
may be instituted independently of another action, or in 
connection with a summons to show cause under §713.21, 
or as a counterclaim or crossclaim to any action to enforce 
ог to determine the validity of such lien. The lienor who 
files a fraudulent lien shall be liable to the owner in dam- 
ages which shall include court costs, clerk’s fees, and a 
reasonable attorney’s fee for services in securing the dis- 
charge of the lien, the amount of any premium for a bond 
given to obtain the discharge of the lien or interest on any 
money deposited for the purpose discharging the lien, and 
punitive damages in an amount not exceeding the dif- 
ference between the amount claimed by the lienor to be 
due or to become due and the amount actually due or to 
become due. 


713.32 Insurance proceeds liable for demands.—The 
proceeds of any insurance which by the terms of the 
policy contract are payable to the owner of real property 
improved or a contractor or subcontractor and actually 
received or to be received by him because of the damage, 
destruction or removal by fire or other casualty of an 
improvement on which lienors have furnished labor or 
services or materials shall, after the owner, contractor or 
subcontractor, as the case may be, has been reimbursed 
therefrom for any premiums paid by him, be liable to 
liens or demands for payment provided by part I of this 
chapter to the same extent and in the same manner, order 
of priority and conditions as the real property or payments 
under a direct contract would have been had such im- 
provement not been so damaegd, destroyed or removed. 
The insurer may pay the proceeds of any such policy of 
insurance to the insured named in such policy and there- 
upon any liability of the insurer under part I of this chap- 
ter shall cease. Such named insured who receives any pro- 
ceeds of such policy shall be deemed a trustee of such 
proceeds and such proceeds shall be deemed trust funds 
for the purposes designated by this section for а period 
of one year from the date of receipt of such proceeds. 
This section shall not apply to that portion of the pro- 
ceeds of any policy of insurance payable to а person, 
including a mortgagee, who holds a lien perfected prior 
to the recording of the notice of commencement or re- 
commencement. 


713.33 Disbursing agent and others may rely on owner's 
notices.—W hen the proceeds of a construction or im- 
provement loan or any portion thereof are being disbursed 
by a person other than the owner, any affidavit, notice or 
other instrument which is permitted or required under 
part I of this chapter to be furnished to the owner may be 
relied upon by such other person in making such disburse- 
ments to the same extent as the owner is entitled to rely 
upon the same. 


713.34  Misapplication of funds shall constitute embez- 
zlement.— 


(1) For the purpose of this section the net proceeds of 
a loan shall be deemed to be the amount remaining after 
deducting from the principal amount of the loan: 


(a) Fees and charges legally incident to the procuring of 
the loan: 


(b) The amount required to satisfy prior encumbrances 
against the real property which is security for such loan 
and the fees and charges legally incident thereto, if such 
encumbrances are paid or to be paid with the consent of 
the lender, from the proceeds of the loan; and 


(c) The amount of fees and charges for professional 
services for which liens are not provided by part I of this 
chapter and which are bona fide rendered in connection 
with the improving of the real property. 


(2) Any person, firm, corporation or agent, officer or 
employee thereof who procures a loan secured by mort- 
gage or other encumbrance on real property, representing 
that the net proceeds thereof are to be used for the pur- 
pose of improving such real property and who, with intent 
to defraud, shall use the net proceeds, as defined in sub- 
section (1) of this section, or any part thereof for any 
other purpose than to pay for labor or services performed 
on, or material furnished for, this specific improvement, 
while any amount for which he may be or become liable 
for such labor, services, or materials remains unpaid or 
while any amount of which he has received notice of non- 
payment prescribed by part I of this chapter remains un- 
paid, shall be guilty of embezzlement and shall be pros- 
ecuted and, upon conviction, punished in accordance with 
the provisions of the laws of this state; provided, however, 
that failure to pay for such labor, services or materials 
furnished for this specific improvement after receipt of 
such loan shall constitute prima facie evidence of intent 
to defraud. 


(3) Any person, firm, corporation or agent, officer or 
employee thereof who, with intent to defraud, shall use 
the proceeds of any payment made to him on account of 
improving certain real property, for any other purpose 
than to pay for labor or services performed on or materials 
furnished for this specific improvement, while any amount 
for which he may be or become liable for such labor, serv- 
ices, or materials remains unpaid shall be guilty of embez- 
zlement and shall be prosecuted and, upon conviction, 
punished in accordance with the provisions of the laws of 
this state; provided, however, that failure to pay for such 
labor, services or materials furnished for this specific im- 
provement after receipt of such proceeds shall constitute 
prima facie evidence of intent to defraud. 


(4) The provisions of subsection (2) and (3) shall not 
apply to mortgage bankers or their agents, servants or 
emplovees, for their acts in the usual course of the busi- 
ness of lending or disbursing mortgage funds. 


713.35 Making or furnishing false statement shall con- 
stitute perjury—Any person, firm or corporation who 
shall willfully make or furnish to another person, firm or 
corporation, an affidavit containing a false statement in 
connection with the improvement of real property in this 
state, knowing that the one to whom it was furnished 
may rely on it, and the one to whom it was furnished 
shall part with anything of value relying on the truth of 
such statement as an inducement to do so, shall be guilty 
of perjury and shall be prosecuted and, upon conviction, 
punished in accordance with the provisions of the laws of 
this state. [| 
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“build 
a mutually 


satisfying relationship" 


(CALL AN AGC MEMBER TODAY) 


When you need bids in a hurry, call the nearest chapter of The 
Associated General Contractors of America. 


Ask for a bid list, and you'll get the cream of the crop — qualified 
contractors who will quickly, skillfully, and responsibly give you a bid. 


These are construction companies with offices near you, but with 
facilities to build world-wide. 


We just have a desire to help you, in this mutual back-scratching society 
of ours. 


NORTHEAST 
Jacksonville 
(904) 398-0544 
NORTHWEST 
Pensacola 
(904) 438-0551 


= 2 
FLA. AGC COUNCIL 
Tallahassee 
(904) 222-1207 


CENTRAL 

Orlando 

(305) 422-6231 

WEST COAST 
ampa 

(813) 877-9548 

EAST COAST 


West Palm Beach 
(305) 133-3607 


SOUTH 
(205) 445-7878 
FLORIDA CHAPTERS 


~ 


OF ; 
ASSOCIATED GENERAL CONTRACTORS 
OF AMERICA, INC. 
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ROYAL CASTLES NEVER CLOSE 


(their Cat engines 


Royal Castle advertises that they never close — 
and they never have — thanks to two Caterpillar 
diesel engines supplying standby electric power. 

For seven years, the Royal Castle commissary 
that supplies 135 of the chain's 154 retail outlets 
has depended on their Cat electric sets for standby 
electric power for their bakery, meat department, 
freezers, lights and electricity for their retail store 
next door. Also, auxiliary power is supplied during 
peak periods — between 5 and 9 p.m. — from 


see to that) 


December to March resulting in a lower industrial 
electric rate and a savings for Royal Castle. 

It's the job of two Cat engines to keep the com- 
missary open, so that the Royal Castles never close, 

How about your needs? If you are in the market 
for good, reliable prime power or standby power, 
then contact your Florida Caterpillar dealer. He's 
as dependable as the equipment he sells. He can 
assist you in engineering Caterpillar capabilities to 
fit your needs. 


YOUR FLORIDA CATERPILLAR” DEALERS 


Caterpillar, Cat and Traxcavator are Registered Trademarks of Caterpillar Tractor Co. 
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Provincial House, St. Edward's University, Austin, Texas 
ARCHITECT: Caudill Rowlett Scott, Houston, Texas 
ASSOCIATE ARCHITECT: O'Connell & Probst, Austin, Texas 


| 


The "architect's metal" for design, diversity, depend- 
ability: the zinc-copper-titànium alloy, TITANALOY. Prac- 
tically-priced; lower than copper.. No streaks; no stain: 
weathers to a subtle grey/black beauty — a distinctive 
patina compatible with any building style, material. 
Highly corrosion resistant. TITANALOY forms easily, 
solders and welds in the shop or on-site. Specify TITAN- 
ALOY — Unquestionable in taste and test. Available in 
unlimited quantities for prompt delivery. 


Louis Brown 


REPRESENTED BY P.O. Box 23027 2 Company 


Ft. Lauderdale, Florida 33307 
Phone: 305/565-2569 


DISTRIBUTED IN FLORIDA BY 


Jacksonville, Reynolds Aluminum Supply Co., 590 Beautyrest Road 
Jacksonville, J. M. Tull Metal & Supply Co., 5336 Highway Avenue 
Miami, Reynolds Aluminum Supply Co., 3690 N.W. 52nd Street 
Miami, J. M. Tull Metal & Supply Co., Inc., 6201 N.W. 36th Ave. 
Orlando, Reynolds Aluminum Supply Co., 2040 М. Rio Grand Ave. 
St. Petersburg, Reynolds Aluminum Supply Co., 4241 31st St. М. 
Tampa, Eagle Roofing б Art Metail Works, 13th & 4th Avenue 
Tampa, J. M. Tull Metal & Supply Co., 2736 E. Hanna Avenue 


MATTHIESSEN & HEGELER 
ZINC COMPANY 
МН Main Office: La Salle, Illinois 
Phone: 815/223-8600 
New York Office: 233 Broadway Rm. 4015 
Phone: 212/267-6542 
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Don't 

Let a 
Disability 
Close 
Your 


Office 


Gerald Katz, 
Vice President 


Michael Winston 
G Associates, Inc. 


The cost of maintaining an architect's 
office today is rising. Increased rents, 
higher employee salaries, insurance 
premiums, new publications, are wid- 
ening the gap between your gross and 
net incomes. 

Office overhead expense insurance is 
needed for several reasons: 

(1) Disability income insurance pre- 
miums are much higher. There- 
fore, it would be finacially im- 
prudent to use this type of insur- 
ance to do the same job that can 
be done with lower cost insur- 
ance. 

The premium for office overhead 
expense insurance is fully de- 
ductible as a business expense. 
However, any monthly income 
paid under an office overhead 
expense policy is includible in 
your gross income. If your per- 
sonal disability income insurance 
is used, instead of overhead ex- 
pense insurance, you won't be 
able to deduct the premiums. 
When purchasing disability т- 
come insurance, the amount of 
coverage is determined by your 
present monthly earnings and the 
income you need for vour non- 
cancellable family obligations. 
This insurance is not meant for 
the short term coverage to cover 
office overhead expense. 

The primary purpose for office over- 
head expense insurance is to reim- 
burse you for expenses incurred to 
maintain an office while vou are 
disabled. Therefore, the office stays 
open and you remain in business. 
Caution should be exercised not to 
substitute inexpensive office ovehead 
insurance for higher premium disabil- 
ity income insurance, for it is designed 
only to pay for actually incurred office 
overhead expenses. These expenses in- 
clude: rent, electricity, heat, water, 
laundry, telephone, employee salaries, 
membership fees, dues, depreciation 
of office equipment, and other normal 
and customary fixed expenses that 
have existed over a period of at least 
6 months. 

The usual office overhead expense 
policy runs for 12 months. The reason 
for this length of time is that by the 
end of one year, your physician will 
probably know how long your disabil- 
ity will last. If the disability continues 
beyond a year, you will probably have 
to decide whether to sell the practice 
or close up. 

The non-cancellable individual office 
overhead expense policies issued today 
are greatly different than those of a 
few years ago. Here are most of the 
recent improvements: 


Renewability Beyond age 65 ) 
While most disability income insur- 


ance and office overhead expense poli- 
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AWARD OF HONOR 
Rudolph Residence, Continued 
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ARCHITECTS: 


ENGINEERS: 


CONTRACTOR: 


The Jacksonville Junior College 
is a strong and well organized 
plan, recognizing both the in- 
structional and administrative 
functions. 


The jury felt that the design had 
a delicate feeling for the sequ- 
ence of the third dimension of 
the spaces. 


Florida Junior College of Jacksonville 


NORTH CAMPUS 


Freedman, Clements and Rumpel, AIA 
Ferendino, Grafton, Pancoast, AIA, Master Plan Consultants 


Frank B. Wilder and Associates, Inc., Mechanical Engineer 
Haley W. Keister, Structural Engineer 
Richard P. Clarson and Associates, Civil Engineer 


Daniel Construction Company 


The site plan is orderly compli- 
menting the building plan, al- 
though the flanking parking lots 
are far from the principal en- 
trance. 


The internal circulation was vari- 
ed relating well to the space it 
served and was pleasantly relieved 
by undulations at the third point 
in the plan. 


The architects were preoccupied 
with form making and used a 
very symmetrical scheme to the 
apparent detriment of circulation 


Students would enjoy the experi- 
ence of studying here and appre- 
ciate the environmental concept 
of this design. 


Award of Honor 
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Award of Honor 


Florida Junior College of Jacksonville 
NORTH CAMPUS 
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SITE PLAN 


This small house оп a very паг- 
row site makes the most of the 
water view and recognizes the 
limits of the side exposures. 


An economical and straightfor- 
ward use of materials combine 
with a sophisticated direct plan 
to give a thoroughly logical and 
clean statement to the spatial 
concept. 


The louvres seem quite logical 
and the plan, with the multiple 
levels for dining, living, and 
sleeping, is impressive. 


isometric 


ARCHITECT: 
D. E. Holmes, AIA 


CONTRACTOR: 
Ramon-Jimenez, Inc. 


Merit 


D. E. Holmes Residence 
TAMPA, FLORIDA 
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pad 1d 


Award 
of 
Merit 


The basic idea of composing two 
dissimilar buildings around a boat 
basin with their profiles cascad- 
ing downwards towards the center 
of activity is an interesting and 
promising notion and yields an 
exciting overall composition. 


The jury felt, however, to cap- 
ture this potential much attention 
must be paid to the elimination 
of solid barriers. On the marina 
end of the slabs, a more deter- 
mined relation of the sloping pro- 
file to the basin is needed and 
possible simplification of the 
competitive sawtooth face of the 
slabs. 


ARCHITECTS: 


Abraben Bennett John, AIA, 
Associates 


Sands Harbor Inn Condominium 
POMPANO BEACH, FLORIDA 


LIN ROAM 


127 


Honorable 


Ya 
Sea! 


William Johnson 
Residence 
JUNO BEACH, FLORIDA 


The plan and spatial expression 
are quite well conceived. The 
architect has employed a basic, 
orderly sequence plan with the 
upper level balconies adding di- 
mension to the bedrooms. The 
design is fine in concept but loses 
a little in developed form because 
of the continued roof form. 


The use of wood in this overall 
design (shutters, beams, siding, 
flooring, etc.) gives a unity to 
the building. 


The plan works well and has a 
generous entrance. The jury felt 
this would be a pleasant liveable 
house. 


ARCHITECT: 
Robert Bradford Browne, AIA 
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We offer pdm... 


Our Three Ingredients... 
Concrete, Imagination, Know-How... 


STOCK DECORATIVE MASONRY 
AS WELL AS CUSTOM UNITS 


We also offer... 


CLAY—FACE—FIRE AND GLAZED CERAMIC VENEER 
BRICK OF ALL TYPES 


NATURAL STONES FROM METAL UNITS FOR FIREPLACES 
MANY QUARRIES AND BARBEQUES 


Y we don't have the material you want-- well try to make or get ct! 


NOW LOCATED IN PALM BEACH COUNTY AT 1818 NORTH 7TH 
AVENUE, LAKEWORTH (305) 582-5760, AS WELL AS IN MIAMI 


DUNAN 


DUNAN BRICK YARDS, INC. 
1818 North 7th Avenue P. O. Box 5 
Lake Worth, Florida Miami, Florida 
(305) 582-5760 (305) 887-1525 


THE FLORIDA ARCHITECT 

5s 1000 Ponce de Leon Blvd. 

Miami-Dade Jr. College 1, Ur Эн, Coral Gables, Fla. 33134 
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Fotis wouldn’t sell us 

the front cover. So we did 

the next best thing. 

We took the back cover as 

a means of introducing 

ourselves. We are 

Advance Engineering Models... 

a most comprehensive model house”! 


Someday we may be on the front cover... 


* Scale Models—architectural, engineering, interiors, golf courses 
Displays / Exhibits / Sales Rooms/ Specific graphics and design 


ADVANCE ENGINEERING MODELS, INC. 
P.O. Box 8426 / 3034 М.Е. 12th Terrace / Ft. Lauderdale / 305 564-7555 


